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Red-hot  authors  help  keep  a 
paper  in  the  black. 

When  some  of  the  best  of  the 
country’s  best-selling  authors  turn 
up  at  The  Globe  Book  Festival, 
the  whole  town  catches  fire. 

It’s  three  days  of  demonstra¬ 
tions,  exhibits,  lectures,  and 
thousands  of  the  latest  books. 

But  the  Book  Festival  is  more 
than  just  a  good  time.  It’s  good 
for  all  of  us.  Because  books  i 
are  communication,  and  that’s  I 
our  business. 

We’ve  found  that  spon-  ^ 

soring  the  Book  Festival 
encourages  everything  that 
makes  Boston  such  a  warm  M:_, 
home  for  The  Globe. 

Sure  we’re  enthusiastic.  In 
fact,  we  urge  you  to  consider 
sponsoring  a  similar  /  * 

event  in  your  own  area.  %  I 

A  few  hot  writers  just  fa¬ 
nlight  put  some  extra  \  '  • 

sizzle  in  your  sales.  ' 

She  i^oston.  (globe  .  ;  f 
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Six  legal  quizzes 
a  week  by  lawyer 
Paul.  J.  Levine. 

Guaranteed  to  test 
even  your  most 
knowledgeable 
readers. 

Compact,  concise 
features,  written 
professionally  — 
but  with  instant 
reader  appeal. 


of 
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Ice  cream 

truck 
and  child 


By  PAUL  LEVINE 
Copley  News  Service 

When  she  hears  the  record¬ 
ed  jingle  of  the  ice  cream 
truck,  4-year-old  Kay  races 
across  the  street  to  buy  a 
cone.  Crossing  in  the  middle 
of  the  block  where  the  truck 
is  parked,  Kay  is  struck  by  a 
car  and  seriously  injured. 
Her  family  sues  the  truck 
driver. 

You’re  the  judge  and  jury. 
What’s  your  verdict? 

(1)  The  truck  driver  is  not 
liable  because  it  was  the  car 
that  caused  the  injury. 

(2)  Kay  loses  because  she 
jaywalked  to  get  to  the  truck 
and  was  therefore  “contribu- 
torily  negligent.” 

(3)  The  truck  caused  the 
accident  by  stopping  in  the 
middle  of  the  block,  instead 
of  parking  at  a  crosswalk 
with  a  traffic  light. 

If  you  selected  (3),  your 
judgment  is  affirmed.  The 
truck  driver  pays  $25,000  for 
the  injuries,  the  court  ruling 
that  street  vendors  are  mod¬ 
em  Pied  Pipers  whose  music 
and  products  attract  young 
children. 

(Based  on  a  1973  Ohio 
Court  of  Appeals  case.) 


Paul  Levine,  the  author  of 
“WHAT’S  YOUR  VERDICT?’’  is 
a  trial  and  appeals  court  lawyer 
practicing  in  Miami,  Fla. 

He  has  handled  cases  before 
the  state  and  federal  courts  in¬ 
cluding  the  Supreme  Court  of 


Florida  in  Tallahassee  and  the  U. 
S.  Court  of  Appeals  in  New 
Orleans,  La.  His  trial  experience 
varies  from  criminal  cases  to 
corporate  litigation,  from  di¬ 
vorce  to  personal  injury  law¬ 
suits. 


Levine,  30,  served  as  a  news¬ 
paper  reporter  for  'The  Miami 
Herald  before  entering  law 
school.  He  majored  in  journalism 
at  Penn  State  University  where 
he  served  as  editor-in-chief  of 
The  Daily  Collegian. 
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Mark  Palmer,  General  Manager,  Weatherford  (TX)  Democrat 


Donrey  gave  Weatherford 
a  new  newspaper 


“It  just  goes  to  show  how  much  faith  Donrey  has 
in  Weatherford’s  potential.  In  the  past  few  years, 
this  community’s  growth  has  been  steady  and  I 
think  the  Democrat  played  a  part  in  that  growth. 
Donrey  believes  our  growth  will  continue,  so  we 
decided  to  put  in  a  new  plant. 

“My  staff  and  I  did  much  of  the  planning. 
Donrey’s  specialists  from  the  management 
services  division  coordinated  our  needs  with  the 
building,  construction  and  equipment 
specifications,  but  every  recommendation  they 
made  was  approved  by  us  before  it  was 
implemented. 

“Nothing  from  our  old  plant  entered  the  new 
facility.  We  replaced  everything,  from  the  presses 
to  the  desks  and  chairs. 


“Most  newspapers’  quality  suffers  some  during 
a  modernization  project  like  this  one  because  the 
project  consumes  so  much  time... time  normally 
used  to  produce  the  paper.  Because  of  the  way 
Donrey  operates,  the  management  services 
division  did  most  of  the  research  and  gave  us  that 
time  to  produce,  and  improve,  the  Democrat. 

“Because  of  Donrey’s  faith  in  our  future,  and  its 
commitment  to  quality  journalism  produced  by  the 
most  modern  equipment  available,  Weatherford 
has  a  new  newspaper.’’ 


DONREY  MEDIA  GROUP 

920  Rogers  Avenue  •  P.O.  Box  1359  •  Fort  Smith,  AR  72902  •  501-785-7810 


Best  of  Show. 


The  St  Petersbui^ 
limes! 


Newspapers  all  over  North  America  —  250  of 
them  —  published  this  photograph  in  Eastman 
Kodak’s  competition  for  color  photo  reproduction 
in  newspapers. 

Each  was  supplied  with  transparency,  print  or 
negative,  told  to  produce  or  prt)cure  its  own 
separations  and  print  the  photo  in  a  regularly 
published  edition.  Entries  were  judged  for  sharpness, 
color  saturation,  detail  and  overall  quality  of 
reproduction. 

The  winner?  The  St.  Petersburg  Times,  which 
took  first  place  in  its  production  category  (offset, 
over  50,000  circulation)  and  Best  of  Show  among 
all  entries. 

The  prize  was  a  tribute  to  the  skill  and  dedication 
of  a  team  of  professionals  from  color  lab,  to 
platemaking,  to  press. 

A  team  that  serves  Times  and  Evening 
Independent  readers  every  day,  providing  true-to-life 
news  color  graphics  that  make  these  newspapers 
more  informative,  more  entertaining. 

A  team  that  serves  Times  and  Independent 
advertisers  every  day  by  providing  color  that 
enhances  their  message,  increases  their  sales. 
Another  good  reason  The  Times  was  first  in  the 
nation  in  ROP  color  linage  in  1978. 
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25*28 — California  Press  Photographers  Association,  Hyatt  Regency,  San 
Francisco. 

30*31— Advertising  Research  Foundation,  5th  annual  mid-year  confer¬ 
ence,  Detroit  Plaza  Hotel,  Detroit 

30*June  2— Association  of  American  Editorial  Cartoonists,  Camelback 
Inn  Hotel,  Phoenix,  Arizona. 

31-June  2— Florida  Press  Association,  spring  convention  and  Florida 
Society  of  Newspaper  Editors,  meeting,  Bahia  Mar  Resort 
Hotel,  Ft.  Lauderdale,  Fla. 


JUNE 

1 — Canadian  Press,  regional  meeting  of  French-language  news  editors, 
Castel  be  L'Estrie  Hotel,  Granby,  Quebec. 

2*7— American  Newspaper  Publishers  Association-Research  Institute, 

C reduction  management  conference.  Las  Vegas  Convention  Center, 
as  Vegas,  Nev. 

3*6— Associated  Press  Sports  Editors  Association,  Marquette  Inn,  Min¬ 
neapolis,  Minn. 

4*8— XXXIInd  Congress  of  Federation  Internationale  des  Editeurs  de 
Journaux  et  Publications  (FIEJ),  Las  Vegas  Convention  Center,  Las 
Vegas,  Nev. 

6*8— Newspaper  Food  Editors  and  Writers  Association,  Barclay  Hotel, 
Philadelphia. 

7*9 — New  York  State  Dailies  Advertising  Managers  Bureau,  spring  meet¬ 
ing,  The  Beeches-Paul  Revere  Lodge,  Rome,  N.Y. 

8 — Canadian  Press,  regional  meeting  of  East  news  editors.  Hotel  New¬ 
foundland,  St.  Johns,  Nfid. 

8*10 — Oklahoma  Press  Association,  summer  meeting.  Western  Hills 
Lodge,  Wagoner,  Okla. 

8*10— National  Conference  of  Editorial  Writers,  regional  conference. 
Holiday  Inn,  Sharon,  Pa. 

9*15— International  Society  of  Weekly  Newspaper  Editors,  Lorado  Taft 
Campus,  Oregon,  Illinois. 

10-13 — Newspaper  Personnel  Relatigns  Association,  annual  conference, 
Fairmont  Hotel,  San  Francisco,  Calif. 

10*13 — Southern  Newspaper  Publishers  Association  Foundation,  editing 
the  afternoon  newspaper,  Omni  International  Hotel,  Norfolk,  Vir¬ 
ginia. 

13*15— Georgia  Press  Association,  annual  convention,  Bucanneer  Motor 
Lodge,  Jekyll  Island,  Ga. 

13*15 — Allied  Daily  Newspapers,  accounting  and  finance  officers/ 
personnel  managers  meeting.  The  Admiralty,  Port  Ludlow,  Wash¬ 
ington. 

13-16 — National  Newspaper  Publishers  Association,  Williams  Plaza  Hotel, 
Tulsa  Oklahoma. 

14 — Advertising  Research  Foundation,  mid-year,  Detroit  Plaza  Hotel,  De¬ 
troit,  Michigan. 

14*16 — Tennessee  Press  Association,  annual  convention,  Sheraton  Hotel, 
Gatlinburg,  Tenn. 

14*16 — Kentucky  Press  Assn.,  convention.  Holiday  Inn,  Cave  City,  Ky. 

15 — Canadian  Press,  regional  meeting  of  Ontario  news  editors.  Holiday 
Inn,  Brantford,  Ontario. 

15*17— Arizona  Newspapers  Association,  annual  summer  meeting.  Little 
America,  Flagstaff,  Ariz. 

16*21— International  Circulation  Managers  Association,  Adams  Hotel, 
Phoenix,  Ariz. 

21*23 — Pennsylvania  Newspaper  Publishers  Association,  weeklies  pub¬ 
lisher  conference.  Holiday  Inn,  Brookville,  Pa. 

21*23 — Texas  Press  Assn.,  annual  summer  meeting,  Marriott  Hotel,  Au¬ 
stin. 

22-24— South  Carolina  Press  Association,  summer  meeting.  Inn  on  the 
Plaza,  Asheville,  North  Carolina. 

24-26 — Southern  Newspaper  Publishers  Association,  editorial  clinic, 
Ponte  Vedra  Hotel,  Ponte  Vedra,  Florida. 

24*28 — Association  of  Newspaper  Classified  Advertising  Managers,  an¬ 
nual  conference.  Bond  Court  Hotel,  Cleveland,  Ohio. 

28*30 — California  Newspaper  Advertising  Executives  Association,  South 
Coast  Plaza  Hotel,  Costa  Mesa,  Calif. 
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the  high-flying 
Third  Newspaper 
that's  first 
in  St.  Leuis 

Nothing  sells  like  the  Suburban  Newspapers 
of  Greater  St.  Louis — The  Third  Newspaper. 

Our  group  consists  of  28  suburban 
newspapers  serving  the  prosperous  St.  Louis 
metro  area.  And  our  total  circulation  has 
soared  to  754,294*.  That’s  more  than  two  and 
a  half  times  larger  than  either  of  the  two  St. 

Louis  dailies. 

We’re  tops  with  readers,  too.  Independent 
research  studies,  including  one  conducted 
under  the  jurisdiction  of  the  Advertising 
Research  Foundation,  confirm  our  high  and 
intensive  readership. 

Readers  rip  into  The  Third  Newspaper  every 
week  for  local  news,  sports  and  features  .  .  . 

Suburban  Newspapers 
of  Greater  St.  Louis 


and  advertised  values  and  special  savings. 
Research  proves  this,  also.  For  example,  86% 
of  the  women  interviewed  clipped 
money-saving  coupons  from  their  suburban 
newspapers. 

Circulation.  Readership.  Response.  The  Third 
Newspaper  has  it  all.  Take  a  tip  frcm  more 
than  90  of  the  nation’s  top  advertisers  and  St. 
Louis’  outstanding  retail  advertisers.  Reserve 
space  in  The  Third  Newspaper.  Then  fly  with 
us. 


'C.A.C.  Audit  September  30,  1978,  for  27  Suburban  News¬ 
papers,  709,934;  plus  our  new  28th  newspaper.  The  AHon 
Citizen,  44,360,  Publishers  Statement  Subject  to  C.A.C.  Audit. 

The  Third  Newspaper 

That’s  First  in  St.  Louis 

North  Office;  9320  Lewis  &  Clark  Blvd.,  St.  Louis.  MO  63136  (314)  868/8000 
South  Office;  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111 


Photo  credits 


Debra  Reingold,  a  junior  at  Ohio  University,  Athens,  and 
Brian  Brainerd,  sophomore  at  Arizona  State  University, 
Tempe,  have  won  the  4th  annual  Joseph  Ehrenreich- 
National  Press  Photographers  Association  scholarships  of 
$500  each.  They  were  chosen  primarily  for  their  photogra¬ 
phy  work  but  both  have  had  experience  in  picture  editing. 

Both  crossed  the  country  in  opposite  directions  to  attend 
their  present  schools.  Reingold,  a  Houston  resident,  was 
photographer  and  picture  editor  at  the  University  of  Texas 
before  transferring  to  Ohio.  Brainerd  is  from  Alabama, 
where  he  had  been  photo  editor  on  the  Exponent  at  the 
University  of  Alabama. 

Runnersup  in  the  event  the  first  place  pair  should  not 
continue  in  school  are  David  Seibert  of  Arizona  State  and 
Bill  Kelly  III  of  Ohio.  The  scholarship  grants  are  given  by 
Mrs.  Amelia  Ehrenreich  in  memory  of  her  husband. 


Excerpt  from  Debra  Reingold's 
portfolio,  above,  and  from  Brian 
Brainerd's,  below. 


Newsbriefs 


Reporter  licensing  rejected 

The  Massachusetts  State  Legislature  has  turned  down  a 
proposed  measure  that  would  have  forced  investigative  re¬ 
porters  to  register  with  the  state  as  private  detectives  and  to 
obey  regulations  applicable  to  private  detectives. 

The  news  people  would  have  been  required  to  pay  the 
State  Department  of  Public  Safety  an  initial  fee  of  $750; 
annual  license  renewal  fee  is  $400.  Existing  law  calls  for 
granting  licenses  to  private  investigators  in  Massachusetts 
only  if  they  have  three  years  experience,  are  at  least  25  years 
old  and  post  a  $5,000  bond. 

The  bill’s  opponents  argued  that  such  legislation  would  be 
a  violation  of  the  First  Amendment. 

Former  newsman  leaves  agency 

Carl  Spielvogel,  former  TVew  York  Times  ad  columnist,  is 
looking  for  work. 

Spielvogel,  last  week,  left  The  Interpublic  Group  of  Com¬ 
panies,  where  he  had  served  as  vicechairman,  chairman  of 
the  executive  committee  and  a  member  of  the  board  of 
directors.  He  had  been  with  Interpublic  for  19  years. 

There  were  reports  that  Spielvogel  left  because  he  was 
passed  over  for  the  chairman  and  chief  executive  officer 
positions  that  became  vacant  when  Paul  Foley  retired. 
Foley,  also  a  former  newspaperman,  will  continue  with  In¬ 
terpublic  as  chairman  of  the  finance  committee  and  as  a 
director. 

Philip  Geier,  Jr.  was  named  chairman  and  chief  executive 
officer  replacing  Foley. 

Spokesmen  for  Interpublic  denied  that  Spielvogel’s  leav¬ 
ing  had  anything  to  do  with  the  promotion  of  Geier. 

Senior  citizen  saies  rep  firm 

A  new  advertising  sales  representation  firm  for  senior 
citizen  newspapers  has  been  formed  in  San  Diego,  Califor¬ 
nia. 

The  new  firm.  Senior  Publishers  Group,  a  subsidiary  of 
Senior  World  F*ublications,  Inc.  represents  20  publications 
around  the  country  targeted  to  senior  citizens.  Total  circula¬ 
tion  of  these  publications  is  478,200,  according  to  SPG. 

Publications  represented  by  the  firm  are  located  in 
California,  Oregon,  Arizona,  Colorado,  Illinois,  Georgia, 
Massachusetts,  New  Jersey,  New  York  and  Connecticut. 

J.R.  Miller  has  been  named  national  advertising  sales  rep 
and  is  currently  touring  the  country  visiting  with  ad  agencies 
and  advertisers.  Miller  is  the  former  ad  manager  for  San 
Diego  Magazine. 

“We  anticipate  opening  three  offices  around  the  nation 
this  year,”  said  Leonard  Hansen,  founder  and  executive 
director  of  the  group  said. 

Base  page  rate  for  all  publications  is  $11,998. 

New  consultant  service 

John  B.  Olson,  former  general  manager  of  both  the  Detroit 
Free  Press  and  the  Chicago  Tribune,  and  L.  Parker  Likely, 
newspaper  broker  and  appraiser,  have  formed  the  consulta¬ 
tion  service  of  Olson  &  Likely  for  newspaper  and  other 
media  clients. 

Headquartered  in  St.  Petersburg,  Florida,  they  will  offer 
tax,  valuation,  production  financial  and  proprietorship 
assistance  with  creative  approaches  and  innovative  solu¬ 
tions. 

Ad  director  resigns 

Lynn  Bryan  resigned  as  advertising  director  of  the  Wil¬ 
mington  (Del.)  News-Journal  this  week.  His  future  plans 
were  not  disclosed  and  no  replacement  has  been  named. 

EDITOR  &  PUBLISHER  for  May  19, 1979 


4 


TODAY  A  UMQUE 
OEMKAL  COMPOUND 


Cross-section  of  a  severely  clogged  coronary  artery  of 
monkey  fed  a  high-cholesterol  diet.  Extensive  vessel 
wall  damage  indicates  atherosclerosis. 


Coronary  artery  of  monkey  fed  an  identical  diet,  but 
provided  with  cetaben.  one  of  several  new  compounds 
being  tested  by  heart  researchers  at  Lederle 
Laboratories.  Virtually  no  vessel  wall  damage,  minimal 
atherosclerosis. 


SOMEDAY 

ALR-SAIflNC 


Here  at  Lederle,  we  are 
working  to  curtail  the  threat 
of  America’s  most  deadly 
killer,  atherosclerosis.  Based 
on  the  laboratory  results 
pictured  above,  our 
researchers  may  be  a  step 
closer  to  the  treatment  of 
atherosclerosis.  But  will 
cetaben  or  other  test 
compounds  work  in  man  as 
in  monkeys?  Lederle  has  a 
long-term  goal  to  fund  this 


and  similar  research  to  find 
out  It  takes  enormous 
scientific  resources  and 
financial  commitment,  but 
victory  means  lengthening 
the  lives  of  some  of  the 
850,000  Americans  who  die 
of  heart  disease  every  year. 


LEDERLE  LABORATORIES 
A  Division  of 
American  Cyanamid  Co. 
Pearl  River,  New  York  10965 


Atherosclerotic  human  artery  clogged  with  fatty  deposits. 

More  Americans  die  of  heart  disease  associated  with 
atherosclerosis  than  from  any  other  cause.  It  will  take 
years  of  laboratory  and  clinical  work  to  determine  if 
cetaben  is  effective  and  safe  for  use  on  humans. 

(For  more  information  on  pharmaceutical  research,  write  tor  our  booklet  "Response  to  Human  Health  Needs.") 


333  Cedar  Avenue 
Middlesex.  N.J.  08846 
(201)469-6600 


AOOMnAMY 


WOOD -HOE 


You  know  what  invites  your  confidence. 

In  a  company,  skill,  experience,  dedication. 

In  a  web  offset  press,  speed  and  endurance...  quality 
performance,  edition  after  edition,  day  after  day. 
Consider,  then,  the  Lithoflex,  a  web  offset  press  with 
all  the  features  the  modem  mid-size  paper  needs,  from 
55,000  pph  speed  to  color  flexibility,  from  convenient 
on-the-aisle  dampening  system  to  engineered  ease  of 
operation  and  maintenance...  a  most  advanced  double 
width,  semi-cylindrical  press  in  a  class  by  itself. 

Now  consider  today’s  Wood-Hoe  and  the  resources 
behind  us. 


A  company  you  can  be  sure  of.  And  a  press  that  adds 
punch  to  your  production. 

See  the  Lithoflex  at  the  AN  PA  Show  in  Las  Vegas, 
June  2-7,  Booth  2358. 


As  a  part  of  M.A.N.,  the  world’s  largest  manufacturer  of 
web  and  sheet-fed  presses,  we  are  much  more  than  we 
were.  Our  new  parent  company  is  a  worldwide,  multi¬ 
billion  dollar  corporation  whose  engineering  and 
products  benefit  a  broad  range  of  basic  industries. 

And  that’s  good  news  for  you. 

Because  it  means  new  financial  and  technological 
strength  behind  the  Wood-Hoe  tradition  of 
uncompromising  quality  and  innovation,  and  the 
Wood-Hoe  knowledge  of  the  American  pressroom. 

Wood-Hoe.  And  the  Lithoflex. 


Editor  &  Publisher 

THE  FOURTH  ESTATE  ' 

Robert  U.  Brown.  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Licensing  reporters 

Some  U.S.  news  people  have  shrugged  off  the  threat  of 
licensing  on  the  theory  it  is  something  that  might  happen 
elsewhere  but  not  here.  The  government  of  Panama,  for 
instance,  has  just  issued  licenses  to  298  reporters  it  has 
“approved.” 

Don’t  laugh! 

The  Massachusetts  State  Legislature  has  just  voted  down 
a  proposal  to  require  investigative  reporters  to  register  with 
the  state  as  private  detectives  and  to  pay  an  annual  license 
fee.  Obviously,  if  you  don’t  register  and  fail  to  pay  the  fee 
you  won’t  be  able  to  work  as  a  reporter. 

The  mentality  of  the  Massachusetts  legislators  who 
thought  that  one  up  is  the  same  as  that  of  government 
officials  in  some  third  world  nations  who  seek  a  way  to 
control  the  press.  The  easiest  way  is  to  grant  licenses  to 
those  reporters  and  editors  whom  the  government  approves 
and  deny  them  to  that  part  of  the  press  which  is  critical  of 
the  government. 

In  Panama,  595  applications  for  licenses  were  filed.  The 
government-appointed  Technical  Junta  on  Journalism  ap¬ 
proved  298.  The  rest  of  them  will  not  be  able  to  practice 
journalism  until  they  conform  politically  and  otherwise  to 
the  government’s  rules  and  regulations. 

It  could  have  happened  in  Massachusetts. 

Promotion  made  easy 

Ever  since  the  days  of  Macy-doesn’t-tell-Gimbel,  newspa¬ 
per  promotion  men  have  been  getting  together  at  regular 
intervals  to  give  away  their  best  ideas.  For  49  years  these 
specialists  have  been  sharing  their  know-how  with  their 
counterparts  from  across  the  country  as  well  as  across  the 
street. 

The  unselfish  viewpoint  of  sharing  ideas  and  successes 
will  result  in  improvement  for  all  newspapers  is  probably 
the  main  reason  why  an  original  handful  of  promotion  men 
has  grown  into  a  major  newspaper  organization  with  more 
than  a  thousand  members  worldwide. 

Here’s  a  clear  call  to  those  newspapers  that  think  they  are 
too  small,  too  unsophisticated,  or  not  affluent  enough  to  be 
able  to  promote  tbeir  own  newspaper  and  newspapers  in 
general. 

INPA,  the  newspaper  promotion  and  marketing  associa¬ 
tion  meeting  this  week  for  its  49th  annual  conference,  is 
willing  to  train  newspaper  people  in  promotion  skills,  give 
them  promotion  ideas,  teach  them  how  to  use  them,  and 
even  provide  copy,  art,  proofs,  ads,  and  instructions  in  how 
to  use  them. 

Today,  with  the  tools  readily  at  hand,  there’s  no  excuse  for 
a  newspaper  not  to  promote. 


O  I  A’ 
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Letters _ 

WHERE  WAS  THE  PRESS? 

The  American  press  (E&P  editorial, 
April  28)  is  now  bitterly  complaining  that 
the  legal  profession  is  abusing  the  “rights 
and  privileges”  of  the  press,  and  that  the 
AN  PA  should  establish  a  First  Amend¬ 
ment  Insurance  Program  to  offset  the 
expense  of  lengthy  court  battles. 

But  where  was  the  American  press 
when  United  States  Divorce  Reform 
started  to  fight  the  legal  profession’s  de¬ 
struction  of  the  American  family? 

A  precious  few  did  give  us  help  but 
most  preferred  to  view  us  as  uncouth 
gadflies  unjustly  attacking  an  old  and 
honorable  legal  profession  whose  pres¬ 
tige  was  not  to  be  sullied. 

Had  the  press  listened,  we  could  have 
warned  them  that  the  legal  profession 
has  very  little  respect  for  the  Constitu¬ 
tion  and  interpret  it  for  their  own  benefit. 

We  are  winning  the  fight  to  save  the 
family  from  exploitation  but  it  would 
have  been  nice  to  have  had  support  along 
the  way. 

George  Partis 

(Partis  is  president  of  United  States  Di¬ 
vorce  Reform,  Inc.,  Kenwood,  Califor¬ 
nia.) 

*  *  * 


THANK  YOU 

At  the  risk  of  incurring  the  wrath  of 
those  who  make  it  a  practice  not  to  say 
anything  nice  about  the  newspapers,  the 
students  and  faculty  of  the  Journalism 
program  at  the  University  of  Southwest¬ 
ern  Louisiana  at  Lafayette  wish  to  thank 
those  who  helped  us  in  our  various  proj¬ 
ects  during  the  past  academic  year. 

As  an  example,  an  editing  class  con¬ 
tacted  more  than  150  newspapers  in  the 
course  of  a  term  project  and  got  a  re¬ 
sponse  from  more  than  80  percent. 

The  continuing  willingness  of  busy 
newspaper  men  and  women  to  help  jour¬ 
nalism  students  is  a  magnificent  testa¬ 
ment. 

Russell  Mann 
(Mann  is  director  of  the  University  of 
Southwestern  Louisiana  journalism  pro¬ 
gram.) 

Uti  Uli  Uti 

Short  takes 


The  officials,  representing  the  De¬ 
partment  of  Energy,  the  Environmental 
Protection  Agency  and  the  Small  Busi¬ 
ness  Administration,  wanted  to  see  the 
creation  of  Ralph  Moody  and  Mike 
Shetley. — Fort  Collins  (Co\o.)  Journal. 

lie  lie  i(e 

Use  a  heavy  stapling  guy  to  fasten 
aluminum  fly  screen  to  frames. — San 
Jose  (Calif.)  Mercury  News. 

EDITOR  &  PUBLISHER  for  May  19,  1979 


DEFENDS  ASNE 

In  reference  to  the  story  on  Page  18, 
April  28,  1979,  edition  of  E&P,  if  Allen 
Neuharth  thinks  that  AN  PA  and  ASNE 
have  “changed  roles”  when  it  comes  to 
convention  agendas,  perhaps  he  should 
take  a  closer  look  at  what  Gannett 
editors  are  getting  out  of  ASNE  conven¬ 
tions. 

If  his  editors  use  ASNE  as  an  excuse 
for  a  junket  to  attend  the  receptions  and 
banquets  while  sobering  up  during  the 
business  and  panel  programs,  perhaps  he 
should  think  twice  about  sending  them. 

If,  on  the  other  hand,  they  attend  the 
sessions,  listen  to  arguments  pro  and  con 
on  the  various  issues,  report  back  to 
their  staffs  and  apply  their  increased 
knowledge  toward  a  better  newspaper, 
he  should  send  them  all. 

One  might  remind  him  that  clothing 
designs,  retail  business,  sports  and  the 
theater  are  as  much  a  part  of  the  news 
world  as  the  rest  of  the  ASNE  program 
which,  by  the  way.  included  such  topics 
as  When  PM  Papers  Go  AM;  Home  De¬ 
livery  by  Electronics;  Prior  Restraint: 
How  Much  to  Print  About  the  Hydrogen 
Bomb;  Women  Today  and  Tomorrow; 
Zbigniew  Brzezinski,  Sen.  Ted  Kennedy 
and  Sen.  Howard  Baker  at  luncheon 
programs;  Life  in  New  York  City;  New 
Faces  in  Politics;  China.  1979;  The  Great 
Readership  Battle;  Better  Graphics: 
News  By  Design;  Inflation  and  the 
Economy;  and  Nuclear  Power:  What 
Now? 

Perhaps  Mr.  Neuharth  was  attempting 
tongue-in-cheek  humor  over  his  success 
in  getting  President  Carter  to  AN  PA  in¬ 
stead  of  ASNE.  We  hope  so.  Otherwise, 
there  is  an  apparent  serious  communica¬ 
tions  gap  between  him  and  his  editors  or 
a  serious  refusal  on  his  part  to  under¬ 
stand  the  two  roles.  Either  way,  the 
thought  of  such  a  gap  between  publisher 
and  editor  is  frightening. 

The  1979  ASNE  program  may  not 
have  been  the  most  outstanding  to  date, 
but  to  infer  that  designer  Von  Fursten- 
berg,  the  chairman  of  Macy's,  George 
Steinbrenner  and  the  New  York  City 
Ballet  represented  more  than  a  small  por¬ 


tion  of  the  overall  program;  or  to  infer 
that  they  are  not  part  of  the  world  of 
news,  is  irresponsible  reporting! 

Robert  E.  Lauf 
(Lauf  is  editor  of  the  Sunbury  (Pa.)  Daily 
Item,  a  member  of  the  Ottaway  Newspa¬ 
per  group.) 

♦ 

OBJECTION 

I  must  object  to  your  article  in  the 
April  28  issue  of  the  magazine  about  how 
headline  writers  love  to  “pun-ish”  their 
readers. 

With  perhaps  one  exception,  the 
examples  given  are  not  puns.  They  are 
double-entendres,  and  mostly  poor  ones 
at  that. 

Puns  require  substitution  of  one  word 
for  the  correct  word  (peace-piece)  with 
resultant  hilarity. 

I  enjoy  puns.  But  their  use  in  headlines 
about  serious  subjects  indicates  the 
headline  writer  has  sunk  to  cleverness  in 
practicing  his  craft. 

Giles  Lambertson 
( Lambertson  is  editorial  page  editor  of  the 
Lorain  (Ohio)  Journal.) 

♦  «  ♦ 

SLIGHT  OMISSION 

Let  me  commend  you  for  the  full  page 
feature  on  Ad  Concept  ’79,  The  Creative 
Newspaper,  which  you  ran  in  the  April 
28  issue.  The  writer  did  a  good  job  in 
covering  the  winners  in  the  contest  and 
did  a  lot  to  give  recognition  where  it  was 
due. 

There  was  one  slight  omission,  how¬ 
ever.  I  think  it  would  have  been  more 
appropriate  to  let  the  industry  know  that 
The  (Creative  Newspaper  this  year  was 
printed  here  in  St.  Petersburg  at  the 
Times  Publishing  Company.  We  took 
great  pride  in  having  the  opportunity  to 
handle  the  job  this  year  because  this  is 
the  first  time  The  Creative  Newspaper 
has  been  printed  via  the  offset  process. 
Based  on  my  personal  observations  and 
compliments  we’ve  received  from  as¬ 
sociates  throughout  the  industry,  I  be¬ 
lieve  it  was  a  good  job. 

Leo  Kubiet 

(Kubiet  is  advertising  director.) 


EDITOR'S  COMMENT 


William  German 
Managing  Editor 
San  Francisco  Chronicle 


“The  New  York  Times  News  Service  continues  to 
win  the  Most  Valuable  Player  Award  on  the  wire- 
service  team.  The  reason  is  simple.  It  delivers  The 
New  York  Times.  Is  there  any  wealthier  single 
cache  of  daily  journalism?” 


She  i^eUr  JJork  Siine0 

■  NEWS  SERVICE 
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Willie  Sutton  said  it . . .  media  types  do  it . . .  and  you’ll  do  well  to 
follow  suit . . .  “go  where  the  money  is!”  Alabama’s  big  money 
market  is  now  Huntsville  . . .  the  “sleepy  little  town”  that  NASA 
put  in  orbit  in  the  ’60’s,  Since  then  Huntsville  has  grown  in 
population,  industry,  retail  sales  —  in  fact,  has  grown  in  every 
index  of  major  market  measurement  to  such  an  extent  that,  today, 
Huntsville  is  third  largest  in  Alabama  and  leads  the  state  in 
median  household  income! 

Today  we’ve  got  the  clout,  both  in  people  and  purchasing  power— 
so,  when  you  think  media  in  the  South  . . ,  think  ’Bama’s  Biggie! 

. . .  y’all  give  us  a  call,  heah! 


The  Huntsville  Times 


Represented  by  Newhouse  Newspapers 


May  19,1979 


Every  Saturday  since  1884 


44th  ANNUAL  E&P  AWARDS  FOR  NEWSPAPER  PROMOTION 


Promotion  excellence  earns  115  awards 

By  George  Wilt 


Both  the  quality  and  volume  of  entries 
in  E«&P’s  44th  annual  Promotion  Awards 
Competition  are  pretty  good  proof  that 
the  awards  program  is  meeting  the  chal¬ 
lenge  its  founders  set  forth  back  in 
1 932 — to  improve  the  stature  and  quality 
of  newspaper  promotion. 

The  promotion  managers  association’s 
founder  and  first  president,  George  Ben- 
neyan,  thought  that  an  annual  contest,  a 
“promotion  man’s  Pulitzer,’’  would  ele¬ 
vate  the  status  of  newspaper 
promotion — and  the  newspaper  promo¬ 
tion  manager — within  the  newspaper  and 
advertising  fields.  The  first  competition, 
back  in  I932,  drew  less  than  50  entries. 

This  year’s  44th  annual  competition  at¬ 
tracted  the  largest  field  of  entries  to  date, 
with  more  newspapers  represented  than 
ever  before.  1 1 00  individual  entries  in  1 3 
classifications  and  five  circulations 
groups  presented  the  judging  panels  with 
about  6,000  individual  pieces  of 
promotion — ads,  booklets,  campaigns  in 
all  media,  brochures  and  presentations, 
research  studies,  public  relations  and 
community  service  programs. 

Thirteen  separate  panels  of  judges 
whittled  away  at  the  huge  field  for  over  a 
week  in  the  magnificent  facilities  of  the 
Harry  Chandler  Pavilion  of  the  Times 
Mirror  Corporation  in  Los  Angeles, 


selecting  57  First  Prize  plaque  winners 
and  naming  58  winners  of  Certificates  of 
Merit. 

The  judging  was  supervised  by  promo¬ 
tion  executives  of  the  Los  Angeles  Times 
under  the  direction  of  Gordon  Phillips, 
promotion  director.  Assisting  Phillips 
were  Tom  Giufridda,  Chong  Lew  and 
Caroline  Zeigler. 

The  Times,  plus  other  Los  Angeles 
County  newspapers,  was  excluded  from 
participating  in  the  competition.  Judges 
for  the  competition  included  leaders  of 
the  Los  Angeles  area  advertising,  pub¬ 
lishing,  public  relations,  research  and 
education  communities. 

The  total  of  1 15  awards  was  won  by  76 
newspapers  and  newspaper  organiza¬ 
tions,  with  25  newspapers  winning  more 
than  one  award. 

The  awards  will  be  presented  at  the 
49th  annual  International  Conference  of 
INPA,  the  International  Newspaper 
Promotion  Association,  to  be  held  in 
Palm  Springs,  California,  May  20-24,  at 
the  Canyon  Hotel  and  Country  Club. 
The  Awards  Luncheon  will  be  held  on 
Tuesday,  May  22. 

All  entries  in  the  comoetition.  includ¬ 
ing  the  1 1 5  award  winners  will  be  exhib¬ 
ited  throughout  the  duration  of  the  con¬ 
ference,  in  the  hotel’s  giant  Imperial  ball¬ 


room,  providing  delegates  with  a  smor¬ 
gasbord  of  promotion  ideas  that  alone  is 
worth  the  trip.  Broadcast  entries  will  be 
seen  and  heard  as  part  of  the  conference 
program. 

Categories  in  the  competition  are: 
editorial/circulation  in-paper  promotion, 
advertising  in-paper  promotion;  trade 
paper  advertising;  radio;  television;  di¬ 
rect  mail;  outdoor/poster  promotion;  cir¬ 
culation  carrier  promotion,  market  data 
promotion,  newspaper  research;  public 
relations/communitv  service;  and 
newspaper-in-education  promotion. 

Awards,  including  First  Prize  plaques 
and  Certificates  of  Merit,  are  presented 
in  five  circulation  groups — newspapers 
under  15,000;  15-50,000;  50-100,000; 
100-200,000;  and  over  200,000. 

Multiple  winners 

25  newspapers  won  more  than  one 
award  in  this  year’s  competition,  with 
the  Nevada  State  Journal  and  Reno 
Gazette  the  leading  winner  with  five 
awards.  Jim  Rowley,  marketing  director, 
had  First  Prizes  for  Television  and  Direct 
Mail  Promotion,  and  won  Certificates  of 
Merit  for  Direct  Mail,  Multi-media  and 
carrier  promotion. 

Winning  four  awards  each  were  the 
(Continued  on  page  16) 


PUBLIC  RELATIONS  experts  judging  the  community  service 
entries,  (left  to  right)  ore:  Robert  Garrick,  vicepresident, 
regional  manager,  Doremus  &  Co.,  Inc.;  Dr.  Kenneth  O. 
Smith,  associate  director.  School  of  Journalism,  U.S.C.;  and 
David  Bongard,  public  relations  director.  Music  Center. 


CARRIER  PROMOTION  JUDGES  (left  to  right):  Joseph 
Wheeler,  circulation  director,  Pasadena  Star-News;  Thomas 
G.  Osborn,  v.p.,  circulation.  Valley  News;  and  Charles 
McManis,  circulation  director,  San  Gabriel  Valley  Tribune. 
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Chrysler’s  agency  labels 
Newsplan  disappointing 


By  Sam  Cremin 

Chrysler's  agency,  Kenyon  &  Eck- 
hardt  Advertising  thought  “Newsplan” 
would  be  more  significant  than  it  has 
been,  according  to  reports  from  the 
agency’s  media  executives. 

Herb  Maneloveg,  the  agency’s  direc¬ 
tor  of  media  services  said,  “We  couldn’t 
get  modular  discounts  for  the  two-thirds 
of  a  page  ads  which  we  wanted  to  run  in 
some  markets,  even  though  we  were 
prepared  to  run  six  pages  of  advertising 
during  a  four  week  period.  For  these  pa¬ 
pers  we  changed  our  ads.” 

Craig  Yateman,  a  media  buyer  in  the 
agency’s  Dearborn,  Michigan  office  said 
that  Chrysler  did  not  get  “Newsplan” 
discounts  for  many  of  its  newspaper 
buys. 

“Often  we  got  a  better  rate  from  the 
20,000  and  25,000  line  contracts  which 
we  established  prior  to  Newsplan,” 
Yateman  said.  “We  could  not,  as  origi¬ 
nally  hoped,  get  ‘Newsplan’  discounts 
applied  to  our  previous  discounts.  And 
since  the  contracts  we  negotiated  were 
often  lower  than  the  ‘Newsplan’  dis¬ 
counts.  we  stayed  with  our  original  con¬ 
tracts,”  Yateman  said. 

Newsplan  is  a  program  created  by  the 
newspaper  industry  under  which  par¬ 
ticipating  newspapers  offer  national  ad¬ 
vertisers  discounts  if  they  agree  to  run  a 
schedule  of  modular  ads. 

Chrysler  was  the  first  national  adver¬ 
tiser  to  participate  in  the  Newsplan  pro¬ 
gram. 

Maneloveg  also  talked  about  the  effect 
which  “media  inflation”  will  have  on 
buying  habits.  He  said  that  in  1980  ad 
budgets  will  not  increase  as  quickly  as 
media  prices  and  so  agencies  will  have  to 
make  their  media  units  appear  bigger 
than  they  are. 

He  stressed  the  value  of  events  like  the 
party  which  the  Chk  a^io  Tribune  hosted 
for  Chrysler  last  week  (E&P.  May  12). 
“I’m  not  much  for  parties  just  to  have 
parties,”  he  said,  “but  the  Tribune  party 
provided  a  great  service.  It  impressed 
the  hell  out  of  the  Chicago  dealers, 
showed  them  the  newspaper’s  power  to 
gather  big  shots  and  also  helped  relations 
between  the  dealers  and  Chrysler  head¬ 
quarters. 

“We  had  run  a  big  schedule  with  the 
Tribune,”  he  said.  “I’m  not  sure  that  we 
ran  the  {ype  of  schedule  needed  to  fund  a 
$40,000  party,  but  it  was  a  big  schedule. 
The  move  will  pay-off  for  the  Tribune  in 
the  long  run.” 

Maneloveg  was  asked  what  effect  he 
thought  Chrysler’s  $53  million  first  quar¬ 
ter  loss  would  have  on  Chrysler’s  adver- 
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rising.  Maneloveg  said  that  K&E  had  ex¬ 
pected  Chrysler  to  lose  revenue  during 
the  first  quarter.  He  added  that  when  the 
agency  took  over  the  account  it  had  pro¬ 
jected  to  bill  $120  million — $40  million  to 
$50  million  less  than  Chrysler  ran  in 
1978. 

“As  to  whether  Chrysler  will  stay  in 
newspapers,  that  will  depend  on  how  ef¬ 
fective  we  feel  our  spring  campaign  has 
been.”  he  said.  “What  made  newspapers 
especially  appropriate  for  our  spring 
campaign  was  our  extensive  news  mes¬ 
sage.” 

Maneloveg  referred  to  the  K«&E  media 
research  group  report  projecting  media 
price  increases  for  the  upcoming  year. 
As  the  report  points  out,  1980  is  both  an 
election  year  and  an  Olympics  year. 
K&E’s  media  group  projects  that  be¬ 
tween  1979  and  1980  the  cost  of  30  sec¬ 
onds  of  prime  time  tv  will  increase 
18.0*^;  30  seconds  of  day  time  or  fringe 
spot  tv  will  increase  12.0%;  the  average 
cost  of  a  1 .000  line  b/w,  run-on-press  ad 
is  expected  to  increase  10%  as  will  the 
average  costs  for  full  page  color  ads  in 
the  top  50  magazines,  as  well  as  network 
radio  prices.  The  cost  of  a  full  page,  four 
color,  Sunday  supplement  is  projected  to 
increase  8.5%  and  spot  radio  is  expected 
to  increase  8.0%. 

In  terms  of  cost  per  thousand  reached, 
prime  time  tv  is  expected  to  have  the 
greatest  increase  (16.0%)  and  newspaper 
supplements  the  least  (7.5%),  according 
to  the  K&E  report.  Daily  newspapers  are 
expected  to  increase  10.0%  on  a  cost  per 
thousand  basis. 

This  increasing  cost  of  media  will  in¬ 
crease  the  need  for  market  research, 
Maneloveg  said.  Syndicated  research  is 
absolutely  necessary,  he  said. 

“I  would  like  to  see  research  combin¬ 
ing  qualitative  attitude  research  with 
quantitative  research,”  Maneloveg  said. 

Maneloveg  expressed  frustration  with 
Leo  Bogart,  executive  vicepresident  of 
the  Newspaper  Advertising  Bureau  Inc. 

“At  the  Bureau  they  do  research  the 
way  Bogart  wants  to  do  it.”  he  said. 
“They  develop  new  research  to  assuage 
the  egos  of  the  publishers,  not  to  service 
the  advertisers.  The  publishers  are  the 
masters  of  the  Bureau,  not  the  advertis¬ 
ers  or  agencies.” 

Maneloveg  also  expressed  frustration 
at  the  selling  techniques  of  newspaper 
rep  firms  and  particularly  Story  & 
Kelly-Smith’s  selling  of  the  one-shot 
Sunday  supplement  which  CBS  will  run 
in  September  to  promote  its  new  fall  pro¬ 
grams. 

“Story  &  Kelly-Smith  calls  it  the  most 
anticipated  supplement  in  newspaper 


history,”  Maneloveg  said.  “They  should 
refer  to  it  for  what  it  is — hype  for  CBS. 
The  Story  &  Kelly-Smith  people  should 
realize  that  they’re  talking  to  people  who 
are  used  to  buying  tv,”  Maneloveg  said. 

The  CBS  supplement  is  going  to  need 
better  features  than  the  prototypes  con¬ 
tain  to  be  really  effective,  Maneloveg 
said.  “The  CBS  supplement  will  come 
out  Sunday;  Tv  Guide  comes  out  Satur¬ 
day.  Both  will  have  similar  features,  and 
Tv  Guide  will  have  a  longer  life  expec¬ 
tancy  and  be  more  efficient,”  he  said. 

While  Maneloveg  admitted  that  the 
supplement  would  be  a  natural  for 
cigarette  advertisers,  he  was  skeptical 
about  its  advantages  for  any  of  Kenyon 
&  Eckhardt’s  clients. 

Philip  Morris  exec 
endorses  Newsplan 

Jack  Landry,  executive  vicepresident 
for  marketing  of  Philip  Morris,  this  week 
announced  his  company’s  “complete 
support  and  active  participation  in 
Newsplan.” 

Newsplan  is  the  newspaper  industry’s 
new  program  that  is  attempting  to  garner 
a  larger  share  of  the  national  ad  dollar  by 
offering  national  advertisers  discounts 
for  a  contracted  schedule  of  ads. 

‘‘All  of  the  savings  made  possible 
through  the  discounts  offered  by  News- 
plan  will  be  used  to  buy  additional  news¬ 
paper  space.”  Landry  said. 

He  added  that,  “during  1979,  Philip 
Morris  will  spend  even  more  money  in 
newspapers  than  the  company  did  in 
1978.”  Landry  added,  “Newspapers 
have  proven  most  effective  for  Philip 
Morris  over  the  past  several  years,  and 
now  with  the  new  discount  plan,  they 
have  become  even  more  efficient.” 


National  Enquirer 
gets  new  printer 

Providence  Gravure,  Inc.,  a  subsidiary 
of  the  Providence  Journal  Company  of 
Providence,  Rhode  Island,  next  month 
will  begin  printing  approximately  3  mil¬ 
lion  copies  each  week  of  the  National 
Enquirer  in  its  Dallas  facility,  Texas 
Color  Printers.  Inc. 

According  to  Jack  L.  Briggs,  president 
of  Providence  Gravure,  Inc.,  this  will  be 
the  first  time  the  Enquirer  will  be  printed 
in  color. 

Texas  Color  Printers,  Inc.,  started  by 
Providence  Gravure,  Inc.  in  1972,  also 
prints  Tv  Guide,  Time  Magazine,  Texas 
Monthly  and  several  other  prominent 
publications.  Company  officials  report 
that  an  additional  rotogravure  press  has 
been  purchased  for  National  Enquirer 
printing. 
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Public  tells  when  news 
media  invade  privacy 


By  Sam  Cremin 

“The  go-to-the-courts,  pick  up  the  dirt 
and  speculate  kind  of  journalism  is  now 
being  looked  at  by  the  public  as  an 
invasion  of  privacy,”  pollster  Louis 
Harris  told  E&P. 

“1  think  that  the  day  is  coming  when 
the  newspapers  practicing  that  kind  of 
journalism  will  come  up  short,”  he  said 
after  presenting  a  survey  Dimensions  Of 
Privacy,  conducted  by  his  polling  firm, 
Louis  Harris  &  Associates. 

News  media  and  privacy  were  just  one 
of  many  issues  studied  in  this  survey 
which  was  designed  by  Dr.  Allen  Westin, 
the  Columbia  law  and  government  pro¬ 
fessor  who  authored  Privacy  and  Free¬ 
dom  (1967)  and  Databanks  in  a  Free  So¬ 
ciety  (1972). 

The  privacy  survey  showed  that  by  a  4 
to  1  majority  the  public  now  thinks  the 
news  media  invade  privacy  by  reporting 
the  details  of  a  politician’s  extramarital 
affair,  and  by  almost  3  to  1  that  they 
think  the  media  are  invading  privacy 
when  they  print  the  names  of  people  on 
welfare.  Also,  by  70-26%  they  feel  that  it 
is  an  invasion  of  privacy  to  print  a  pic¬ 
ture  of  a  well-known  politician  entering  a 
porno  book  shop. 

The  exceptions  in  what  Harris  called 
“the  long  litany  of  purported  violations 
of  privacy  by  the  media”  are,  by  65-30%, 
the  public  does  not  consider  it  a  violation 
to  print  the  names  of  doctors  who  are 
making  large  sums  of  money  from  Medi¬ 
care  and  Medicaid;  and  by  68-27% 
people  do  not  think  it  is  a  violation  to 
print  the  names  of  people  arrested  for 
illegal  drug  possession. 

On  other  issues  affecting  the  press,  the 
survey  noted  that  a  73-21%  majority 
think  that  it  is  not  an  invasion  of  privacy 
for  newspapers  to  print  the  contents  of 
confidential  government  documents. 
However,  a  70-23%  majority  think  that 
the  government  should  have  the  right  to 
prosecute  anyone  who  publishes  docu¬ 
ments  classified  as  secret. 

The  survey  also  showed  that  by  a 
62-25%  majority  the  public  sympathizes 
with  the  press  when  it  claims  under  the 
First  Amendment  that  the  pnvacy  of  a 
reporter's  notes  and  sources  should  be 
protected. 

According  to  Westin  and  Harris  the 
increase  in  the  number  of  people  who 
feel  a  real  concern  about  threats  to  their 
personal  privacy  is  not  the  result  of  any 
one  issue,  but  the  conglomerate  effect  of 
many  privacy  violations. 

Hanis  said  that  “it  does  not  take  big 
headlines  to  galvanize  public  opinion  on 
the  question  of  privacy.  People  are 
aware  of  the  issues  everyday. 
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Everywhere  they  go  through  the  same 
experiences.  The  cumulative  effect  of 
credit,  insurance  and  employment  ques¬ 
tionnaires  has  been  climbing  year  by 
year,  and  now  has  reached  the  critical 
mass. 

“Because  tv  and  newspapers  have  not 
talked  about  it  does  not  mean  that  the 
problem  does  not  exist.  That  is  suggest¬ 
ing  it  takes  a  catastrophic  event  like 
Three  Mile  Island  to  make  privacy  an 
issue,”  Harris  said. 

Westin  chaired  a  panel  discussion  of 
the  results  of  the  survey  after  the  press 
release  of  the  survey  information.  The 
panel  included  William  F.  Buckley,  col¬ 
umnist;  Elliot  Richardson,  US  Ambas¬ 
sador  and  special  representative  of  the 
President  for  the  Law  of  the  Sea  Confer¬ 
ence;  Representative  Robert  F.  Drinan 
from  Massachusetts;  Dr.  Matina  Homer, 
president  of  Radcliffe  College;  Harris; 
and  Herman  Kahn,  director  of  the  Hud¬ 
son  Institute. 

Dr.  Horner  proposed  an  unusual 
framework  for  consideration  of  a  report¬ 
er's  rights.  During  the  panel  discussion 
of  privacy  she  asked  the  audience  why  a 
reporter  is  treated  as  innocent  until 
proven  guilty  and  a  social  scientist  is 
treated  as  guilty  until  proven  innocent? 

The  session  time  ended  before  her 
proposition  was  discussed.  However, 
she  later  told  E&P  that  her  question  had 
really  been  framed  for  her  by  a  social 
scientist  at  Harvard  who,  like  the  recip¬ 
ients  of  most  grants  from  organizations 
like  the  National  Science  Foundation, 
had  to  get  the  questions  in  his  sociology 
research  survey  legitimized  by  the  foun¬ 
dation  before  he  could  distribute  them. 

“This  is  really  a  questioning  of  integ¬ 
rity,”  she  said.  “And  these  researchers 
are  some  of  the  best  trained  profession¬ 
als  in  the  world.  Reporters,  many  of 
whom  have  little  or  no  training  are  al¬ 
lowed  to  go  to  the  scene  of  a  tragedy  and 
ask  whatever  questions  they  want  with¬ 
out  ever  having  to  answer  to  the  moral 
implications  of  their  questioning,”  she 
said. 

Homer  admitted  that  the  two  situa¬ 
tions  were  different  in  that  the  govern¬ 
ment  funds  the  social  scientist  but  not 
the  reporter.  However,  she  suggested 
that  this  difference  does  implicitly  deni¬ 
grate  the  social  scientist. 

During  his  speech  Harris  said  that  the 
answers  to  the  questions  of  who  should 
have  responsibility  for  protecting  the 
privacy  of  an  individual  were  as  fascinat¬ 
ing  as  any  on  the  survey. 

Only  12%  were  willing  to  give  this  cen¬ 
tral  role  over  to  employers,  only  14% 
would  give  it  to  the  President  of  the 
U.S.,  24%  to  Congress  and  30%  to  the 


courts.  However  49%  were  willing  to  trust 
the  people  themselves  with  this 
privilege. 

Besides  media  and  privacy,  the  survey 
focuses  on  privacy  in  its  relation  to  the 
government,  employment,  computers, 
the  future  and  areas  like  credit,  doctors 
and  hospitals,  and  insurance. 

It  was  sponsored  by  Sentry  Insurance 
as  part  of  an  ongoing  public  service  cam¬ 
paign. 

Among  findings  the  Sentry-sponsored 
survey  notes  about  the  insurance  indus¬ 
try  is  that  65%  of  the  public  feels  the 
types  of  information  insurance  com¬ 
panies  gather  about  applicants  should  be 
determined  by  law  and  not  by  the  com¬ 
panies  themselves.  It  also  showed  that 
68%  of  the  general  public  feels  that  in¬ 
surance  companies  should  not  be  al¬ 
lowed  to  use  a  central  computer  file  to 
find  out  if  an  applicant  was  ever  turned 
down  for  health  or  life  insurance.” 


Calif,  high  court 
upholds  reporter 
contempt  ruling 

A  contempt  of  court  jail  sentence  for 
Sacramento  reporter  John  Hammarley 
was  upheld  May  10th  by  the  California 
Supreme  Court. 

The  court  denied  without  comment 
Hammarley's  request  for  a  hearing.  His 
attorney,  William  Shubb,  said  the  news¬ 
man  could  be  jailed  until  he  complies 
with  the  court  order,  until  it  is  decided 
there  is  no  possibility  he  will  comply, 
or  until  the  end  of  the  trial  which  led  to 
the  contempt  citation. 

Hammarley,  at  the  time  a  Sacramento 
Union  reporter,  refused  to  provide  notes 
and  tapes  of  his  interview  with  Edward 
Gonzales,  a  key  figure  in  the  Ellen  Delia 
murder  case.  The  reporter  sought  protec¬ 
tion  from  the  state  Shield  Law. 

Gonzales,  a  key  prosecution  witness  in 
the  trial  of  four  men  accused  of  killing 
Mrs.  Delia,  has  been  granted  immunity 
by  the  state.  The  trial  has  not  yet  started. 

On  January  16,  the  state  Court  of  Ap¬ 
peal  upheld  the  contempt  finding  against 
Hammarley  by  Sacramento  County 
Superior  Court  Judge  John  Boskovich 
last  July  11th. 

Shubb  said  he  had  expected  the  Su¬ 
preme  Court  to  grant  a  hearing  “if  noth¬ 
ing  less  than  to  clarify  what  the  Shield 
Law  means.” 

Hammarley,  who  recently  joined  the 
San  Jose  Mercury  News,  said  he  was 
prepared  to  go  to  jail. 

“I  think  the  appeal  stops  here,”  he 
added.  “The  United  States  Supreme 
Court  has  already  made  its  position  crys¬ 
tal  clear  that  reporters  do  not  have  First 
Amendment  protections  to  shield  either 
sources  or  unpublished  notes.” 
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How  is  LA.  Times  doing 
with  San  Diego  edition? 


By  M.  L.  Stein 

Los  Angeles  Times  executives  are 
generally  pleased  with  the  progress  of 
the  paper’s  San  Diego  County  edition 
and  have  no  plans  to  abandon  it,  Editor 
&  Publisher  was  told. 

“Our  market  research  shows  that  San 
Diego  County  is  growing  dramatically  in 
population,  occupied  dwellings  and  retail 
sales,”  said  Tom  Johnson,  Times  presi¬ 
dent  and  chief  operating  officer.  “I  be¬ 
lieve  it  is  a  market  for  the  Los  Angeles 
Times,  especially  in  northern  San  Diego 
County.  Our  objective  is  to  participate 
vigorously  in  the  growth  of  this  market 
contiguous  to  Orange  County  where  we 
have  enjoyed  advertising  and  circulation 
success.” 

Johnson  said  net  paid,  unaudited  circu¬ 
lation  for  the  San  Diego  edition  rose  from 
27,935  in  early  April,  1978,  to  40,485  in 
early  May,  1979,  for  a  44%  gain.  Sunday 
circulation  for  the  same  period  climbed 
from  40,485  to  50,470,  a  25%  hike.  The 
San  Diego  edition  was  officially  launched 
on  April  6,  1978. 

Johnson  admitted,  however,  that  he 
had  hoped  daily  circulation  would  be 
over  50,000  by  now.  He  blamed  distribu¬ 
tion  snags,  which  have  since  been  cor¬ 
rected,  for  the  Times’  failure  to  achieve 
this  goal. 

“Circulation  service  was  our  single 
biggest  problem  in  getting  started,”  he 
explained.  “This  was  the  result  of  learn¬ 
ing  new  routes  and  developing  new  ter¬ 
ritories. 

“Our  circulation  service  complaints 
ran  as  high  as  216%  above  those  of  the 
Los  Angeles  and  Orange  County  edi¬ 
tions.” 

The  main  subscriber  gripes,  Johnson 
revealed,  were  not  getting  the  paper  at  all 
and  second  calls  for  delivery  or  start-up. 
The  peak  in  complaints  was  reached  in 
August,  1978,  he  noted. 

Johnson  said  a  substantial  drop  in 
complaints  was  achieved  by  a  “major 
change  in  circulation  managers  and  im¬ 
proved  fees  to  carriers  and  dealers.” 

“Senior  management  devoted  a  lot  of 
time  and  leadership  to  the  problem,”  the 
president  declared.  He  added  that  he 
personally  monitors  circulation  com¬ 
plaints  every  day. 

“They’re  right  on  my  desk,’’  he 
stated. 

ABC  audited  figures  for  the  Times’ 
chief  competition  in  San  Diego  County, 
the  San  Diego  Union  and  Evening 
Tribune,  show  a  combined  daily  average 
paid  circulation  of  330,139;  Union, 
199,474;  Evening  Tribune,  130,665;  and 
Sunday  Union,  323,815. 
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Frank  Hill,  Union-Tribune  circulation 
manager,  was  quoted  in  an  April  6  Union 
story  as  predicting  that  the  Times’  San 
Diego  edition,  “will  come  out  with  au¬ 
dited  figures  of  34,000  daily  and  41,000 
Sunday.” 

Johnson  appeared  to  be  happier  about 
linage  statistics  for  the  San  Diego  edi¬ 
tion.  He  disclosed  that  from  April,  1978, 
to  March,  1979,  total  linage  of  daily  ad¬ 
vertising  was  2,386,683;  total  Sunday 
lines  were  802,648,  for  a  combined  total 
of  3,189,331. 

“That’s  daily  and  Sunday  only  in  the 
San  Diego  edition,”  he  emphasized. 

Johnson  said  that  in  the  first  14  weeks 
of  1979,  304,000  lines  of  full-run  ads  (all 
editions)  came  out  of  the  San  Diego  mar¬ 
ket. 

He  said  that  total  expenses  currently 
exceed  revenue  from  part-run  linage  but 
that  total  expenses  are  below  revenue 
from  part  and  full-run  linage. 

“Full  and  part  run  linage  more  than 
cover  costs,”  Johnson  said.  “Our  sales 
people  are  selling  for  the  whole  paper.  I 
am  encouraged  by  the  first  year’s  per¬ 
formance  but  there  is  much  yet  to  be 
attained.  The  second  year  will  be  more 
difficult.  In  the  first  year,  people  bought 
the  paper  because  it  was  new  and  differ¬ 
ent.  Now  it  will  be  harder  and  we  expect 
vigorous  competition  from  the  Union- 
Tribune.” 

Johnson  said  the  1979  budget  for  the 
San  Diego  edition  is  approximately  $1.3 
million  and  may  go  higher.  From  April  6, 
1978,  to  March  18,  1979,  the  budget  was 
$2,402,000.00. 

“All  indications  are  that  this  is  a  solid 
market  for  us,”  Johnson  said.  “A  major 
reason  for  the  new  edition  was  to  serve 
our  full-run  advertisers  with  penetration 
into  San  Diego  County.  Every  additional 
subscriber  provides  them  with  more 
sales  impact.” 

He  said  that  May  Company,  the 
Times’  biggest  advertiser  was,  “quite 
pleased”  with  the  impact  of  the  San 
Diego  edition.  “We  plan  to  build  on  the 
success  of  1978  and  correct  our  mis¬ 
takes,”  Johnson  continued.  “The  proj¬ 
ect  has  not  been  without  some  error  but 
we  are  determined  to  erase  those  er¬ 
rors.” 

Johnson  said  that  the  Times  has 
backed  its  faith  in  the  San  Diego  edition 
by  adding  seven  persons  to  its  editorial 
staff  since  it  began.  The  editorial  staff 
now  totals  33. 

“We’re  going  to  make  the  daily  edition 
as  strong  as  we  can,”  he  declared. 

Johnson  complemented  the  Union  and 
Evening  Tribune  as  being  “good  news¬ 
papers  and  solid  competition.” 


“Because  of  this  competition,  we  feel 
we  can  do  a  better  job,”  he  explained. 
“Competition  also  is  healthy  for  readers 
and  advertisers.” 

Both  Johnson  and  Times  metropolitan 
editor  Mark  Murphy,  who  is  responsible 
for  San  Diego  edition  coverage,  stressed 
that  they  are  not  trying  to  compete  with 
the  Union-Tribune  on  local  coverage. 

“But  we  do  offer  something  unique,” 
Johnson  said.  “We  are  a  regional  paper 
that  provides  excellent  and  international 
and  national  news  and  a  daily  local  news 
section.” 

Murphy  seconded  that  idea. 

“We  have  no  intention  of  being  a  sec¬ 
tion  of  record,”  he  said.  “What  we  try  to 
do  is  pick  compelling  and  interesting 
stories.  We  try  for  at  least  two  exclusives 
a  day  and  always  have  at  least  one.  The 
competition  is  good  but  we  feel  our  edi¬ 
tion  is  better  written  and  has  more  in¬ 
terpretive  and  depth  stories.  If  I  lived  in 
San  Diego,  I’d  take  both  papers.” 

Murphy  added  that  the  San  Diego 
editorial  staff  includes  “the  hardest 
working  group  of  reporters  on  the  Times. 
They  have  to  be.” 

San  Diego  Union-Tribune  officials  said 
they  welcomed  the  Times  competition 
but  did  not  appear  concerned  about  its 
impact  on  San  Diego  County. 

Hubert  Kaltenbach,  president  of  Cop¬ 
ley  Newspapers,  said,  “Readers  will 
benefit  from  this  competition.  This  is  im¬ 
portant  to  any  paper.” 

Gary  Goss,  Union-Tribune  assistant 
general  manager,  said  the  Times  edition 
“has  helped  us  sharpen  our  act.  Good 
competition  will  do  that.  But  the  Times 
edition  is  really  not  a  San  Diego  newspa¬ 
per.” 

According  to  Goss,  a  number  of  read¬ 
ers  have  returned  to  the  Union-Tribune 
newspaper  after  dropping  them  to  sub¬ 
scribe  to  the  Times. 

“Generally,”  he  said,  “they  found  our 
service  and  content  better.  We  have  far 
more  local  sports,  for  example.” 

Union  editor  Gerald  Warren  conceded 
that  the  Times  has  strong  regional,  na¬ 
tional  and  international  coverage  but  said 
the  Union  does,  also. 

“We  do  a  fine  job  of  covering  the  bor¬ 
der  and  Latin  America  and  I  will  match 
our  Sacramento  coverage  with  the  Times 
any  day,  even  though  they  have  a  much 
larger  staff  there  than  we  do.” 

Warren  applauded  the  Times  for  “hir¬ 
ing  some  good  people  who  are  doing  a 
bang-up  job,”  but  said  the  Times  San 
Diego  staff  could  not  match  the  Union  in 
investigative  reporting  and  in-depth 
coverage. 

“They’ll  hit  a  story  hard  and  then  go 
onto  another  one,”  he  said.  “We  stay 
with  the  story  longer  because  we  have 
more  time  and  this  is  our  area.  But  we 
feel  that  anything  that  stimulates  readers 
is  good  for  the  Union.” 
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Jail  threats  won’t  make 
reporter  divulge  sources 


Five  times  in  David  L.  Chandler’s 
journalism  career — most  recently  in 
March  of  this  year — he  has  been 
threatened  with  jail  terms  for  refusing  to 
divulge  the  names  of  confidential  news 
sources.  In  none  of  the  cases  did  the 
authorities  involved  elicit  a  name  from 
the  reporter. 

In  the  early  1960s,  Chandler,  then  a 
reporter  for  the  Panama  City  (Fla.) 
News-Herald,  was  jailed  for  declining  to 
reveal  a  confidential  source.  A 
prosecutor — impressed  by  the  reporter’s 
obstinacy  and  by  newspaper  editorials — 
relented  and  Chandler  was  released. 

Afterward,  he  continued  to  probe  into 
a  law  enforcement  scandal  in  the  Florida 
panhandle  and  led  a  team  that  in  1%2 
earned  a  Pulitzer  Prize.  Chandler  left 
daily  journalism  in  1964  and  joined  Life 
magazine. 

In  1967  and  1970,  while  an  investiga¬ 
tive  reporter  for  Life,  Chandler  was 
twice  threatened  with  jail  by  New  Or¬ 
leans  District  Attorney  Jim  Garrison  for 
refusing  to  reveal  his  sources  for  stories 
connecting  high  Louisiana  officials  with 
the  Cosa  Nostra  family  of  Carlos  Mar¬ 
cello.  A  third  jail  threat,  seeking  the 
same  information,  came  from  Baton 
Rouge  District  Attorney  Sargent  Pitcher 
who  was  representing  a  Louisiana  legis¬ 
lative  sub-committee. 

In  1971,  Chandler  won  the  Sigma  Delta 
Chi  award  for  national  magazine  report¬ 
ing  based  on  the  Life  series  on  mob  ac¬ 
tivities  in  Louisiana. 

When  Life  went  out  of  business  in 
1972,  Chandler  embarked  on  a  career  as 
freelance  writer  and  author.  Between 
1975  and  1978,  he  published  three  books: 
“Brothers  in  Blood,’’  “Natural 
Superiority  of  Southern  Politicians’’  and 
“One  Hundred  Tons  of  Gold.’’ 

Last  August,  Chandler,  42,  returned  to 
daily  journalism  after  a  14-year  absence, 
joining  the  Ledger-Star,  which  serves 
Norfolk,  Virginia  Beach,  Chesapeake 
and  Portsmouth,  Virginia. 

Scarcely  six  months  into  his  new  job  in 
Norfolk,  Chandler  was  cited  by  a 
Richmond  judge  for  refusing  to  tell  a 
special  grand  jury  the  names  of  sources 
quoted  in  articles  detailing  bid-rigging 
within  the  state  Division  of  Purchases 
and  Supply. 

Circuit  Court  Judge  James  B.  Wilkin¬ 
son  sentenced  Chandler  to  serve  jail  time 
and  to  pay  $100  daily  fine  until  he  came 
forward  with  his  sources.  On  the  day 
Chandler  was  to  be  taken  to  jail.  Judge 
Wilkinson  reversed  his  stand.  He  said 
the  grand  jury  could  pursue  its  investiga¬ 
tion  via  alternative  routes.  The  sentence 
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and  contempt  citation  were  vacated. 

In  the  meantime.  Chandler  had  faced 
the  source  question  realistically.  “If  they 
pointed  a  shotgun  between  my  eyes,  I 
wouldn’t  be  able  to  get  the  names  out 
fast  enough,’’  he  said  out  of  court.  “But 
there’s  no  reasonable  punishment  they 
can  impose,  including  jail,  that  will  make 
me  reveal  the  names.’’ 

One  week  after  the  jail  sentence  was 
vacated,  the  president  of  a  Richmond 
printing  firm,  requesting  anonymity, 
turned  over  to  Chandler  and  the 
Ledger-Star  a  bag  of  torn  up  checks. 
Pieced  together,  supported  by  other 
documents  and  backed  by  a  statement 
from  the  executive,  they  showed  more 
than  $37,000  in  kickbacks  paid  to  two 
former  high-level  state  purchasing  offic¬ 
ers.  In  an  astonishing  admission,  one  of 
the  officers  confirmed  to  Chandler  he 
had  received  more  than  $30,000  in 
kickbacks. 

“1  knew  it  was  wrong.  But  I  felt 
they — the  state — owed  me  for  my  years 
of  work  ...  I  deserved  it.’’ 

Chandler  began  working  on  the  pur¬ 
chasing  stories  the  week  he  arrived  in 
Norfolk. 

“What  we  found  first  was  that  a  few 
companies  were  getting  a  dispropor¬ 
tionately  large  share  of  state  business,’’ 
Chandler  said. 

“For  example,  one  New  York  man¬ 
ufacturer  sold  $3.5  million  worth  of  furni¬ 
ture  to  the  state,  winning  65  of  66  al¬ 
legedly  competitive  bids.  Three  small 
Richmond  printing  companies  have  re¬ 
ceived  nearly  one-third  of  all  state  print¬ 
ing  contracts. 

“The  reaction  of  the  state  administra¬ 
tion  to  our  initial  stories  was  ‘So,  what.’ 
But  after  the  Ledger-Star  stories  were 


published,  the  state  agencies  involved 
conducted  purchasing  studies  involving 
thousands  of  man  hours  to  review  print¬ 
ing  and  furniture  contracts.  When  the  re¬ 
ports  were  finished,  they  confirmed  our 
findings,’’  Chandler  said. 

We  next  reported  that  purchasing 
employees  routinely  accepted  gifts  from 
people  selling  goods  to  the  state.  That’s 
when  I  was  called  before  the  special 
grand  jury.  After  the  contempt  citation 
was  vacated,  we  obtained  the  checks 
showing  more  than  $37,0(X)  in  kickbacks 

Another  major  ongoing  series  being 
done  for  the  Ledger-Star  by  Chandler 
concerns  infiltration  of  East  Coast  Vir¬ 
ginia  by  members  of  New  York  Cosa 
Nostra  families  and  the  Sicilian  Mafia. 
Chandler  found  individuals  in  both 
groups  had  used  the  resort  community  of 
Virginia  Beach  as  a  sanctuary.  The 
Ledger-Star  printed  their  names  and,  in 
some  cases,  their  pictures. 

Chandler  says  Virginia  is  fertile  terri¬ 
tory  for  digging  and  the  Ledger-Star’s 
environment  has  encouraged  his  investi¬ 
gations. 

“The  editors  allow  you  to  be  just  as 
good  a  journalist  as  you  are  capable  of 
being  and  they  allow  you  the  time  to 
develop  stories.  The  editor  I  work  most 
closely  with  is  Sandy  Rowe.  I’m  asked 
hard  questions  and  by  the  time  I’m 
finished  answering  them,  the  stories  are 
stronger  by  far  than  the  original  draft. 
The  quality  of  the  editing  is  first-rate, 
major  league.  It’s  good  to  be  back.” 


Upson  elected 
4A  chairman 

Stuart  B.  Upson,  chairman  of  the 
board  and  chief  executive  officer. 
Dancer  Fitzgerald  Sample,  Inc.,  New 
York,  this  week  was  elected  chairman  of 
the  board  of  the  American  Association  of 
Advertising  Agencies,  the  top  elective 
post  within  the  Association. 

Eugene  H.  Kummel,  chairman  of  the 
board  and  chief  executive  officer, 
McCann-Erickson  Worldwide,  was 
elected  vice  chairman. 

Robert  H.  Bloom,  president  and  chief 
executive  officer,  the  Bloom  Agency, 
Dallas,  was  elected  national  secretary- 
treasurer. 

Election  of  the  new  officers  took  place 
in  an  executive  session  at  the  Associa¬ 
tion’s  61st  Annual  Meeting  at  The 
Greenbrier,  White  Sulphur  Springs, 
West  Virginia. 

Upson,  who  has  been  AAAA  vice 
chairman,  succeeds  John  S.  Pingel,  pres¬ 
ident  of  Ross  Roy,  Inc.,  Detroit,  who 
now  becomes  the  Chairman  of  the 
AAAA  Advisory  Council. 

Leonard  S.  Matthews  continues  in  his 
post  as  president  of  AAAA  and  a 
member  of  the  board  of  directors. 
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Chicago  Tribune,  Washington  Post, 
Miami  News,  and  Seattle  Post- 
Intelligencer.  The  New  York  Times,  De¬ 
troit  Free  Press,  Bergen  Record,  and 
Palm  Springs  Desert  Sun  each  won  three 
awards. 

Winning  two  awards  each  were  the 
Maidstone  Kent  Messenger,  Muscatine 
Journal,  (Dublin) /m/j  Times,  Edmonton 
Journal,  Detroit  News,  Oakland 
Tribune,  Chicago  Sun-Times,  Bryan  (Tx) 
Eagle,  Gannett  Company,  Cocoa  Today, 
Orlando  Sentinel-Star,  Louisville 
Courier-Journal  and  Times,  Charlottes¬ 
ville  Daily  Progress  and  San  Jose  Mer¬ 
cury  &  News. 

In-paper  advertising  winners 

The  two  classifications  for  in-paper 
advertising — ads  promoting  circulation 
and  editorial  content,  and  in-paper  ad¬ 
vertising  promotion  (which  was  domi¬ 
nated  by  classified  promotion) — drew  by 
far  the  largest  volume  of  entries  in  the 
competition,  probably  because  more 
newspapers  use  this  type  of  promotion. 
For  in-paper  advertising  promoting  cir¬ 
culation  or  editorial  content.  First  Prizes 
were  awarded  to  the  Urhana  (Ohio)  Citi¬ 
zen,  Maidstone  (Kent)  Extra,  Bingham¬ 
ton  Press  and  Sun-Bulletin,  Ottawa  Citi¬ 
zen  and  Chicago  Tribune.  Certificates  of 
Merit  were  awarded  to  the  Muscatine 
(la.)  Journal,  Coos  Bay  World,  (Dublin) 
Irish  Times,  Colorado  Springs  Gazette- 
Telegraph,  Edmonton  Journal,  Detroit 
News,  Miami  Herald,  and  Washington 
Post. 

The  Urbana  Citizen  winner  stopped 
the  judges  with  the  headline,  “Gotta 
Nickel? — half  the  price  of  a  soft  drink,” 


on  an  ad  announcing  a  rate  increase.  The 
Kent  Messenger’s  award  winner — one  of 
two  for  the  British  newspaper  and  a  re¬ 
peat  winner  from  last  year,  won  for  pro¬ 
motion  launching  a  new  newspaper, 
called  “Extra.”  The  judges  particularly 
liked  the  bold  graphics  and  typography. 
The  Binghamton  campaign  featured  the 
headline  “The  Real  Action  in  Town,” 
while  the  Ottawa  Citizen’s  winner  fea¬ 
tured  nostalgic  old  photographs,  diary- 
type  soft-sell  copy  and  the  total  absence 
of  headlines.  The  Chicago  Tribune  win¬ 
ner  featured  drawings  of  columnists  and 
personalities  and  copy  telling  of  writers 
and  features.  Judges  Toni  Alexander  and 
Dick  Bell  commented  on  the  winners, 
pointing  out  the  directness  of  the  copy, 
clean  layouts  and  graphics  and  eye¬ 
stopping  headlines. 

In  the  Advertising  In-paper  Promotion 
classification.  First  Prizes  were  awarded 
to  the  DelRay  Beach  (Fla)  News  Journal, 
Eau  Claire  (Wis)  Leader-Telegram, 
(Dublin)  Irish  Times,  Cambridge  (Mass) 
Real  Paper,  and  Washington  Post.  Cer¬ 
tificates  of  Merit  went  to  the  Winchester 
(Ky)  Sun,  Columbus  (Ind)  Republic,  As- 
bury  Park  (N.J.)  Press,  and  the  Detroit 
Free  Press. 

Both  the  under- 15,000  and  15-50,000 
First  Prize-winners  took  the  awards  with 
ads  promoting  color — Delray  Beach’s  ad 
featuring  a  pot  of  flowers  in  both  color 
and  black  and  white,  while  the  Eau 
Claire  newspaper’s  entry  showed  a  full- 
color  lion  in  a  full-page  black-and-white 
jungle,  with  the  headline  “Color  does 
stand  out.”  The  Irish  Times  winner  pro¬ 
moted  classified  advertising  in  various 
categories — used  car,  household  articles, 
furniture,  etc.  The  Real  Paper’s  entry 
was  headlined  “Help”  and  included 
bright  classification  headings.  The  Wash¬ 
ington  Post’s  winner  was  a  campaign  of 


large  space  ads  featuring  a  cartoon 
character,  “Classifad.”  The  judges 
called  it  the  best  series  in  the  classifica¬ 
tion. 

Trade  paper  ad  winners 

Judges  Jack  Gowdy,  media  director  of 
Dailey  and  Associates;  Paul  Haynie, 
executive  v.p.,  Needham,  Harper  & 
Steers;  and  Bill  Hoffman,  media  direc¬ 
tor,  Ayer,  Jorgenson,  picked  only  four 
winners  in  the  tradepaper  classification. 
First  Prizes  to  the  Washington  Post  and 
the  Baton  Rouge  Morning  Advocate  & 
State  Times,  and  Certificates  of  Merit  to 
the  Dallas  Times-Herald  and  Bergen 
Record.  Of  the  Baton  Rouge  series  on 
Freedom  of  the  Press,  the  judges  said, 
“Gutsy,  not  just  another  numbers 
thing — here’s  a  really  responsible  pub¬ 
lisher.  The  more  credit  we  give  to  things 
like  this  the  better  off  we’ll  all  be.”  On 
the  Washington  Post’s  series,  they  said 
“Very  confident  in  what  they  have  to 
say,  startling  facts  and  a  very  impressive 
message.  The  execution  and  graphics  are 
outstanding.” 

Broadcast  classifications 

Ninety  newspapers  submitted  entries 
in  the  radio  promotion  classification,  and 
the  judges  commented  on  the  general  ex¬ 
cellence  of  all  of  the  entries.  First  Prize 
winners  were  the  Weatherford  (Tx) 
Democrat,  Battle  Creek  Enquirer  & 
News,  Green  Bay  Press  Gazette,  New 
Haven  Register,  and  New  York  Daily 
News.  Winning  Certificates  of  Merit 
were  the  Miami  News,  Seattle  Post- 
Intelligencer,  Edmonton  Journal,  New 
York  Times  and  Chicago  Tribune.  The 
judges  particularly  liked  the  Green  Bay 
spot  on  the  values  of  home  delivery  in 
bad  weather,  the  Miami  Herald’s  good 
use  of  columnist's  own  voices,  and  the 
Seattle  spot’s  use  of  kid’s  voices.  The 


PICKING  THE  WINNERS  in  the  direct  mail  promotion 
classification  are  (left  to  right):  Robert  L.  Hemmings,  presi-' 
dent,  Smith  &  Hemmings;  Robert  Day,  V.P.,  West  Coast 
Manager,  Albert  Frank-Guenther  Law;  and  Joel  Stearns, 
media  director,  Evans/Weinberg,  Inc. 


CIRCULATION/EDITORIAL  IN-PAPER  PROMOTION 
JUDGES — Dick  Bell,  shows  one  of  the  finalists  to  Toni  Alex¬ 
ander,  V.P.,  client  services  Hubbert  &  Associates. 
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15-50,000. 


New  York  News  winner  was  cited  for  its 
rhythm,  personality  and  good  rhyme. 
“Pd  like  to  hear  it  again.  It  would  wear 
well,”  was  one  judge’s  comment. 

In  the  Television  promotion  classifica¬ 
tion,  First  Prizes  were  awarded  to  the 
Warren  (Oh.)  Tribune  Chronicle,  Nevada 
State  Journal,  San  Antonio  Light  and 
London  (England)  Evening  News.  Cer¬ 
tificates  of  Merit  went  to  the  Miami 
News,  Baltimore  News-American,  Oak¬ 
land  Tribune,  Detroit  Free  Press,  New 
York  Times  and  Charlottesville  Progress. 
The  Judges  cited  the  London  newspaper 
for  “using  tv  to  its  fullest”  in  promoting 
classified  advertising  with  slice-of-life 
vignettes,  and  for  good  humor  in  a  strong 
and  memorable  manner  in  promoting  a 
series  on  “Jack  the  Ripper.”  They  called 
attention  to  the  Reno  newspapers’  good 
use  of  cuts  and  music  and  development 
of  spots  promoting  newsroom  per¬ 
sonalities  and  columnists.  They  liked  the 
San  Antonio  Light’s  punchy,  hard- 
selling  spots  introducing  a  Sunday  sup¬ 
plement,  and  the  New  York  Times’  use 
of  humor  in  selling  special  sections. 
EDITOR  &  PUBLISHER  for  May  19,  1979 


Billboards  and  Posters 

In  the  outdoor/posters  classification, 
with  60  newspapers  submitting  entries. 
First  Prizes  were  awarded  to  the  Palm 
Springs  Desert  Sun,  Miami  News,  Oak¬ 
land  Tribune  and  Chicago  Sun-Times. 
Certificates  of  Merit  go  to  the  Bryan  (Tx) 
Eagle,  Garland  (Tx)  Daily  News,  and 
San  Jose  Mercury  &  News. 

Judges  Ted  Factor,  Frank  Lott  and 
Gerry  Strauss  commented  on  directness 
and  excellent  graphics  of  the  Miami 
News  sports  posters,  and  good  sell  of  the 
Chicago  Sun-Times  campaigns. 

In  the  Direct  Mail  Promotion  classifi¬ 
cations,  another  of  the  larger  categories. 
First  Prizes  were  awarded  to  the  Mus¬ 
catine  Journal,  Palm  Springs  Desert 
Sun,  Nevada  State  Journal  and  Detroit 
News.  Certificates  of  Merit  were 
awarded  to  the  Michigan  City  News  Dis¬ 
patch,  Nevada  State  Journal,  Seattle 
Post-Intelligencer,  and  Houston  Chroni¬ 
cle.  The  Muscatine  winner  was  a  series 
of  newsletters,  the  Journal  Jotter;  the 
Desert  Sun’s  series  promoting  special 


sections,  cited  for  their  outstanding 
graphics;  Reno’s  winner  used  gimmicks 
successfully,  with  a  pair  of  scissors  illus¬ 
trating  “Cut  yourself  in,”  and  another 
garden  promotion  using  a  packet  of 
seeds.  Judges  Bob  Henning,  Joel  Steams 
and  Bob  Day  cited  the  Detroit  News  for 
its  well-conceived  copy,  outstanding 
graphics  and  headlines,  and  use  of  gim¬ 
micks,  such  as  a  package  of  peanuts  to 
promote  a  special  baseball  section. 

Multi-media  promotion 

A  classification  for  promotion  using 
more  than  one  medium  (and  frequently 
using  most  media)  is  a  new  category  in 
this  year’s  competition  as  the  result  of 
request  from  many  INPA  members.  The 
Judges  commented  on  the  quality  of  all  60 
entries,  and  awarded  First  Prizes  to  the 
Bellingham  (Wash)  Herald,  Fort  Myers 
News-Press,  Sacramento  Bee,  and  New 
York  Times.  Certificates  of  Merit  were 
awarded  to  the  Waco  (Tx)  Tribune, 
Nevada  State  Journal,  San  Antonio 
Light,  Detroit  Free  Press  and  Chicago 
(Continued  on  page  18) 
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Sun-Times.  The  Bellingham  campaign 
was  a  testimonial  program  with  the 
theme  "It’s  even  better  on  Saturday 
morning,”  including  giveaways,  bal¬ 
loons,  banners,  mugs,  t-shirts,  color  ads 
and  bumper  stickers.  The  Fort  Myers 
program  of  house  ads,  rack  cards,  flyers, 
outdoor,  radio  and  tv  used  a  “paper” 
theme  .  .  .  with  headlines:  Paper  Clip, 
Paper  Moon,  Paper  Money,  Paper 
Matches,  Paper  Work,  Paper  Weight, 
and  Paper  Tiger  ...  get  something  out 
of  it.”  The  Nevada  Journal  campaign 
had  the  theme:  “I  like  it  in  the  morning;  I 
like  it  at  night.”  Sacramento  Bee’s 
theme  was  “If  you  really  want  to  know. 
Read  the  Bee.”  The  New  York  Times 
took  top  prize  in  the  over-200,000  group 
with  an  all-media  campaign  for  Sports 
Monday,  while  the  Detroit  Free  Press’ 
campaign,  “Extra”  section  on  Monday 
and  the  Chicago  Sun-Times  won  with  a 
promotion  for  “Abortion  Profiteers.” 

Market  Data  and  Research 
First  Prize  plaques  for  Market  Data 
promotion  went  to  NCP  Newspapers, 
Encinitas,  Calif.;  Muskegon  Chronicle, 
San  Bernardino  Sun-Telegram,  Orlando 
Sentinel-Star  and  Gannett  Company. 
Certificates  of  Merit  in  the  classification 
were  awarded  to  the  Charlottesville 
Daily  Progress,  Cocoa  (Fla.)  Today, 
Fort  Lauderdale  News,  and  the  Wash¬ 
ington  Post.  The  judges  commented  on 
NCP  Newspapers  efforts  as  concise  and 
useable,  praised  the  Muskegon  Chroni¬ 
cle’s  calendar  as  clean  and  interesting, 
and  commented  on  the  excellent  use  of 


graphics  and  well-segmented  data  with 
ease  of  reference  of  the  San  Bernardino 
effort.  Judges  Glenn  Richardson  and  Bob 
Zima  (Sears  Roebuck)  pointed  out  that 
the  Orlando  Sentinel’s  graphics  were 
slick  and  impressive,  but  didn’t  get  in  the 
way  of  very  logical  useful  arrangement  of 
information.  The  Gannett  presentation 
provided  answers  to  the  questions  of  a 
serious  media  planner,  account  person  or 
client,  logically  and  making  selling  points 
effectively.  They  also  were  profuse  in 
their  comments  on  the  Washington 
Post’s  Certificate  of  Merit  winner, 
“Reading,  Ratings  and  ’Rithmetic.” 

In  the  Research  category,  one  of  the 
smallest  in  the  competition,  the  judges, 
Earl  Timmons,  marketing  services  direc¬ 
tor,  the  Irvine  Company;  Jim  Kornman, 
Grey  Advertising,  and  Erma  Hassen, 
Los  Angeles  Herald-Examiner  Market¬ 
ing  Research  Director  awarded  First 
Prizes  to  the  Dubuque  Telegraph- 
Herald,  Contra  Costa  (Walnut  Creek, 
Ca.)  Times,  Orlando  Sentinel-Star  and 
Atlanta  Journal  &  Constitution.  Certifi¬ 
cates  of  Merit  were  awarded  to  the  Cin¬ 
cinnati  Enquirer,  Kansas  City  Star  and 
Times,  St.  Petersburg  Times  and  Inde¬ 
pendent,  and  Gannett  Company.  The 
Contra  Costa  entry  was  recognized  for 
its  mix  of  secondary  data  and  original 
research  to  show  a  profile  of  the  market, 
with  opinions  on  values  of  the  paper,  by 
section.  Orlando’s  award-winner  was 
described  as  “never  taking  its  readers  for 
granted.”  The  Atlanta  top  prize  winner 
was  cited  for  its  study  of  lifestyles  of 
readers,  new  developments,  and  seg¬ 
mentation  of  audience  and  their  reasons 
for  shopping,  with  psychographics  well 
presented  and  easily  understood,  thanks 
to  good  graphics. 
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POSTERS  On  horse  racing,  Jai  alai  and 
dog  racing  won  First  Prize  for  outdoor/ 
poster  promotion  for  the  Miami  News, 
newspapers  50-100,000  circulation. 


Well  say  a 


VARIED  MAILING  PIECES  promoting 
special  sections  won  First  Prize  for  Di¬ 
rect  Mail  Promotion  for  the  Detroit 
News,  in  the  newspaper  over  200,000 
group. 


RESEARCH  JUDGES  Earl  Timmons,  director  of  marketing. 
The  Irvine  Company;  Erma  Hassen,  marketing  research  di¬ 
rector,  Los  Angeles  Herald-Examiner;  and  Jim  Kornman, 
director  of  marketing  services.  Gray  Advertising. 


EDUCATION  EXPERTS  picking  the  best  entries  in  the 
Newspaper-in-Education  Promotion  classification  are  (left 
to  right):  Robert  Kirkadden,  Los  Angeles  Unified  School 
District;  Judy  Gordon,  counselor.  Manual  Arts  High  School; 
and  Kathy  Berry,  N-l-C  coordinator.  Long  Beach  Independ¬ 
ent,  Press-Telegram. 
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COLOR  LION  in  a  black-and-white  jungle  won  first  prize  for  ACTION  IN  TOWN  series  of  full  pages  promoting  newspa- 

advertising  in-paper  promotion,  newspapers  1 5-50,000  for  per  sections  won  First  Prize,  Advertising  in-paper  promotion 

the  Eau  Claire  (Wise.)  Leader  Telegram.  for  the  Binghamton  Evening  Press. 


First  prizes  for  circulation  carrier 
promotion  were  awarded  to  the  Rock 
Hill  (S.C.)  Evening  Herald,  Idaho 
Statesman,  Worcester  Telegram  & 
Gazette,  and  Chicago  Tribune.  Certifi¬ 
cates  of  Merit  went  to  the  Daily  Olym¬ 
pian  (Olympia,  Wash)  Nevada  State 
Journal,  Madison  (Wis)  Newspapers, 
and  Providence  Journal  &  Bulletin.  The 
judges'  critique  applauded  the  Rock  Hill 
12-page  tabloid  section  directed  to  read¬ 
ers  telling  them  about  the  carrier  pro¬ 
gram,  “an  excellent  recruiting  vehicle.” 
The  Idaho  Statesman  entry  was  de¬ 
scribed  as  “Concise  and  well-done,  a 
good  program  of  trips,  cleverly  done,  in¬ 
novative  and  a  bit  out  of  the  ordinary.” 
The  Worcester  award-winner  was 
selected  for  its  contemporary  “disco” 
theme,  while  the  Chicago  Tribune  won 
with  its  “Lottoree”  and  World  of  Win¬ 
ners  promotions,  featuring  a  trip  to  Rio. 
The  judges  lauded  the  graphics,  clarity 
and  clean  fresh  presentation. 

Public  Relations/Community  Service 

110  newspapers  entered  the  Public 
Relations/Community  Service  classifica¬ 
tion  of  this  year’s  competition,  more 
than  any  other  category  excluding  in- 
EDITOR  &  PUBLISHER  for  May  19,  1979 


paper  ads.  The  judges  awarded  First 
Prize  plaques  to  the  Wayland-Sudbury 
(Mass)  Town  Crier  for  a  successful 
community  event,  a  community-wide 
New  Years  Eve  Celebration;  to  the  Palm 
Springs  Desert  Sun  for  sponsorship  and 
promotion  of  the  National  Collegiate 
Tennis  Classic;  the  Las  Vegas  Review- 
Journal  for  its  spelling  bee  promotion; 
the  Seattle  Post-Intelligencer,  for  an 
Olympic  Scholarship  Award  program, 
offering  scholarships  to  high  school 
seniors  with  an  achievement  program 
using  an  Olympic  medal  format;  and  to 
the  Chicago  Tribune  for  its  “Boul  Mich 
Bike  Rally  and  downtown  bike  tour.” 
The  judges  cited  the  promotion  built 
around  a  special  Leroy  Nieman  poster 
used  on  posters,  T-shirts,  house  ads,  and 
other  promotion.  The  promotion  offered 
“something  for  everyone,”  said  judges 
David  Bongard,  Bob  Garrick  and  Dr. 
Kenneth  Smith. 

In  the  Newspaper-in-Education  clas¬ 
sification  the  judges  awarded  First  Prizes 
to  the  Greenville  (Tex)  Herald  Banner, 
San  Angelo  Standard-Times,  Lowell 
(Ma)  Sun,  Bergen  Record,  and  Louisville 
Courier-Journal  and  Times.  Certificates 
(Continued  on  page  20) 


CHRISTMAS  GIFT  GUIDE  won  First  Prize 
for  Direct  Mail  Promotion,  newspapers 
100-200,000  circulation,  for  the  Seattle 
Post-Intelligencer. 
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preiiupp<»r&  that  right  roncluaion* 

arr  morr  iikrly  to  hr  gathered  out  of 

a  multitude  of  tongues. 

than  through  any  kind  of  authoritafiv< 

selection. 

to  many  this  is.  and  always  w-ill  be.  foils, 
hut  we  have  staked  upon  it  our  all  '* 


Chicago  Tribune 
Boul  Midi  IKke  Rally 

and  Downtown  Bike  lour  Monday,  September  4 


TIMES  SUNDAY  ADVOCATE 


MORNING  ADVOCATE  STATE 


FIRST  PRIZE  WINNERforTrade  Paper  Promotion  for  news¬ 
papers  1 00-200,000  went  to  the  Baton  Rouge  Advocate  and 
State  Times  for  Institutional  campaign  on  press  freedom. 


' - (ThiSgoCTribiine - ' 

BIKE  RALLY  PROMOTION  won  First  Prize  for  Public 
Relations/Community  Service,  newspapers  over  200,000 
circulation,  for  the  Chicago  Tribune. 


(Continued  from  page  19)  and  to  create  proper  appreciation  to 

proprietors,  publishers  and  promotion 
of  Merit  were  awarded  to  the  (Tx)  men  themselves  on  the  importance  of 

Eagle,  Green  Bay  Press-Gazette,  their  work  in  newspaper  development.” 

Wichita  Eagle-Beacon,  and  San  Jose 
Mercury-News.  Judges  Kathy  Berry, 

N-I-C  cordinator.  Long  Beach  Indepen¬ 
dent,  Press  Telegram;  Judy  Gordon, 
counselor.  Manual  Arts  High  School, 
and  Robert  Kiskadden,  Los  Angeles, 

Unified  School  District  commented  on 
the  high  level  of  efforts  of  all  the  win¬ 
ners,  citing  good  use  of  teachers  guides, 
student  newspapers,  teaching  tools, 
posters  and  promotional  materials. 

The  awards  will  be  presented  at  an 
awards  luncheon  on  Tuesday,  May  22  at 
the  Canyon  Hotel  and  Country  Club, 

Palm  Springs,  Calif.,  during  the  annual 
conference  of  the  International  Newspa¬ 
per  Promotion  Association.  Robert  U. 

Brown,  president  and  editor  of  Editor  & 

Publisher,  and  George  E.  Wilt,  assistant 
to  the  publisher,  will  make  the  awards 
presentations. 

The  competition  originated  in  1932, 
when  the  National  Newspaper  Associa¬ 
tion,  forerunner  of  INPA,  asked  E&P  to 
sponsor  a  competition  designed  to 
“focus  attention  of  the  newspaper  busi¬ 
ness  on  promotion,  and  recognize  out¬ 
standing  efforts  of  promotion  managers. 


TELEVISION  JUDGES  Duane  Loftus, 
v.p.,  account  services.  Cole  &  Weber, 
and  Robert  Fairbanks,  Television 
Bureau  of  Advertising  confer  on  their 
selections  in  the  E&P  Promotion  Contest. 


^  1>AILY  A 
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RADIO  EXPERTS  tune  in  on  tapes  of 
radio  spot  entries  in  the  E&P  Promotion 
contest.  (Left  to  right)  Robert  Light, 
president.  Southern  California  Broad¬ 
casters  Assn.,  and  James  Ingraham, 
v.p..  Radio  Advertising  Bureau. 


BREAD?  No,  the  Palm  Springs  Desert 
Sun,  winner  of  the  best  outdoor/poster 
promotion,  newspapers  15-15,000  cir¬ 
culation. 
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Managing  editor 
defends  Murdoch 


By  Rob  Dollar 

Craig  Ammerman,  the  new  managing 
editor  for  the  New  York  Post,  sum¬ 
marized  his  philosophy  to  student  jour¬ 
nalists  at  the  Society  for  Collegiate  Jour¬ 
nalists’  National  Convention  by  stating, 
“Give  ’em  what  they  want  or  they  won’t 
buy  it  and  it  won’t  make  a  damn  bit  of 
difference  how  good  it  is." 

Ammerman’s  speech  kicked  off  the 
opening  session  of  the  convention  that 
was  held  on  the  campus  of  Eastern  Ken¬ 
tucky  University  in  Richmond,  Ky. 

The  Journalist  reacted  vigorously  to  a 
claim  that  the  publisher  of  the  New  York 
Post,  Rupert  Murdoch,  operated  his 
newspaper  under  a  publishing  philos¬ 
ophy  that  was  flamboyant  and  sensation¬ 
alized. 

“I  whole-heartedly  disagree,”  stated 
Ammerman,  adding  that  Murdoch’s  pub¬ 
lishing  philosophy  was  a  “marketing 
philosophy,”  and  that  several  publica¬ 
tions  that  he  has  taken  over  in  recent 
years  served  as  proof  of  this. 

Ammerman  said  New  York  Magazine 
has  become  less  sensationalized  since 
Murdoch  took  it  over,  and  also  pointed 


out  that  the  Village  Voice,  a  traditionally 
liberal  publication,  has  remained  virtu¬ 
ally  the  same  in  style  since  Murdoch  as¬ 
sumed  control  over  it. 

In  defending  Murdoch,  he  said  that  an 
interesting  headline  was  needed  to  get 
people  to  read  a  newspaper  story  in  the 
first  place. 

“I  don’t  have  any  problems  what¬ 
soever  with  his  philosophy,”  declared 
Ammerman,  adding  that  he  agreed  with 
it  “99  percent  of  the  time.” 

Ammerman  said  that  his  goal  as  man¬ 
aging  editor,  as  well  as  his  instructions 
from  Murdoch,  is  simply  to  produce  a 
more  interesting  and  exciting  newspaper. 

Ammerman  pointed  out  that  last  year 
alone,  the  Post  lost  “between  $5  and  $10 
million.” 

He  outlined  several  steps  to  turn 
things  around,  which  included  hiring 
“five  or  six  of  the  best  journalists  avail¬ 
able”  and  turning  them  loose  to  do  their 
jobs. 

Also  mentioned  by  Ammerman  as  part 
of  his  over-all  plan  was  the  decision  to 
provide  better  news  coverage  of  New 
York  City,  Brooklyn,  the  Queens,  and 
the  Bronx,  while  cutting  back  on  cover¬ 


age  of  the  suburbs. 

The  31 -year-old  Ammerman  assumed 
the  duties  of  managing  editor  of  the  Post 
on  April  24th,  after  resigning  his  position 
as  bureau  chief  of  the  Associated  Press 
in  New  York  City. 

He  thus  became  one  of  the  youngest 
managing  editors  in  the  long  history  of 
the  New  York  Post,  which  has  a  circula¬ 
tion  figure  of  about  630,000. 

Weekly  chain  sold 

A  chain  of  nine  weekly  newspapers 
has  been  purchased  from  Castle  Publica¬ 
tions  by  the  Exeter  News-Letter  Co., 
publishers  of  the  Exeter  (N.H.)  News- 
Letter. 

The  newspapers  purchased  by 
News-Letter  include:  the  Kingstonian, 
Raymond  Times,  the  Pawtuckaway  Post, 
Plaistow  News  and  Hampstead  News, 
all  in  New  Hampshire.  Massachusetts 
publications  include  Haverhill  Indepen¬ 
dent,  Georgetown  Weekly,  Merrimac 
Messenger  and  Ameshury  Messenger. 

Combined  circulation  of  all  News- 
Letter  publications  is  45,000  weekly. 

Charles  Thayer,  company  president,  is 
current  president  of  the  New  England 
Press  Association. 

The  Exeter  News-Letter  has  been 
owned  by  the  Thayer  family  since  1938 
when  Harry  B.  Thayer  Jr.,  editor 
emeritus,  purchased  it. 
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The  editorial  voice 
that  captures 

\\hshington’s  attention 
just  captured 
a  Pulitzer  Prize. 


In  1979,  Edwin  M.  Yoder,  our  editorial 
page  editor,  accomplished  what  most  journalists 
just  dream  about.  He  won  the  Pulitzer.  But  more 
important,  he  continued  to  keep  The  Star’s 
editorial  policy  lively,  irreverent,  forceful  and 
principled.  And  to  Washington  Star  readers,  that 
means  just  as  much  as  the  Pulitzer, 
i  Congratulations,  Ed. 
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Fewer  j-schools  offering 
editorial  writing  courses 


Editorial  writing  increasingly  is  taking 
a  back  seat  in  the  typical  journalism  edu¬ 
cation  curriculum,  according  to  a  survey 
released  by  the  National  Conference  of 
Editorial  Writers. 

Status  of  opinion  writing  in  the  Jour¬ 
nalism  curriculum  was  last  surveyed  in 
1960  by  the  NCEW,  and  the  new  study 
just  released  shows  the  number  of  col¬ 
leges  and  universities  having  any  re¬ 
quired  course  in  the  subject  has  declined 
about  50  percent. 

NCEW's  Journalism  Education  Com¬ 
mittee  commenting  on  the  new  study, 
observed: 

“Clearly,  editorial  writing  no  longer  is 
considered  a  basic  course.  Rather,  it  is  a 
‘frill’  course  and  one  not  too  popular 
with  either  students  or  faculty.  The 
widespread  feeling  is  that  because  it  is 
unlikely  that  journalism  school  graduates 
will  write  editorials  for  some  time,  it  is 
better  to  drill  them  in  the  fundamentals 
of  reporting  and  other  courses.” 

The  committee,  with  LeRoy  E.  Smith, 
Buffalo  E\'enin}>  News,  as  chairman, 
commented  that  pioneers  in  journalism 
education  had  a  different  view  and  be¬ 
lieved  a  required  course  in  editorial  writ¬ 
ing  was  necessary  to  give  a  well-rounded 
view  of  the  profession  and  its  social  im¬ 


portance. 

The  committee  sent  questionnaires  to 
257  American  schools  and  departments 
offering  journalism  majors  and  to  26 
Canadian  institutions.  The  total  return 
was  47.1  percent. 

The  report  notes  that  courses  in  ‘the 
theory  of  mass  communications  and  pub¬ 
lic  opinion  polling  today  are  considered 
more  important  by  many  journalism 
educators.  There  seems  to  be  no  strong 
belief  in  the  carryover  value  of  training  in 
editorial  writing.  The  amount  of  drill  in 
writing  editorials  is  too  meager  to  be  of 
much  practical  professional  value,  and 
the  instruction  is  mostly  about  editorials 
rather  than  in  the  techniques  of  writing 
them. 

At  least  58  of  the  136  schools  replying 
use  no  textbook  and  several  reported 
they  use  books  which  have  been  out  of 
print  for  one  or  more  decades. 

The  full  report  goes  into  course  titles, 
purpose,  theory,  and  principles,  teaching 
techniques,  and  a  section  of  comments 
from  schools  which  replied  they  had  no 
place  for  editorial  writing  in  their  cur¬ 
ricula. 

The  report  titled  “How  Colleges  and 
Universities  Teach  Editorial  Writing”  is 
available  at  cost  ($2.00)  from  the  Na- 
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tional  Conference  of  Editorial  Writers, 
P.O.  Box  34928,  Washington,  D.C. 
20034. 

Land  ads  mislead; 
FTC  orders  refunds 

An  agreement  announced  last  week 
between  the  Federal  Trade  Commission 
and  several  companies  has  deemed 
thousands  of  victims  of  allegedly  decep¬ 
tive  advertising  eligible  for  up  to  $14  mil¬ 
lion  in  refunds  and  canceled  debts. 

About  75,000  acres  of  land,  much  of 
which  is  “unusiible  for  homesites”  had 
been  sold  through  advertisements  in 
newspapers  and  magazines.  The  pur¬ 
chasers  are  scattered  throughout  the 
country  with  concentrations  in  Chicago, 
Texas  and  Colorado,  according  to  Gerald 
Jaggers,  a  staff  attorney  for  the  FTC  Den¬ 
ver  office  who  negotiated  the  agreement, 
ment. 

The  settlement  may  turn  out  to  be  the 
largest  cash  settlement  in  FTC  history. 
Banker’s  Life  and  Casualty  Co.  of 
Chicago,  1 1  other  companies  and  Robert 
Greenberg  of  Los  Angeles  agreed  to  re¬ 
fund  70%  of  the  amount  7,600  buyers 
paid  for  land  in  central  Colorado,  in  ex¬ 
change  for  return  of  the  land.  Future 
contract  provisions  will  also  be  dropped. 

The  companies  involved  are  forbidden 
by  the  agreement  from  misleading  con¬ 
sumers  in  future  land  sales.  For  example 
the  companies  are  forbidden  from  mak¬ 
ing  unsubstantiated  claims  that  the  pur¬ 
chase  of  a  lot  involves  little  financial 
risk,  is  a  good  way  to  fight  inflation,  a 
good  investment  or  a  good  way  to  be¬ 
come  wealthy. 

The  consumers  do  not  have  to  prove 
that  they  were  deceived  in  order  to  get  a 
refund.  He  added  that  the  agreement 
covers  land  purchases  that  were  made  as 
far  back  as  eight  years  ago. 

Jaggers  said  that  the  FTC  does  not 
blame  the  newspapers  or  magazines  for 
running  the  ads,  and  said  that  he  could 
not  think  of  any  way  the  publications 
could  control  such  activity,  except  by 
checking  the  land.  He  admitted  that  such 
an  idea  is  idealistic,  if  not  impossible. 

If  all  eligible  buyers  accept  the  offer, 
cash  refunds  will  total  around  $8  million 
and  canceled  contracts  will  total  about  $6 
million. 

The  settlement  stems  from  a  complaint 
filed  three  years  ago  by  the  FTC,  involv¬ 
ing  charges  of  deceptive  sales  practices 
and  overinflated  land  values  at  six  sub¬ 
divisions  totaling  nearly  150,000  acres  in 
central  and  southern  Colorado  which 
FTC  documents  claim  “have  virtually  no 
use  at  present  time  or  in  the  forseeable 
future.” 

The  ruling  breaks  new  ground  by  hold¬ 
ing  Banker’s  Life,  the  creditor  of  the 
land-sales  company,  responsible  for 
making  sure  that  all  requested  refunds 
are  paid. 
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Attn:  Circulation  Department 


Newspaper  associations  fiie 
suit  vs.  Postal  Commission 


Two  newspaper  trade  groups  and  Dow 
Jones  &  Co.  last  week  filed  suit  against 
the  U.S.  Postal  Rate  Commission  to  stop 
proposed  rate  increases  that  could  cost 
newspapers  millions  of  dollars  annually. 

The  American  Newspaper  Publishers 
Association,  the  National  Newspaper 
Association  were  joined  by  Dow  Jones  in 
asking  U.S.  District  Judge  Gerhard  A. 
Gesell  for  an  injunction  against  the  Com¬ 
mission.  contending  it  is  exceeding  its 
authority.  A  Gesell  order  for  a  hearing  is 
expected. 

In  their  complaint,  the  newspaper  at¬ 
torneys  argued  that  only  the  U.S.  Postal 
Service  has  the  power  to  raise  postal 
rates. 

The  Commission  has  proposed  a 
change  in  the  handling  of  so-called  “red 
tag  service”,  by  which  newspapers  are 
handled  extra  quickly  at  second  class  mail 
rates.  The  Commission  has  proposed  a 
possible  surcharge  of  1 .7  cents  a  copy  for 
second  class  mail  given  red  flag  treat¬ 
ment. 

On  the  other  hand,  the  newspapers 
contend  the  proposed  change  exceeds  the 
legal  authority  of  the  rate  commission 
because  it  must  be  determined  by  law  that 
the  postal  service  itself  has  decided  in¬ 


creased  charges  are  in  the  public  interest. 

Dow  Jones,  which  mails  1.2  million 
copies  of  the  Wall  Street  Journal  daily  and 
160.000  copies  weekly  of  its  financial 
magazine.  Barron's,  has  estimated  its 
postal  costs  would  increase  by  $5  million 
annually  if  a  1.7  cent  increase  were 
adopted. 

ANPA's  Jerry  W.  Friedheim  said  in  an 
affidavit  that  the  more  than  1.300  daily 
newspaper  members  mail  more  than  two 
million  copies  of  newspapers  daily. 
Friedheim  said  an  increase  of  just  a  penny 
per  copy  in  mailing  charge  would  cost 
those  newspapers  more  than  $6  million 
annually  and  would  force  many  to  raise 
subscription  rates. 

William  G.  Mullen,  executive  vice 
president  of  the  NNA.  said  the  5.500 
community  newspaper  members  mail 
more  than  15  million  copies  weekly  and 
that  their  expenses,  if  a  penny  a  copy 
surcharge  were  approved,  would  jump  by 
about  $8  million. 

In  his  affidavit,  Mullen  said  further 
postal  charge  increases,  which  already 
have  jumped  400  per  cent  during  the  last 
eight  years,  may  mean  some  newspapers 
will  cease  publication.  He  pointed  out 
that  many  small  rural  newspapers  have  no 


practical  delivery  alternative  to  use  of 
the  mail. 

Strike  ends 

A  25-day  strike  at  the  Chicago  based 
Economist  Newspapers,  a  chain  of  27 
local  suburban  papers,  ended  last  month. 

The  strike  was  called  by  the  1 10  mem¬ 
bers  of  the  United  Steelworkers  Local 
I388I.  The  settlement  calls  for  wage  in¬ 
creases  of  8%,  79f  and  6.5%  over  the 
next  three  years. 

Gannett  consolidates 
its  legal  services 

Gannett  Co.,  Inc.  has  consolidated  its 
legal  services  into  a  single  department  to 
better  deal  with  both  free  press  and  free 
enterprise  issues. 

The  merged  department,  headed  by 
Douglas  McCorkindale,  senior  vice¬ 
president/finance  and  law,  will  in¬ 
clude; 

Thomas  L.  Chappie,  assistant  general 
counsel  and  secretary;  John  B.  Jaske, 
director  of  labor  relations,  who  also  be¬ 
comes  assistant  general  counsel;  Wen¬ 
dell  J.  Van  Lare,  assistant  director  of 
labor  relations;  and  Alice  Neff  Lucan, 
attorney  specializing  in  First  Amend¬ 
ment  matters. 
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How  well  Is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 
answers. 


For  your  FREE  copy, 
send  us  the  coupon  below 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booKlet  So  You're  Thinking  About  Doing  A  Story  On. . 
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Rikk  Taylor,  B.C.  publisher, 

By  George  Wilt 


The  leadership  of  INPA,  the  newspa¬ 
per  industry’s  international  promotion 
association,  will  be  under  the  direction  of 
a  Canadian  for  the  second  time  in  three 
years  when  the  gavel  is  passed  in  Palm 
Springs  this  week.  By  coincidence,  both 
Canadians  are  named  Taylor. 

R.D.  (Rikk)  Taylor,  publisher  of  the 
suburban  Vancouver,  B.C.  Columhian 
(evening  circulation  35,000),  and  no  rela¬ 
tion  to  1977-78  INPA  president,  John 
Taylor  of  the  Toronto  Star,  is  also  INPA’s 
second  publisher-president.  Wishard 
Brown,  publisher  of  the  San  Rafael 
Independent-Journal  and  INPA’s  prexy 
in  ’67-’68,  was  the  association’s  first 
chief  exec  to  hold  top  office. 

But  if  you  ask  Rikk  Taylor  what  his 
real  distinction  is,  he’ll  tell  you  that  he’s 
the  first  INPA  president  to  be  an  honor¬ 
ary  Admiral  of  the  British  Columbia 
Salmon  Derby,  a  lifetime  appointment. 
And  staging  the  world’s  salmon  fishing 
championships  for  20,000  competitors 
with  hundreds  of  thousands  of  dollars  of 
prizes — and  a  like  amount  for  Variety 
Club  charities — is  only  one  hobby  for  the 
incoming  president. 

In  addition  to  heading  up  the  oldest 
daily  newspaper  in  British  Columbia 
(founded  in  I860  and  acquired  by  the 
Taylor  family  in  1900),  Rikk  manages  to 
fit  in  a  variety  of  other  leisure  activities, 
including  travel,  photography,  skiing, 
and  his  association  work  with  INPA  and 
Canadian  Daily  Newspaper  Publishers 
Association.  “It  gives  me  something  to 
do  when  I’m  not  fighting  the  daily  battle 
of  product  improvement  and  sales,’’ 
Taylor  said. 

“In  1957,  when  I  joined  the  Columbian 
as  promotion  manager,  it  had  about 
1 1 ,000  circulation  and  a  lot  of  competi¬ 
tion  from  two  excellent  metropolitan 
dailies  and  20-some  weeklies  and  free 
papers  in  the  growing  market.  Today,  the 
competition  is  still  there,  but  we  share 
the  market  differently,”  Taylor  said. 

“We  would  be  even  larger,  have  a 
tighter  TMC  program  and  an  even  better 
production  and  a  lot  more  advertising  if  it 
hadn’t  taken  me  five  or  six  years  to  hear 
of  a  newspaper  group  called  NNPA  that 
was  having  something  called  a  regional  in 
Las  Vegas.  I  read  about  it  in  Ediior  & 
Publisher,”  he  said.  Taylor  went  to  the 
regional  and  for  the  first  time,  found  that 
other  newspapers  would  share  their 
ideas. 

“I  also  found  out  that  this  small  group 
of  western  NNPA  members  spend  ten 
hours  a  day  in  a  third  floor  hotel  room, 
and  that  they  weren’t  in  the  gambling 
capital  for  any  other  reason  than  talking 
about  newspapers,”  he  said. 

When  current  INPA  president  Jim 


Rikk  Taylor 

Honorary  lifetime  admiral  of  the  B.C. 
Salmon  Derby  becomes  INPA  President. 

Paulowski  turns  over  the  association 
gavel  to  Taylor,  the  new  president  will 
add  even  more  business  activities  to  his 
roster,  which  includes  being  president  of 
the  parent  company  of  his  newspaper — a 
large  commercial  printing  operation — a 
very  successful  magazine  publishing 
company,  and,  of  course,  the  B.C.  Sal¬ 
mon  Derby. 

Rikk  lives  in  New  Westminster,  a  sub¬ 
urb  of  Vancouver,  where  he  is  past  pres¬ 
ident  of  the  Chamber  of  Commerce,  was 
an  active  director  of  the  Merchant’s  As¬ 
sociation,  the  Canada  Games  and  Sal- 
monbellies  Lacrosse  Club. 

“To  balance  these  commercial  and 
sports  acitivities,  1  put  in  three  years  as 
director  of  the  Vancouver  Playhouse 
Theater  Company,”  he  said. 

His  wife,  Pat,  is  travel  editor  of  the 
Columbian,  and  Rikk  tries  to  plan  one  or 
two  trips  a  year  as  her  “official”  photog¬ 
rapher.  In  the  past  few  years,  Rikk  has 
written  or  illustrated  travel  stories  on 
Russia,  Japan,  the  Yukon,  Mexico, 
South  America,  and  Hawaii. 

For  the  promotion  association,  Rikk 
has  staged  both  a  regional  (Monterrey, 
California)  and  an  international  (Hous¬ 
ton)  Conference.  He  has  served  as  an 
officer  in  the  western  region  for  five 
years,  and  as  an  international  board 
member  from  1969  to  1972.  He  was 


to  head  INPA 


INPA’s  treasurer  under  four  presidents, 
from  1972  to  1976. 

In  entering  his  presidential  year  for 
INPA,  Rikk  admits  to  a  “publisher’s 
quirk”  in  the  area  of  national  advertising 
sales. 

“There  may  be  an  answer  to  the  prob¬ 
lem  of  declining  national  sales  within  our 
rate  structures.  We  know  that  we  lead  in 
total  advertising  sales  and  we  know  that 
on  a  day-to-day  basis,  nothing  compares 
with  the  effectiveness  and  efficiency  of 
newspapers  in  retail  and  classified. 
Perhaps  we  gave  the  ballgame  to  broad¬ 
cast  when  we  tried  to  make  our  national 
advertising  too  efficient,”  he  said. 

“1  would  like  to  see  a  projection  of 
agency  profits  from  our  media  and  linage 
potential  if  we  doubled  or  tripled  our  ad¬ 
vertising  rates.  I  believe  that  we  would 
hold  our  present  advertisers  because 
they  have  to  get  results,  and  I  believe 
that  we  could  then  offer  a  competitive 
profit  advantage  to  agencies  and  remove 
the  contingency  funds  from  national 
budgets  that  usually  accumulate  to  other 
media,”  said  Taylor  who  specified  that 
he  doesn’t  know  whether  a  study  of  this 
nature  is  in  the  domain  of  INPA. 
“Another  consideration  newspapers 
might  look  at  is  a  single  advertising  rate, 
and  elimination  of  agency  commis¬ 
sions,”  he  added. 

While  Taylor  will  initiate  a  half-dozen 
new  project  committees  and  some 
specific  plans  and  objectives  for  INPA  in 
the  next  year,  many  of  the  association’s 
project  and  task  committee’s  will  carry 
over. 

“During  the  past  year,  almost  300 
members  of  the  association  have  at¬ 
tended  an  INPA-sponsored  or  co¬ 
sponsored  seminar  designed  to  increase 
specific  skills  and  knowledge  in 
specialized  areas  of  promotion  and  pub¬ 
lic  relations.  The  INPA  board  plans  to 
continue  and  expand  this  activity,” 
Taylor  said. 

“Promotion  to  be  most  effective, 
should  be  a  continuous  function  for  the 
total  newspaper  and  the  total  commun¬ 
ity.  To  best  achieve  this,  the  INPA  will 
seek  to  elevate  the  role  or  function  of 
promotion  to  that  of  top  management,” 
Taylor  said. 

Another  new  INPA  committee  will  in¬ 
itiate  action  on  raising  the  profile  news¬ 
papers  and  an  existing  board  committee 
will  continue  its  activity  in  defining  the- 
promotion  function  for  smaller  newspa¬ 
pers. 

“Two  of  our  joint  activities  with  other 
associations  that  we  are  most  pleased 
with  are  the  INPA’s  role  with  Newspaper 
in  Education,  and  our  participation  in  the 
Newspaper  Readership  Project,”  he 
said. 
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The  revolution 


in^dication. 
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Simple  ideas  are  always  the  best. 

It’s  about  time.  Here  are  40  pages — finished  mechanicals — covering  next  season’s  fashions.  Complete  with 
B/W  and  color  photos.  Line  drawings.  Great  editorial  copy.  All  you  need  to  do  is  sell  the  space.  Which  is  already 
routed  out. 

The  advertising  advantage. 

This  new  approach  lets  you  fill  advertising  or  editorial  sections  with  first  rate  material  readers  will  love.  At  the 
same  time,  you  can  sell  specific  ad  positions  to  your  retailers,  because  you  can  show  finished  proofs  3  months  in 
advance. 

That  three  month  edge  is  easy  for  us  to  accomplish  because  we’re  taking  information  from  the  best  trade 
source  in  the  business,  Fairchild  Publications. 

The  editorial  perspective  is  aimed  at  your  reader. 

If  we  say  so  ourselves,  the  editorial  is  top  quality.  Fairchild  has  an  unsurpassed  reputation  for  fashion  trade 
coverage.  Now  we’ve  edited  that  expertise  for  consumers,  with  trends  and  fashions  appropriate  to  your 
readers. 

Men’s,  Women’s,  and  Children’s  Fall  fashion  pages  will  be  available  June  1st,  covering  suits,  dresses, 
separates,  active  sportswear,  coats,  loungewear,  accessories,  footwear,  evening  and  beauty.  We’ll  also  have 
12  pages  on  Home  Furnishings  and  Furniture  soon. 

The  proof  of  a  good  idea.  It  works. 

The  newspaper  world  is  ready  for  this  idea.  It  can  make  you  look  like  fashion  experts  to  your  readers,  while 
delighting  your  retail  clients.  There  have  been  remarkable  success  stories  already  at  the  Buffalo  Angles,  the 

Daily  News,  the  Ft.  Lauderdale  Wgjcs,  and  others,  with  circulations  ranging  from  25,000  to  300,000.  So, 
no  matter  what  size  your  newspaper.  Advertising  Supplements  can  work  for  you,  too. 

Join  the  revolution.  Get  all  the  details  and  costs  fi'om  A 
Caroline  Vanderlip  at  The  Fairchild  Syndicate,  (212)  741-4315.  AOVvillSlIlg  dUPPlvlllvIliS* 

A  revolutionary  new  service  from  The  Fairchild  Syndicate. 


Kathy  Bruemmer,  former  reporter  with 
St.  Charles  (Mo.)  News — appointed  re¬ 
porter  in  the  Donnelly  newspapers  new 
metro  news  bureau  in  Clayton,  Mo. 

*  ♦  ♦ 

Appointments  at  Escondido  (Calif.) 
Times- Advocate  include: 

Tom  Nolan,  formerly  on  Washinf>ton 
Post  sports  copy  desk — named  city 
editor.  He  succeeds  John  Howard — 
resigned  to  work  on  Associated  Press 
news  desk  in  San  Francisco. 

Bill  Romero,  formerly  with  Oceanside 
(Calif.)  Blade-Trihnne — named  photog¬ 
rapher. 

Ronald  Kenney  Jr.,  sports  writer  at 
San  Clemente  (Calif.)  Sun-Post — named 
sports  writer. 

Carla  De  Dominicis,  Former 
freelancer — named  to  Today’s  Scene  sec¬ 
tion  staff. 

Jim  Molmar,  city  hall  reporter — to 
county  seat  reporter. 

*  *  * 

Jack  Wettengei.,  former  publisher  of 
weekly  newspapers  in  Seminole  and  Hen¬ 
rietta,  Oklahoma — resigned  as  executive 
director  of  Oklahoma  Historical  Society. 

♦  *  ♦ 

Buck  Turnbull  and  Gene  Rai 
KENSBERGER  of  Des  Moines  (Iowa) 
Register — named  first  and  honorable 
mention  winners  respectively,  for  sports 
writing  (circ.  over  10,000)  by  Iowa  AP 
Managing  Editors  Association. 


David  L.  Weymiller,  acting  editor  of 
news  bureau  of  Northeastern  Illinois 
University  in  Chicago — named  to  press 
relations  staff  at  Northwestern  Univer¬ 
sity’s  department  of  university  relations. 
Weymiller  previously  was  a  general  as¬ 
signment  reporter  for  Uniontown  (Pa.) 
Herald  and  an  editor/reporter/photo¬ 
grapher  for  Connellsville  (Pa.)  Courier. 

♦  ♦  * 

Barry  Wanger,  former  editor  with 
Hartford  (Conn.)  Times — named  director 
of  public  affairs  for  National  Endowment 
for  the  Humanities  in  Washington,  D.C. 

*  *  * 

John  McNeill,  formerly  with  Hunt- 
inffton  (W.  Va.)  Herald  Dispatch — 
named  circulation  director  of  Picayune 
(Miss.)  Item.  Tom  Andrews — named  ad¬ 
vertising  director  of  the  Item. 

♦  ♦  ♦ 

Jerry  Polk,  formerly  v/ilh  Philadelphia 
Inquirer — named  production  director  of 
Lonp  Beach  (Calif.)  Independent  Press- 
Telegram.  He  succeeds  Milt  Lomas — 
resigned. 

sfc  Jk  sk 

Appointments  at  San  Diepo  (Calif.) 
Union  include: 

Michael  Graham,  former  special  assis¬ 
tant  to  Wayne  County  Prosecutor,  De¬ 
troit,  Mich. — to  law  enforcement  staff 
writer. 

Steve  La  Rue,  former  staff  writer,  Es¬ 


Newspeople 


Braver  Welch 

Steve  Braver,  classified  advertising 
manager  of  State  College  and  Bellefonte 
(Pa.)  Centre  Times — named  business 
manager. 

Bill  Welch,  managing  editor  of  Centre 
Times — named  editor.  Welch  is  vicepres¬ 
ident  of  Pennsylvania  Associated  Press 
Managing  Editors  Association. 


Joan  Gilmore,  womens  editor  of  Ok¬ 
lahoma  City  Times  and  Oklahoman— 
assigned  additional  duties  as  metropoli 
tan  editor  of  both  papers. 


Appointments  at  Des  Moines  (la.)  Reg¬ 
ister  and  Tribune  Syndicate  include: 

C.  Alan  Leeds,  eastern^account 
executive — assigned  additional  duties  of 
marketing  coordinator. 


"The  best  book  on 
the  subject." 

-JOHN  TEBBEL 


"Well  con¬ 
ceived, sound¬ 
ly  researched  . . . 
The  book  should  be 
and  studied  by 
every  reporter  and  editor 
involved  in  covering  eco¬ 
nomics.”— William  E.  Giles, 
The  Detroit  News 

"An  invaluable  introduction  to  the 
often  tangled  world  of  business 
and  finance.’’— David  M.  Rubin, 
Chairman,  Department  of  Jour¬ 
nalism,  New  York  University 
343  pages,  $15.00  cloth 

DOCUMENTARY  SUPPLEMENT  TO 
FINANCIAL  AND  ECONOMIC 
JOURNALISM 

242  pages,  $7.95  paper 

^NEVy  YORK  UNIVERSITY  PRESS 

I  1  Washington  Square.  New  York.  N  Y.  10003  I 


condido  (Calif.)  Times  Advocate — named 
north  San  Diego  County  reporter. 

Richard  Baitin,  former  assistant  city 
editor.  San  Jose  (Calif.)  News — to  night 
city  editor  of  the  Union. 

9k  *  * 

Thomas  C.  Wood,  publisher  of  Canton 
(III.)  Ledger — named  president.  Wood 
joined  the  paper  in  1967  as  city  editor 
and  has  served  as  managing  editor, 
circulation  manager,  and  retains  the  titles 
of  general  manager  and  publisher. 

9k  Jk  9k 

Jeee  Jordan,  chief  newscaster  at  KMTV, 
Omaha,  Neb. — joined  the  Omaha  World- 
Herald  as  a  columnist  after  25  years  in 
the  broadcast  industry. 


Heather  Soloday — named  syndicate 
promotion  director. 

Dan  J.  Mattews,  formerly  with  Homes 
and  Gardens  magazine — appointed 
Southern  account  executive. 


James  W.  Holton,  Jr.,  advertising  di¬ 
rector  and  assistant  general  manager  of 
Columbia  Newspapers,  Inc.  of  Columbia. 
South  Carolina — elected  president  of 
Mid-Atlantic  Newspaper  Advertising 
Executives  Association. 


Arthur  J.  Riedesel,  of  Ashland  (Neb.) 
Gazette — elected  president  of  Nebraska 
Press  Association. 


HOAGLAND 


To  his  coverage  of  international  news  in 
Washington,  Pulitizer  Prize  winner  Jim 
Hoagland  brings  something  gained  during 
his  years  as  a  Washington  Post  corre¬ 
spondent  in  Europe,  the  Middle  East  and 
Africa:  an  ability  to  see  behind  appear¬ 
ances  to  the  historical  forces  changing 
our  world.  Editors  expect  such  under¬ 
standing  of  the  news  from  the  .  .  . 
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1150  15th  Street,  N.W.  Washington,  D.C.  20071 
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Mitchell  Pariseau 

Appointments  in  sports  department  of 
Pensacola  (Fla.)  News-Journal  include: 

Billy  Mitchell,  sports  editor  of  the 
Journal  and  Sunday  News-Journal — 
appointed  News-Journal  executive  sports 
editor. 

Jack  Flowers,  Journal  assistant  sports 
editor — named  sports  editor. 

Robert  Robinson,  staff  reporter  and 
sports  writer  for  Journal — named  sports 
editor  of  Pensacola  News. 


♦  *  ♦ 

Elmer  Pariseau,  advertising  director  of 
Pompano  Beach  (Fla.)  Sun-Sentinel — 
named  advertising  manager  of  Johnson 
City  (Tenn.)  Press-Chronicle.  Pariseau 
previously  has  served  in  advertising  and 
sales  position  on  newspapers  in  Pennsyl¬ 
vania  and  Florida. 

Howard  Hamilton,  director  of  sales 
and  marketing  director — named  assistant 
general  manager. 


Bob  Wright,  publisher  of  Deport  (Tex.) 
Times — named  president  of  North  and 
East  Texas  Press  Association. 

♦  ♦  * 

Appointments  at  Hackensack  (N.J.) 
Record  include: 

Robert  J.  Sapanara,  former  advertising 
director — named  circulation  director. 

Bernard  W.  Schraer,  former  retail  ad¬ 
vertising  manager — named  advertising 
director. 

Peter  W.  Stocker — appointed  retail 
advertising  manager. 

Robert  A.  Di  Carlo — to  regional  ad¬ 
vertising  manager. 

Louis  F.  De  Cesare — named  to  circu¬ 
lation  development  manager. 

Expertise  ir>  Handling 
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Michael  J.  Parks,  former  financial 
editor  of  Seattle  (Wash.)  Times,  and  more 
recently  a  staffer  with  “Marple’s  Busi¬ 
ness  Newsletter” — named  editor  of  the 
newsletter. 

♦  ♦  * 

George  Guy,  retail  advertising  manager 
of  Amarillo  (Tex.)  News — named  adver¬ 
tising  manager. 

Robert  Miller — named  retail  sales 
manager. 

Don  Harris — named  sales  supervisor. 

At 

Circulation  appointments  at  South 
Bend  (Ind.)  Tribune  include: 

John  Slott — named  metro  zone  man¬ 
ager. 

Jerry  Vagg — named  Michigan  zone 
manager. 

Max  Barber — named  Indiana  west 
manager. 

Stan  Berger — named  Indiana  east 
manager. 

♦  *  * 

Charles  Humble,  suburban  editor  of 
Portland  (Ore.)  Journal — named  busi¬ 
ness  editor,  succeeding  Philip 
Adamsak — named  to  special  assignments 
duties. 

^  9|e  9(e 

Cliff  Pletschet,  Action  Line  editor  of 
Oakland  (Calif.)  Tribune — named  busi¬ 
ness  editor,  succeeding  Art  Miller — to 
public  relations  department  of  Kaiser 
Aluminum  Corp. 


Ian  Cohen,  manager  of  creative  mar¬ 
keting  services  for  the  St.  Louis  Globe- 
Democrat — named  promotion  manager 
of  the  St.  Louis  Post-Dispatch. 

At  At  At 

Bruce  Gensmer,  labor  relations  manager 
of  Minneapolis  Star  and  Tribune — 
appointed  production  director. 

Other  production  promotions  include: 

John  Hovde,  from  assistant  production 
director — to  production  manager  for 
pre-press  operations.  Jim  Davies,  from 
assistant  production  director — to  pro¬ 
duction  manager  for  printing  and  packag¬ 
ing;  and  Ted  Rilea,  from  assistant  pro¬ 
duction  director — to  assistant  labor  rela¬ 
tions  manager. 

♦  *  ♦ 

Reta  Ruddy,  an  advertising  composer 
for  the  Columbus  (Ohio)  Dispatch — 
named  advertising  manager  of  the  Buck¬ 
eye  Business  Journal,  Worthington, 
Ohio. 

George  Christian,  former  press  secre¬ 
tary  to  President  Lyndon  Johnson  and  at 
other  times  serving  as  press  secretary  to 
two  Texas  governors — elected  president 
of  University  of  Texas,  College  of  Com¬ 
munication  Foundation  Advisory  Coun¬ 
cil. 

*  *  * 

Bruce  Mackey,  formerly  with  Harte- 
Hanks  Communications — to  Newspaper 
Production  Co.,  Shreveport,  La.,  as  cir¬ 
culation  and  promotion  director. 


“How  about  the  series  I’m  doing 
on  the  state  highway  department? 
Do  the  Multimedia 
people  see  any 
problems  there?” 


We  think  every  newspaper  ought  to  keep  its  nose  in 
public  affairs.  Find  out  more  about  Multimedia  and 
our  affiliates.  Phone  our  president,  Wilson  Wearn. 

MULTIMEDIA 
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(803)  298-4364/305  South  Main  Street/Greenville  SC  29601 
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Theater  chain  lifts 
ban  on  film  reviewer 


By  Neal  Goff 

Faced  with  public  protests  and  appar¬ 
ent  pressure  from  film  companies,  a  Tuc¬ 
son,  Ariz.,  movie  theatre  chain  has 
ended  its  attempt  to  prevent  the  film  cri¬ 
tic  of  that  city’s  largest-circulation  daily 
from  reviewing  movies  at  its  theatres. 

On  May  4,  TM  Theaters  of  Tucson 
announced  it  was  ending  its  week-long 
ban  of  Arizona  Daily  Star  critic  Jacqi 
Tully  from  its  three  Tucson  movie- 
houses.  That  evening,  Tully  was  admit¬ 
ted  to  see  “A  Little  Romance,”  star¬ 
ring  Sir  Laurence  Olivier,  after  having 
been  barred  from  showings  of  “The 
Bell  Jar,”  “Love  at  First  Bite,” 
“California  Dreamin’,”  and  “Silent 
Partner.” 

TM  co-owner  Jeffrey  Weiner,  who  in 
his  first  public  comment  since  the  institu¬ 
tion  of  the  ban  April  27  informed  the 
competing  Tucson  Citizen  that  he  was 
changing  his  policy,  said  all  critics  would 
be  welcome  in  his  theatres,  but  only  if 
they  confined  their  comments  to  films 
only  and  did  not  discuss  the  way  the 
theatres  are  managed. 

The  Star,  while  resuming  its  reviews  of 
films  presented  by  TM — which  has  10  of 
Tucson’s  22  indoor  screens  and  plans  to 


build  nine  more — accepted  no  restric¬ 
tions  on  Tully’s  work.  “While. we  ap¬ 
preciate  the  lifting  of  the  ban,”  said  Star 
managing  editor  Frank  Johnson,  “she 
will  continue  to  cover  films  at  TM 
theatres  as  she  sees  fit.” 

“1  will  do  as  1  have  always  done,”  said 
Tully,  adding  that  she  suspects  Weiner 
will  not  re-institute  the  ban  even  if  she 
violates  the  conditions  he  has  set. 

Tully  was  first  asked  to  leave  the 
Showcase  Cinema  on  April  27  after  she 
purchased  a  ticket  to  see  “The  Bell  Jar,” 
based  on  the  Sylvia  Plath  novel.  She  was 
able  to  buy  a  ticket  that  day  despite  the 
presence  of  a  large  sign  in  the  theatre 
lobby  displaying  her  picture  and  the 
message,  “Don’t  sell  this  woman  a  tic¬ 
ket.” 

Shortly  afterwards,  the  Star  started  to 
look  into  possible  legal  action  against 
TM.  It  also  began  its  aggressive  coverage 
of  Tully’s  situation  and  the  issues  it 
raised. 

Of  legal  action  that  might  have  been 
taken,  Johnson  said,  “We  found  several 
possibilities.”  Posting  Tully’s  photo¬ 
graph  at  the  theatre  may  have  violated 
federal  blacklisting  laws,  he  said,  and  the 
TM  policy  may  have  interfered  with  the 


implicit  contractual  relationship  lawyers 
said  exists  between  a  film  critic  and  a 
movie  theatre. 

While  the  legal  avenues  were  being  in¬ 
vestigated,  the  Star  assigned  reporter 
John  Long  to  cover  the  Tully  story.  It 
also,  on  Thursday,  May  3,  ran  white 
space  under  Tully’s  byline  in  place  of  a 
review  of  “Silent  Partner,”  along  with 
an  explanatary  editor’s  note  and  the 
headline,  “  ‘Silent  Partner’  silent  for  Star 
critic,  readers.” 

The  Star’s  coverage  included; 

•  Hard  news  stories  on  Tully’s  unsuc¬ 
cessful  attempts  to  gain  entry  to  see  films 
at  TM  houses  and  on  the  reversal  of  the 
ban. 

•  Stories  describing  the  reactions  of 
critics,  other  journalists  and  the  film  in¬ 
dustry'  to  the  TM  policy. 

•  A  profile  of  Tully  describing  her 
qualifications  as  a  critic  (which  included 
a  two-year  stint  as  a  theatre  manager). 

•  An  editorial  decrying  TM’s  action, 
and  an  editor’s  column  explaining  the 
Star's  handling  of  the  situation. 

During  the  ban,  TM  continued  to  ad¬ 
vertise  in  the  Star,  and  the  newspaper 
continued  running  its  movie  times. 

Service  to  readers  was  the  reason  the 
Gannett-owned  Citizen,  Tucson’s  other 
major  daily,  gave  for  continuing  to  re¬ 
view  TM  films  during  the  ban,  despite  a 
boycott  in  which  local  TV  critics,  the 
University  of  Arizona  paper,  and  other 
local  periodicals  participated. 

Daily  Star  assistant  managing  editor 
Richard  Gilman  said  the  Star  never  con¬ 
sidered  sending  another  reviewer  to 
TM’s  films  in  Tully’s  place  because  that 
might  have  been  a  first  step  toward 
theatres  having  a  say  in  who  reviews 
their  movies. 

The  only  comment  from  TM  before  the 
lifting  of  the  ban  came  from  advertising 
director  Ernie  Hoffman,  who  said  he 
thought  Tully's  reviews  were  biased  and 
overly  detailed.  Managing  editor 
Johnson  said  he  thought  TM  had  taken 
action  against  Tully  not  only  because  it 
didn't  like  her  reviews,  but  also  because 
she  had  criticized  other  aspects  of  TM's 
business — such  as  popcorn  prices  at 
concession  stands  in  a  consumer- 
oriented  story  for  moviegoers. 

Weiner,  when  he  announced  the  re¬ 
versal  of  his  policy,  said  the  ban  had 
resulted  from  a  series  of  events  involving 
Tully  over  the  previous  year  and  a  half. 
What  he  didn't  like  about  Tully’s  criti¬ 
cism,  he  told  the  Star,  was  “use  of  the 
review  as  a  platform  for  maligning  my 
theatres.” 


Rl  exhibit  hours 

Exhibit  hours  for  the  ANPA/Rl  Pro¬ 
duction  Management  Conference  to  be 
held  in  Las  Vegas,  Nevada,  June  2-7, 
have  a  5:30  p.m.,  closing  time  for  each  of 
the  5  exhibit  days. 


PREVENT 

BADISBTS 


CBI’s  emphasis  on  prevention  helps  its  subscriber  media 
avoid  bad  debts.  Bulletins,  claims  reports  and  credit  indices 
on  ad  agencies,  mass  marketers  and  national,  regional  and 
local  retailers  alert  them  to  poor  risks.  Call  or  write  today 
for  more  information.  Credit  Bureau,  Inc.,  Box  17022, 
Dulles  International  Airport,  Washington,  D.C.  20041. 

(703)  620-3700^.,^ 

Media  f  redit  .Specialists 


€BI 

A  Owned  .Subsidiiir> 

J  American  Newspaper  Publishers 
Association 


30 


EDITOR  &  PUBLISHER  for  May  19,  1979 


Assignment  to  Deadline. 


And  since  Digital  is  the  largest 
manufacturer  of  newspaper  systems  in  the 
world— as  well  as  the  largest  manufac¬ 
turer  of  interactive  computer  systems  of 
TMS-ll  is  unique.  It's  the  total  every  description — we  have  the  resources 

management  system  designed  to  help  to  keep  your  system  running,  and  to 
you  meet  deadlines,  tighten  editorial  J^^w  functions  as  your  needs  grow 

standards,  and  control  every  story  that  change. 

comes  in  over  the  wire  or  originates  from  W  you'd  like  to  learn  more,  attach 

a  terminal.  your  business  card  to  the  coupon  or  write 

Every  story  is  automatically  indexed  to  Digital  Equipment  Corporation, 
and  filed  in  an  electronic  desk  where  it  Graphic  Arts  Group,  Merrimack,  New 
is  immediately  available  for  editing,  Hampshire  03054. 

headline,  sizing,  priority  and/or  page 
assignment. 

The  system's  indexes  provide  user- 
tailored  directories  on  up  to  64  informa¬ 
tion  fields  so  that  editors  can  prepare, 
update  and  control  budgets  right  up  to 
press  time. 

TMS-ll  is  the  interactive  system— 
fast,  reliable  and  expandable  to  over  300 
input  and  editing  terminals  (local  or 
remote).  And  most  importantly  TMS-ll  is 
easy  to  use.  It  works  with  you,  to  your 
design  and  in  your  language. 


Digital  Equipment  Corporation,  . 

Graphic  Arts  Group,  ■ 

Merrimack,  New  Hampshire  03054.  I 

Please  send  me  additional  information  on:  | 

□  TMS-ll  Text  Management  System  I 

□  CMS-11  Classified  Advertising  System  I 

□  CPMS-11  Classified  Page  Makeup  System  I 

□  TABS-11  Circulation,  Business  and  I 

Accounting  System  j 

My  business  card  is  attached.  EP5199  j 

European  headquarters:  12,  av.  des  Uorgines,  1213  Petit-Lancy/Geneva. 

In  Canada:  Digital  Equipment  of  Canada.  Ltd. 


I>igitals  TMS-ll  is  the  only  total 
newsroom  system  for  reporting, 
editing  and  copy  managbnent. 


Newspaper  execs  issue 
progress  reports  at  forum 

By  Robert  Hausman  photo  engraving  department  as  we  no 


Executives  of  eleven  publicly  held 
newspaper  companies  spoke  frankly  to  an 
audience  composed  of  communications 
industry  securities  analysts  at  the  Morton 
Newspaper  Forum  in  New  York  recently. 

All  expressed  concern  over  the  rising 
costs  and  diminishing  availability  of  both 
newsprint  and  gasoline,  yet  all  were  op¬ 
timistic  about  the  future  of  their  com¬ 
panies. 

Katharine  Graham,  board  chairman  of 
the  Washington  Post  Co.  said  that  the 
Trenton  (NJ)  Times  is  continuing  to  ex¬ 
perience  a  decline  in  circulation.  The 
latest  Audit  Bureau  of  Circulation  report 
for  March  31 ,  1979  showed  average  daily 
circulation  to  be  71 ,696,  down  2,721  from 
the  comparable  report  last  year  and  Sun¬ 
day  circulation  was  reported  at  87,290, 
down  1,055  from  last  year,  Graham  said. 

There  was  an  increase  in  operating 
profit  in  1978  for  the  Trenton  Times, 
where  revenues  reached  $16,300,000 
compared  to  $I3,9(K),000  in  1977  Graham 
said. 

The  Trenton  Times  will  begin  publish¬ 
ing  a  morning  street  sales  edition  on  June 
4,  Graham  said  and  the  Times  has  hired  a 
new  editor. 

Donald  Graham,  publisher  of  Wasli- 
in^iton  Post,  said  all  craft  union  contracts 
expired  this  year.  An  agreement  with  the 
photo  engravers  has  been  ratified  by  the 
union  for  $75  in  increases  over  the  next  3 
years.  He  said  negotiations  with  the 
Newspaper  Guild,  whose  contract  ex¬ 
pired  in  1976,  “have  picked  up  recently.” 

Graham  said  that  ground  breaking  will 
begin  in  May  on  the  new  316,0(K)  square 
feet  satellite  printing  plant  in  Fairfax 
County,  Virginia.  They  are  hopeful  that 
the  plant  will  be  in  operation  by  Labor 
Day  1980,  Graham  said,  and  added  that 
the  plant  will  contain  3  offset  presses,  two 
made  by  Goss  and  one  by  a  Japanese  firm. 
The  plant  will  cost  $61  million  and  will 
yield  an  added  capacity  of  20().()()()  papers 
or  a  4()9f  increase  to  their  daily  press 
capacity. 

*  *  * 

Affiliated  Publications’  William  O. 
Taylor,  publisher  of  Boston  Globe  said 
that  the  major  savings  in  the  paper's  re¬ 
cent  conversion  to  an  all-day  format  was 
in  the  delivery  area. 

“We  have  eliminated  15  or  17  trucks 
and  now  have  only  one  home  delivery 
crew  instead  of  two.  Since  the  conversion 
went  into  effect,  we  have  been  saving 
approximately  $10,0(K)aweek  in  distribu¬ 
tion  costs.  We  have  also  made  savings  in 
the  pressroom,  composing  room  and  the 
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longer  have  to  make  up  pages  twice.  The 
same  ads  and  features  run  throughout  the 
day.”  Taylor  said. 

Taylor  said  that  87  composing  room 
employes  retired  January  I  after  taking 
advantage  of  buy-out  contracts.  Taylor 
said  that  5  years  ago  they  employed  1 ,900 
people,  that  figure  is  currently  1,735  and 
they  plan  to  reduce  the  number  to  1600. 
He  mentioned  that  a  pressroom  contract 
will  have  to  be  renegotiated  in  late  1 980 or 
early  1981. 

Taylor  said  that  the  North  Adams 
(Mass.)  Transcript  currently  has  rev¬ 
enues  at  $2  million  but  it  is  essentially  a 
Hat  picture.  He  said  they  experimented 
with  a  shopper  but  it  “did  not  do  very 
well”  and  they  are  currently  working  to 
get  retail  stores  in  the  area. 

Taylor  mentioned  that  AffiHated’s  10 
suppliers  supply  them  with  2,300  tons  of 
newsprint  per  week  and  said  he  believed 
that  they  are  “pretty  well  covered  in  the 
event  of  a  shortage.” 

*  :ic  * 

Arthur  Ochs  Sulzberger  chairman  and 
president  of  New  York  Times  Co.  spoke 
about  the  paper's  production  problems. 

Since  the  agreement  was  signed  with 
the  printers  in  1974.  their  number  on 
payroll  has  been  reduced  ?>9%  from  825  to 
506  printers.  Sulzberger  said.  In  the  last  7 
months  the  number  of  printers  has  been 
reduced  by  86,  Sulzberger  added.  He  said 
that  in  1978  there  were  55  photoen¬ 
gravers.  there  are  30  now  and  “that 
number  will  be  further  reduced.” 

Sulzberger  said  stereotypers  are  down 
from  112  to  93.  and  that  the  goal  is  to 
reduce  that  number  to  60.  The  current 
contract  guarantees  the  jobs  of  595 
pressman,  he  said,  but  it  also  gives  them 
the  right  to  reduce  the  work  force.  Since 
the  end  of  the  strike  in  November 
Sulzberger  said.  62  of  these  pressman 
have  retired. 

“This  reduction  of  skills  and  crafts 
people  is  why  our  profit  picture  is  better.” 
he  said.  “Fewer  employes  yield  a  greater 
margin.” 

Operating  profit  in  the  first  quarter  of 
1979  was  $5.3  million,  compared  to  $3.7 
million  last  year. 

Us  magazine  continues  to  operate  at  a 
loss.  Sulzberger  said. 

James  C.  Goodale,  executive  vicepres¬ 
ident  said  that  the  Times  three  Canadian 
newsprint  associates  had  an  earnings  in¬ 
crease  of  $2.1  million  in  1978  compared  to 
$1.3  million  in  1977.  Goodale  said  that 
“analysts  do  not  realize  that  the  sales 
potentiality  of  newsprint  companies  that 
we  have  an  interest  in  will  probably  ex¬ 


ceed  $200  million  in  1979.” 

“We  continue  to  pursue  an  active  ac¬ 
quisition  policy  particularly  in  the  broad¬ 
casting  and  cable  casting  area,”  Goodale 
said.  He  added  that  no  further  capital 
expenditures  were  planned  for  the  com¬ 
pany’s  satellite  printing  plant  in 
Carlstadt,  New  Jersey. 

*  *  * 

Dow  Jones  &  Co.  chairman  Warren  H. 
Phillips,  said  that  their  new  printing  plant 
in  Tacoma,  Washington  costs  $800,0(X)  a 
year  to  operate,  but  it  eliminates  $1.3 
million  in  air  freight  costs  alone.  He  said 
private  delivery  was  cheaper  than  the 
postal  service  in  areas  where  they  have 
extended  new  printing  plants  and  added 
that  in  March,  subscribers  increased  at  a 
309f  higher  rate  in  private  delivery  areas 
than  in  all  other  areas  of  the  nation  as  a 
whole. 

Jim  Ottaway  said  that  his  group  had  20 
newspapers  as  of  the  end  of  April  when 
Ottaway  added  another  to  its  group  in 
Kentucky,  bringing  combined  circulation 
of  the  group  to  500,000. 

Ottaway's  earnings  increase  last  year 
were  20'/i9f,  5  year  growth  rate  I9.79f. 
and  1979  first  quarter  earnings  increase 
was  7.l9f  Ottaway  said. 

Ottaway  said  that  2  new  Sunday  edi¬ 
tions  are  planned  over  the  next  3  to  5 
years,  but  he  would  not  elaborate. 

Ottaway  said  that  on  June  I  experimen¬ 
tal  broadcasting  of  local  news.  Associated 
Press  news  and  Dow  Jones  general  busi¬ 
ness  and  consumer  news  will  begin  over  a 
leased  local  CATV  channel  from  the 
Danbury  (Conn.) Neif.v  Times  newspaper 
to  15.(K)0  cable  tv  subscribers. 

Knight- Bidder  newspapers  announced 
that  $1.3  million  has  been  budgeted  for  a 
limited  market  trial  of  the  Viewdata  sys¬ 
tem  (See  E«&P  May  6,  1978)  in  Miami  in 
April  1980. 

Albert  Gillen,  president  of  broadcast¬ 
ing  division  said  that  there  are  no  Federal 
Communications  Commission  regula¬ 
tions  against  Viewdata  and  said  he  hoped 
that  the  medium  would  remain  regulation 
free.  Gillen  said  that  the  system  might 
eventually  offer  a  part  alternative  for 
some  of  the  information  which  appears  in 
the  newspaper. 

*  *  * 

Wilson  C.  Wearn.  president  and  chief 
executive  officer  of  Multimedia  Inc., 
said  the  company  is  about  to  make  appli¬ 
cation  to  the  Federal  Communications 
Commission  to  acquire  the  UHF  station 
in  Nashville.  Tennessee.  Wearn  said  he 
hoped  the  deal  could  be  concluded  by  the 
Fall.  He  mentioned  that  they  are  negotiat¬ 
ing  to  acquire  a  daily  newspaper  in  the 
Southeast. 

Plans  to  install  three  more  editorial 
front  “end”  systems  in  three  additional 
newspapers  in  1980  were  announced. 
Wearn  said  that  VDTs  are  already  used 
in  Greenville  (S.C.)  News  and  Mont- 
!>omery  (Ala.)  Advertiser. 
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Our  P-1888  second-generation  pwr-  transmit  type-ready  copy  to  your  type-  of  up  to  12  characters, 

table  editing  terminal  has  a  lot  of  new  setting  systems.  All  in  a  minimum  These  are  valuable  features,  many 

features:  Custom  programming,  a  amount  of  time,  over  regular  tele-  ^^Bof  which  were  found  previously  only 

number  of  new  editing  capabilities,  phone  lines.  on  our  bigger  bureau  terminals, 

bigger  memory,  plus  greater  flexibility  Consider  the  new  features:  A  Now  they’re  on  the  move.  In  our 

in  transmission.  216,0(X)-character  storage  memory,  ^^B  new  lightweight  P-1888. 

What  it  doesn’t  have  is  more  weight.  a  big  884-character  display,  and  an  >  Why  not  get  all  the  details?  Write: 

In  fact,  it’s  the  lightest  portable  we’ve  “area”  delete  that  allows  you  to  edit  H  ■"'"l  Teleram  Communications  Cor- 

ever  made.  very  large  blocks  of  copy.  There’s  •  poration,  2  Corporate  Park 

This  means  reporters  can  develop  even  a  Search  and  Replace  feature  Drive,  White  Plains,  New  York 

stories  in  the  field,  edit  them,  and  then  '  that  searches  and  replaces  a  string  10604.  TELEX  646658. 
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Advertising  Scene  By  Dan  Lionel 

Penney  exec  wants  zip  code  data 


“We  need  circulation  figures,  of 
course,  but  we  need  them  by  Penney 
Store  area,”  Joseph  Chicoskie,  J.C. 
Penney,  regional  advertising  director 
told  members  of  the  New  York  State  Ad¬ 
vertising  Publishers  Council  at  their 
spring  meeting  last  week  in  Buffalo, 
N.Y. 

The  talk  prepared  for  the  group  which 
consists  of  publishers  of  shopping  papers 
and  pennysavers  with  some  3  million  cir¬ 
culation  in  New  York  State  was  deliv¬ 
ered  via  a  recording.  The  topic  was 
“What  J.C.  Penney  needs  to  know  about 
your  publication  in  making  buying  deci¬ 
sions.” 

“Total  circulation  figures  are  meaning¬ 
less  to  us,”  he  said.  “Often  a  J.C.  Pen¬ 
ney  market  is  quite  spread  out.  There 
may  be  8  or  10  stores  within  a  30  mile 
radius  with  no  big  downtown  store. 
There  is  no  point  in  covering  readers 
who  are  not  potential  customers.” 

Also,  he  noted  that  most  of  J.C.  Pen¬ 
ney  advertising  features  product  lines 
“so  we  need  more  information  than 
reach  and  frequency  and  CPM.  We  have 
to  match  our  target  customers  to  the  pub¬ 
lications  audience.  For  this,  the  publica- 
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KODAK  SLIDE  « 
PROJECTOR  wiiktL; 
CASSETTE  SOUND 
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send  state  SPEAKERS 

SfS-  outstanding 

SOUND 


that  never  goes  out  of  sync! 


Lightweight,  compact,  fits  under  plane  seat. 
One  complete  unit,  nothing  to  assemble. 
Dimensions— 11  "x7''x20'’.  Weight— 19  lbs. 
Sturdy  case  has  built  in  screen. 

•  Always  in  perfect  sync  electronic  transient 
shield  impervious  to  power  drops  and  surges 
Pulse  cut  off  control  guarantees  no  double  slide 
changes.  Voltage  regulator  to  recognition  system. 

•  Room  tilling  hi-fi  sound;  16  watt  pmp  amplifier, 
full  range  Quam  speaker.  Built-in  P.A.  system. 

•  Unbreakable  fiberglass  circuit  boards,  meticulous 
hand  soldering.  Professional  quality  unit.  Record 
your  own  program  for  automatic  playback. 

We  sell  only  direct,  call  or  write  now: 


Creatron  / 


|Phone:(516)437-5119 
32  Cherry  Lane,  Floral  Park,  New  York  11001 


lion’s  reader  demographics  are  needed  in 
making  an  evaluation.” 

Basically  what  Chicoskie  considers 
ideal  by  way  of  circulation  data,  is  the 
publication’s  circulation  by  zip  codes. 
“Then  we  can  match  these  figures  with 
our  own  data  on  J.C.  Penney  charge  cus¬ 
tomers  by  geographic  area.  Some  papers 
have  taken  steps  in  this  direction  and 
it  has  been  quite  helpful  in  enabling  us  to 
zero  in  on  the  most  effective  circulation 
for  a  store’s  trade  area.” 

Again  and  again,  Chicoskie  hammered 
home  the  point  that,  “newspaper  circula¬ 
tion  figures  don’t  mean  a  thing  unless  the 
readers  are  our  potential  customers.” 

Chicoskie,  eastern  regional  advertising 
manager  with  jurisdiction  over  13  states, 
is  one  of  five  J.C.  Penney  regional  ad 
managers.  His  call  for  circulation  figures 
by  zip  code  reflects  a  growing  trend  by 
major  retailers  for  this  type  of  informa¬ 
tion.  It  can  be  recalled  that  Sears, 
Roebuck  &  Co.  advertising  manager 
Robert  Kissel,  in  a  talk  before  the 
Chicago  Chapter  of  the  Newspaper  Ad¬ 
vertising  Sales  Association  (E&P  March 
17,  1979)  urged  newspapers  to  provide 
circulation  by  zip  code.  At  the  time  he 
said,  “You  need  to  satisfy  us  in  the  local 
market — that’s  where  the  action  is — and 
where  the  changes  are.” 

Edward  B.  Marks,  president  of  the 
N.Y.  State  Advertising  Fhiblishers  Coun¬ 
cil  and  publisher  of  the  Central  Nassau 
Publications  noted  that  shopper  pub¬ 
lishers  had  readily  available  the  zip  code 
coverage  of  their  publications  since  their 
basic  publishing  concept  is  free,  satura¬ 
tion  distribution  or  TMC.  He  said  many 
publishers  of  shoppers  are  now  regularly 
carrying  J.C.  Penney  advertising. 

Talking  about  ‘media  mix’,  Chicoskie 
pointed  out  that  newspapers  receive  the 
major  chunk  of  the  local  advertising 
budget,  but  company  policy  is  currently 
aimed  at  eliminating  the  ‘shotgun  ap- 
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TOP  $  FOR  YOUR 
TYPE  METAL 

COMMERCIAL  METALS  COMPANY 
Lead  Oeparlment 
Box  1046 

Dallas.  Texas  75221 
(214)  631-4120  Ext.  279 


METAL  MERCHANT  FOR  THE  WORLD 


proach’  to  its  market  in  favor  of  the  rifle 
technique. 

Selling  advertising  space  to  Penney 
begins  with  your  local  store  manager: 

“Your  challenge  as  publishers  is  to 
show  the  Penney  store  managers  how  to 
make  the  most  effective  use  of  your  cir¬ 
culation,”  Chicoskie  said.  He  em¬ 
phasized  the  point  that  the  local  store 
manager  in  the  paper’s  circulation  area  is 
the  basic  decision  maker  on  local  adver¬ 
tising. 

“Many  times  I  get  calls  from  newspa¬ 
per  and  radio  ad  managers  who  have 
failed  to  obtain  the  local  J.C.  Penney  ad¬ 
vertising,  asking  me  to  intercede  on  their 
behalf.  My  position  is  not  to  second 
guess  our  local  store  manager,  but  to 
provide  him  with  a  professional  media 
evaluation. 

“Many  times  I  find  that  the  media  has 
not  given  him  a  professional  presenta¬ 
tion.  If  your  product  is  as  good  as  you 
think  it  is,  you  should  have  no  trouble  in 
recapping  the  linage  run  by  other  major 
retailers  in  your  area,  showing  the  man¬ 
ager  your  circulation  by  zip  code,  your 
demographics  and  illustrating  for  him 
how  he  can  get  the  most  for  his  advertis¬ 
ing  dollar.” 

The  Penney  executive  concluded  with 
a  plea  to  publishers  to  use  good  judge¬ 
ment  in  positioning  Penney  ads  to  “avoid 
placing  a  small  step-down  ad  next  to  a 
black  and  dirty  boiler  plate  ad.  It  does 
happen  to  us  and  it  means  our  advertis¬ 
ing  dollars  are  wasted.” 

He  said  the  paper’s  representative 
would  be  well  advised  to  make  the  store 
manager  aware  of  “position  buys”  that 
might  be  available  to  avoid  such  goofs. 
He  called  for  a  partnership  between  the 
media  and  the  store  chain  with  mutual 
respect  for  each  other’s  problems. 


CLOSING  THE  DEAL— Roy  H.  Park 
(left),  confers  with  publisher  C.L. 
Mebane  shortly  after  Park  purchased 
the  Newton  (N.C.)  Observer-News- 
Enterprise  from  him  recently.  The  daily 
paper  has  a  paid  circulation  of  4,450. 
Its  Wednesday  edition  is  an  extended 
circulation  publication  with  32,000 
copies.  Park  now  operates  39  newspa¬ 
pers  in  16  states. 

EDITOR  &  PUBLISHER  for  May  19,  1979 
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Fairchild  employes 
sue  Capital  Cities 

A  $6.4  million  class  action  suit  has 
been  filed  against  Capital  Cities  Com¬ 
munications  Inc.  and  five  other  com¬ 
panies. 

The  suit  filed  in  U.S.  District  Court 
alleges  that  Capital  Cities  diverted  funds 
from  an  employe’s  retirement  plan. 

The  suit  was  brought  by  Bernard 
Frank  and  John  Pareti,  editorial 
employes  of  Fairchild  Publications  Inc., 
a  subsidiary  of  Capital  Cities. 

The  suit  claims  to  represent  1,000 
Fairchild  employes  who  were  ben¬ 
eficiaries  of  the  company’s  retirement 
plan  prior  to  December  30,  1970.  Fair- 
child  became  a  part  of  Capital  Cities  in 
1968. 

The  suit  alleges  violation  of  the  federal 
Employe  Retirement  Income  Security 
Act  of  1974,  breach  of  fiduciary  obliga¬ 
tions  and  failure  to  disclose  required  in- 

Editors  urged 
to  support 
energy  campaign 

The  U.S.  Department  of  Energy  has 
begun  a  new  nationwide  public  informa¬ 
tion  campaign  to  advise  consumers  of 
specific  ways  to  conserve  energy. 

The  IX)E  has  sent  out  to  newspapers 
across  the  country  a  packet  of  informa¬ 
tion  on  the  new  campaign,  including 
some  news  features  and  camera  ready 
public  service  ads. 

NOT  SO 

nvsT 


Public  Service  ad 


In  a  letter  to  editors,  James  Bishop, 
director  of  the  Office  of  Public  Affairs, 
Department  of  Energy  said,  “Your  use 
of  these  public  service  messages 
whenever  possible  will  be  an  important 
contribution  to  voluntary  energy  sav¬ 
ings,  and  will  help  the  consumer  save 
money  as  well.  We  appreciate  your  help 
in  getting  these  important  and  timely 
messages  to  the  public.’’ 

EDITOR  &  PUBLISHER  for  May  19, 1979 


formation,  and  asks  for  a  jury  trial. 

Other  defendants  named  were  Capital 
Cities  Media,  Inc.  a  subsidiary,  Fairchild 
Publications,  Inc.,  Marine  Midland 
Bank,  the  former  trustee  of  the  retire¬ 
ment  plan,  Boston  Safe  Deposit  and 
Trust  Co.,  current  trustee,  and  Bankers 
Life  Co.,  in  Des  Moines,  Iowa. 

The  complaint  alleges  that  dividends 
paid  by  Bankers  Life  on  insurance 
policies  owned  by  the  retirement  plan 
were  either  diverted  to  the  defendants 
for  their  own  use  or  were  uncollected.  It 
also  alleges  failure  to  disclose  informa¬ 
tion  on  the  financial  operation,  manage¬ 
ment  and  condition  of  the  retirement 
plan  assets  when  requested  by  plan 
members. 


Hugh  Boyd  dies 

Hugh  Boyd,  chairman  of  the  board  and 
editorial  chairman  of  the  New  Brunswick 
(N.J.)  Home  News  died  this  week  at  the 
age  of  67. 

Boyd  had  been  hospitalized  since  May 
4,  when  he  fell  down  a  flight  of  steps  at  a 
restaurant.  He  suffered  a  hemmorhage 
on  May  5  and  went  into  a  coma. 

Boyd  was  the  fourth  member  of  his 
family  to  head  the  Home  News  organiza¬ 
tion.  He  was  publisher  for  21  years  until 
he  stepped  down  in  1976,  when  his  son 
William  took  over. 

Boyd  served  three  consecutive  terms 
as  a  director  of  The  Associated  Press 
from  1959  to  1968. 


Join 

the  Linotype  Lightning 
teams 

at  Mergenthaier  Linotype 

The  largest  international  manufacturer  of  compo¬ 
sition  and  typesetting  equipment  is  growing. . . 
into  beautiful  new  corporate  headquarters  on 
Long  Island,  New  York. . .  and  into  sales  and 
service  offices  from  coast  to  coast. 

Join  the  Linotype  Lightning  team. . . 

In  sales,  if  you  now  sell  capital  equipment  to  the 
graphic  arts,  in-plant,  or  word  processing 
industries,  or  have  a  proven  track  record  in 
equipment  sales,  we’ll  turn  that  experience  into  a 
better  financial  future  and  a  more  rewarding 
career. 

In  service.  If  you  have  experience  in  digital  logic, 
join  our  Field  Service  Department  and  work  on  the 
newest  developments  in  microprocessor-based 
composition  systems. 

In  customer  applications.  If  you  have  type¬ 
setting  experience,  we’ll  put  it  to  work  helping  our 
customers  as  an  applications  specialist. 

Send  your  resum6  in  confidence  to  Paul  Sonnenberg, 
Personnel  Director,  Mergenthaier  Linotype  Company, 

201  Old  Country  Road,  Melville,  NY  11747.  Or  phone  for 
an  interview  at  our  Hospitality  Suite  at  the  Sahara  Hotel 
(702)  737-2111  during  the  1979  ANPA  Show,  Las  Vegas, 

June  2  through  6. 
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1979 

March 

linage 

Th«  following  linogo  tobulotions  hovo  boon  compilod  by  Modio  Rocords, 
Inc.  for  tho  oiclusivo  pubbcotion  of  Editor  t  Pubfilhor.  Tboy  moy  not  bo 
roprintod  or  publishod  in  ony  form  without  oiplicit  pormirsion  from  Modio 
Rocords,  Inc.  ffOTE:  Nowspopors  morkod  with  codo  bolow  include  odvorhs- 
ing  in  Porodo  or  Fomily  Wookly,  opproiiffloto  knogo  os  follows: 
*Porodo — 67,267  fFomily  Wookly — 67,876 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

Amoricon  Nows-o  .  668,489  29,376  771,770  4f,248 

tAmoricon  Nows-S  407,891  11,248  409,901  14,740 

Grond  Totol  .  1,076,380  40,624  1,181,671  55,988 

AKRON,  OHIO 

8oocon  Joumol-o  .  2,402,751  18,456  2,686,931  163,632 

*8oocon  Joumol-5  .  1,223,962  141,684  1,114,298  105,332 

Grond  Totol  .  3,626,713  160,140  3,801,229  268,964 

NOTE:  8oocon  Joumol-o  and  5  chongod  from  night  to  sii  column  Juno  2, 
1975. 

ATLANTA.  GA. 

Conshtulion-m  .  3,468,826  3,230,093 

Journol-o  .  4,044,502  87,291  3,967,563  135,594 

Journol  t  Coostitution-5  .  1,660,630  28,800  1,642,212  _ 

Grond  Totol  .  9,173,958  116,091  8,839,868  135,594 

NOTE:  Constitution-m  and  Joumol-o  hovo  o  combinod  5ot  odition;  tho 
linogo  is  only  shown  in  tho  Journol-o. 

BALTIJWORE,  MD. 

‘Nows  Amoricon-5  .  649,556  233,720  592,346  263,360 

Nows  Amoricon-o  1,268,312  1,245,225  120,564 

Sun-m  .  1,702,776  12,684  1,796,506  17,312 

Sun-0  2,037,968  34,160  2,273,817  53,340 

Sun-S  .  1,989,980  183,132  1,906^36  162,355 

Grand  Totol  .  7,648,592  463,696  7,814,230  616,931 


NOTE:  Sun-m,  o  and  5  chongod  from  night  to  nino  column  Sopl.  6,  1976. 


Nows  Amoricon-o  and  5  chongod  from  night  to  nino  column  Oct.  25, 
1976. 

BERGEN  COUNTY,  N.J. 

Rocord-o  2,519,520  319,698  2,550,023  306,433 

•Rocord-S  1,472,264  213,048  1,299,014  272,836 

Grand  Total  .  3,991,784  532,746  3,849,037  579,269 

NOTE:  Rocord-o  and  5  changed  from  night  to  nino  column  Jon.  1,  1977. 

NOTE:  Rocord-o  pubKshod  5  doys  o  wook. 

BOCA  RATON,  FLA. 

Nows-o  .  824J51  34,234  921,092  17,925 

tNows-S  584,600  _ 469,355  _ 

Grand  Totol  1,408,951  34,234  1,390,447  17,925 

NOTE:  Nows-o  pubkshod  5  days  o  wook  only. 

BOSTON,  IWASS. 

Horold  Amoricon-m  . .  848,662  272,224  1,026,437  261,562 

Herald  Amoricon-5  485,017  333,169  560,962  312,490 

Globo-o  .  2,004,786  136,656 

Globo-d  .  2,491,454  181,184  2,343,416  134,416 

•Globo-s  2J64,519  244,676  2,111,875  252,304 

Grand  Totol  .  6,189,652  1,031,253  8,047,476  1,097,428 


NOTE:  Globo-o  pubkshod  5  doys  o  wook  only. 

NOTE:  Horold  Amoricon-m  ond  5  chongod  from  night  to  nino  column  Oct. 
8,  1976.  Globe  offoctivo  Fob.  27,  1977.  EHoctivo  Fob.  4,  1979  tho 


Globe-m  &  t 

bocomo  on  oil  doy  nowspopor. 

BOULDER,  COLO. 

CQm«ro-«  .  .  .  . 

2,071,881 

9,312 

1,818,849 

49,932 

Cam«ro-S  .  .  .  . 

.  591,897 

523,824 

18.360 

Grond  Totol 

.  2,663,778 

9J12 

2,342,673 

68,292 

BRAOENTONp  PIA. 

Horold-o  .  . .  . 

.  1,187,839 

1,207,676 

fHorold-S  .  . 

.  705,391 

584,478 

Grond  Totol 

.  1,893,230 

1,792,154 

BUFFALO, 

N.Y. 

Courlor  fcxpross- 

m  .  894,693 

38,832 

745,118 

39,903 

*Cowrior  Eaprosi 

1-5  1,111,857 

5,840 

1,110,857 

17,504 

Nows-o  . 

2,572,750 

135,712 

2,659,949 

82,656 

Nows-5  . 

.  320,976 

3,968 

289,234 

Grond  Totol 

.  4,900,276 

184,352 

4,805,158 

140,063 

CAMDEN, 

NJ. 

Courior  Post-o 

.  3,014,564 

285,096 

2.984,942 

252,072 

NOIE:  Counor  Post-o  chongod  from  oight  to  six  column  Doc. 

1,  1975 

CHARLOTTE 

,  N.C. 

Nows-o  . 

.  1,879,666 

64,856 

1,961,883 

67,760 

Obsorvor-m 

.  2,280,957 

228,542 

2,284,868 

127,935 

*Obsorvor-S  .  . 

.  932,470 

132,056 

932.468 

112,472 

Grand  lotol 

.  5,093,093 

425,454 

5,179,219 

308,167 

NOTE:  Obsorvor-i 

m  and  S  and  Nows-o  chongod  from 

oight  to  0 

six  column 

Juno  2,  1975. 

CHICAGO, 

lU. 

Tribuno-m 

.  3,787,775 

3,620,531 

3,909,365 

3,145,878 

Tribuno-S  .  . . . 

.  2,621,394 

1,064,435 

2.252,588 

308,522 

3,107,003 

903,675 

80,674 

434,362 

Sun  Timos-m 

.  2,884,312 

678,928 

*Sun  Timos-S  . 

.  1.000,783 

483.544 

1.002.828 

576.075 

Grand  Totol  .  10,294,264  5,847,43810,580,306  5,140,664 

NOTE:  Tribuno-m  and  5  changed  from  eight  to  nino  column  July  1,  1975. 
Nows-o  coosod  pubkeotion  Mar.  4,  1978. 

CINCINNATI,  OHIO 

Enguiror-m  .  3,411,039  3,217,662 

Enguiror-S  .  2,084,728  1,803,548 

Post-o  .  1,799,655  221,237  2,253,835  147,105 

Grand  Totol  .  7,295,422  221,237  7,275,045  147,105 

NOTE:  Post-o  oHoctivo  Juno  2,  1975  ond  Enguiror-m  and  5  oHochvo  Juno 
3,  1975,  chongod  from  night  to  nino  column. 
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1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND,  OHIO 

Ploin  Doolor-m  .  3,597,148  352,597  3,430,012  362,714 

Ploin  Ooolor-S  .  1,992,492  136,133  1,761,849  39,256 

Pross-o  .  1,841,129  301,077  2,105,683  546,166 

Grond  Totol  .  7,430,769  789,807  7,297,544  948,136 

NOTE:  Effochvo  Sopt.  1,  1975,  tho  Plain  Oooler-m  ond  5  changed  from 

eight  to  nino  column;  Pross-o  chongod  from  eight  to  nine  column. 

COLUMBUS,  GA. 

Enguiror  (son  note)  ...  1,456,439  70,800  1,449,619  38,919 

‘Lodger  Enguiror-S  ....  625,954  _  611,364  _ 

Grand  Totol  .  2,082,393  70,800  2,060,983  38,919 

NOTE:  Enguiror-m  and  Lodgor-o  sold  in  combinotion;  linage  of  one  odition. 


Enguiror-m  is  shown. 


DULUTH,  MINN. 


Horold-o  .  925,507  40,416  1,004,393 

Nows  Tnbuno-m  .  993,025  62,640  1,063,509 

‘Nows  Tribuno-S  654,957  68,256  665,222  52,416 

Grand  Totol  2,573,489  171,312  2,733,124  52,416 


NOTE:  Horold-o  pubkshod  5  days  o  wook  only. 

NOTE:  Nows  Tribuno-m  and  5  and  Horold-o  changed  from  eight  to  o  sii 
column  Moy  5,  1975. 


ERIE,  PA. 

Timos-o  .  1,455,744  34,280  1,579,076  9,856 

‘Timos  Nows-S  .  779,983  21,056  727,020  6,480 

Grond  Totol  2,235,727  55,336  2,306,096  16J36 


NOTE:  Timos-o  &  Times  Nows-S  changed  from  eight  to  nino  column  Sopt.  1, 
1978. 


COLUMBUS,  OHIO 


Dispotch-o  .  2,732,929  58,801  3,075,102  105,763 

Dispotch-S  1,776,216  116,544  1,728,973  57,376 

Citizen  Joumol-m  .  1,181,074  _  1,286,669  _ 

Grand  Totol  .  5,690,219  175,345  6,090,744  1  63,139 


NOTE:  Dispotch-o  and  5  and  Gtizon  Journol-m  changed  from  eight  to  nino 
column  Jon.  13,  1976. 


DALLAS,  TEXAS 

Nows-m  .  4,570,401  463,018  4,352,790  325,960 

Nows-S  .  1,763,977  309,008  1,630,888  136,524 

Timos  Horold-o  .  4,146,941  236,719  4,054,225  284,350 

‘Times  Horold-S  .  1,873,412  50,192  1,658,160  80,044 

Grond  Totof  .  12,354,731  1,058,93711,696,063  826,878 

NOTE:  Nows-m  ond  5  chongod  from  eight  to  nino  column  Doc.  29,  1975. 
Timos  Horold-o  ond  5  changed  from  eight  to  nino  column  Doc.  29,  1975. 
DAYTON,  OHIO 

Joumol  Horold-m  2,139,365  56,728  2,185,593  153,354 

Hows-o  2,233,580  319,665  2,331,553  149,238 

‘Nows-S  .  1,073,938  _  1,039,355  15,840 

Grand  Totol  .  5,446,883  376,393  5,556,501  318,432 


NOTE:  Joumol  Horold-m  ond  Nows-o  ond  5  chongod  from  eight  to  nino 
column  Oct.  6,  1975. 


DENVER,  COLO. 

Rocky  Ml.  Nows-m  .  4,475.680  4,017,759 

‘Rocky  Mt.  Nows-S  ....  966,670  875,235 

Posl-o  3,631,527  113,779  3,626,619  136,239 

Post-S  .  2,042,460  1,747,666  _ 

Grond  Totol  .  11,116,337  113,77910,267,279  136,239 


NOTE:  Post-o  ond  5  chongod  from  eight  to  nino  column  Oct.  6,  1975 


FORT  LAUDERDALE,  FLA. 


Nows-o  . 

.  4,643,037 

618,602 

4,399,293 

325,970 

*Nows-Sontinol-S 

.  1,820,763 

282,023 

1,68U01 

131,603 

Nows  &  Sun  Sontinol-sot  2,107,137 

1,331,330 

Sun  Sontinol-m  .  . 

.  3,774,141 

1,063,179 

3,076,583 

364.957 

Grond  Totol 

.  12,345,078 

1,963,804  10,488,507 

822,530 

NUIE:  Nows-o  &  Sun  Sontinol-m  publishod  S  doys 

0  wook. 

NOTE:  Nows-o,  Sun  Sontinol-m  &  Nows  &  Sun  Sontinol-S  &  sot.  chongod 

from  oight  to  si 

X  column  Moy  12,  1975. 

GARYp  IND. 

Post  Iribuno-o 

.  1,761,851 

312,771 

1,777,525 

371,988 

fPost  Tribuno-S 

1,023,592 

892,304 

9,856 

C'‘ind  Totol 

2,785,443 

312,771 

2,669,829 

381,844 

GRAND  FORKS,  N.D. 

Horold-o  . 

.  848,167 

26,296 

814,805 

3,830 

tHorokf-S  .... 

529.665 

92,480 

529,921 

13.132 

Grand  Totol 

1,377,832 

118,776 

1,344,726 

16,952 

HARTPOROp 

CONN. 

Couront-m  .... 

.  2,663,447 

212,068 

2,735,457 

185,636 

*Courant-S  .... 

.  1.200,155 

365.772 

1,144,732 

391,720 

Grand  Total 

3,863,602 

577,840 

3,880,179 

577,356 

HONOLULU, 

HAWAII 

Advortisor-m 

2,680,931 

2,648,266 

Stor  Bullotin-o 

.  2,684,271 

2,807,114 

”Stor  Bullotin  A 

Advortisor-S 

.  1,213,376 

1,173.233 

Grond  Totol 

.  6,578,578 

6,628,612 

NOTE:  Advorhsor-m,  Star  Oullotin-e  ond  Advortisor-S  chongod  from  eight 
to  nino  column  May  3,  1976. 


DETROIT,  MICH. 

Nota  Two  Listings 

Froo  Pross-m  2.222.456  324,725  2,280,271  352,002 

‘Froo  Pross-5  810,679  202,861  787,350  268,680 

Nows-o  .  3,299,860  510,693  3,351,551  569,745 

Nows-5  .  1,762,248  347,600  1,647,239  305,377 

Grond  Totol  .  8.115,243  1,385,879  8,066,411  1,495,804 

NOTE:  Nows-o  ond  5  changed  from  eight  to  nino  column  Doc.  29,  1975. 
Nows  hguros  above  rofloct  octuol  nino  column  moosuromonts. 

Froo  Prass-m  .  2,222,456  324,725  2,280,271  352,002 

‘Free  Pross-5  .  810,679  202,861  787,350  268,680 

Nows-o  .  3,071,559  474,156  3,098,001  529,322 

Nows-S  1,693,654  339,829  1,561,191  296,109 

Grond  Totol  .  7,798,348  1,341,571  7,726,813  1,448,113 


NOTE:  Nows-o  ond  5  chongod  from  eight  to  nino  column  Doc.  29,  1975. 
News  hguros  obovo  rofloct  convortod  eight  column  moosuromonts. 


HOUSTON,  TEXAS 

Chromclo-o  6,035,824  595,705  5,545,532  716,730 

Chraniclo-S  3,417,236  286,236  2,819,652  216,194 

Posl-m  .  4,884,430  610,780  4,649,808  528,858 

‘Posts  2,196,157  210,696  1,931,652  128,184 

Grond  Totol  .  16,533,647  1.703,41714,946,644  1,589,966 

NOTE:  Chronicle-e  and  5  and  Posl-m  ond  5  changed  from  eight  to  nino 
column  July  1,  1975. 

KANSAS  CITY,  MO. 

Timos-m  .  2,799,810  494,955  2,829,413 

Store  .  1,274,415  149,818  1,287,375  82,430 

Stor-S  .  1,635,804  164,264  1,533,844  _ 

Grond  Total  5,710,029  829,037  5,650,632  82,430 

NOTE:  5tor-o  8  5  8  Timos-m  changed  from  eight  to  sin  column  Juno  8, 
1975 


NOTE:  Not  moosurod  by  Media  Rocords  in  Mar.  1978.  Figures  supplied  by 
tho  newspapers. 


Ad  Expenditure  Trends 
March  1979 

A  summai-y  of  newspapei’advei'tisin}>:  compiled  by  Media  Records 
for  EDITOR  &  PUBLISHER— 64  Cities  Report 

1979  1978  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted 

Retail 


March  . 

.$  324,160 

301,540 

22,620 

+  7.5 

First  Thi'ee  Months 

858,984 

798,971 

60,013 

+  7.5 

Department  Stores 
(Included  in  Retail) 

March  . 

71,927 

71,889 

-t- 

38 

+  0.1 

First  Three  Months 

188,525 

190,771 

- 

2,246 

-  1.2 

General 

March  . 

83,336 

69,.357 

-f 

14,009 

+20.2 

First  Three  Months 

232,287 

203,404 

-1- 

28,883 

+  14.2 

Automotive 

March  . 

18,209 

15,416 

2,793 

+  18.1 

First  Thi-ee  Months 

48,947 

40,639 

8,308 

+20.4 

Financial 

March  . 

20,702 

16,:i61 

4,341 

+26.5 

First  Thi’ee  Months 

56,603 

46,118 

+ 

10,485 

+22.7 

Classified 

March  . 

.  193,200 

1.5:1,187 

40,013 

--^26.1 

First  Three  Months 

542,219 

428,283 

■t- 

95,936 

+22.4 

Total  Advertising 

March  . 

.  6:19,637 

555,861 

-f- 

83,776 

+  15.1 

First  Thiee  Months 

1,721,040 

1,517,415 

+203,625 

+  i:i.4 

EDITOR  &  PUBLISHER  for  May  19, 1979 


1979  1978 

FULl  RUN  PART  RUN  FUU  RUN  PART  RUN 
LIXIN6TON,  KY. 

‘HtreM  (tM  not*)  .  2,188,031  128,424  2,091,474  202,144 

Herald  iMdtr-S  .  1,048,982  12,476  982J94  29340 

Grand  Total  .  3,237,013  140,900  3,074368  231,384 

NOTE:  Horald-ffl  ond  Uodor-o  sold  in  combinotion;  linogo  of  ono  odition 
Horald<ni  is  sliosm. 

NOTE:  HoraM-ni,  Loodor-o  ond  Horold  Loodor-S  chongod  from  on  oight 
column  widlfi  Sopt.  20,  1976. 

LITTLE  ROCK,  ARK. 

Arlmnsos  Goiolta-m  ....  1,462,988  122,920  1,727,118 

‘Arkonsos  Goiotto-S  ....  4n.418  67,056  752,146 

Grand  Total  .  2,140,606  189,976  2,479,264 

LONG  BEACH,  CALIF. 

Indopondont  (soo  nolo)  .  2331.449  470,776  2,466,594  445,871 

‘IndopondonI  Prass 

Prass  Tologram-S  ....  824,526  39,784  800,404  30,008 

Grand  Total  .  3,155,975  510,560  3,266,998  475,879 

NOTE:  Indopondont-m  ond  Prass  Tologrom-o  sold  in  combinotion;  linogo  of 
ono  odilion  Indopondont-m  is  shown. 

LONG  ISLAND,  N.Y. 

Nowsdoy-o  .  2,794,565  703,600  2,419,217  693399 

Nowsdoy-5  .  1,127.554  334,874  972,020  221,106 

Grand  Total  .  3,922,119  1,038,474  3391337  914,405 

NOTE:  Nowsdoy-o  ond  5  chongod  from  fivo  to  sii  column  5opl.  11,  1978. 

LOS  ANGILRS,  CALIF. 

Timos-m  .  5,807307  2,880,099  5,673,541  2,478,384 

Timos-5  .  3,020,985  1  382394  2,755,103  1,163,772 

Horold  Euminor-o  .  903308  44,823  893,688  4,534 

Horold  Eiominor-5  .  289,857  _ 252,633  _ 

Grand  Tolol  .  10,021,557  4,307,316  9,574,965  3,646,690 

LOS  ANG8LIS/SAN  FIRNANDO  VALLIY 

VoRoy  Nows-m  .  2,997,988  648346 

tVolUy  Nows-S  .  961,031  35,184 

Grand  Total  .  3,959,019  683,530 

NOTE:  Not  moosurad  by  Modio  Rocords  in  1978. 

NOTE;  VoHoy  Nows-m  pubtsbod  5  days  o  wook. 

MACON,  GA. 

Tolograph  (soo  noto)  . . .  1,257,950  125,630  1,421,863  41,869 

‘Tologropb  8  Nows-S  . . .  561,073  22,192  561,181  6397 

Grand  Total  .  1,819,023  147,822  1,983,044  a,266 

NOTE:  Tolograph-m  and  Nows-o  sold  in  combination;  knago  of  ono  odition 
Tologroph-m  is  shoum. 

AAANCH8STER,  N.H. 

Union  loodor-d  .  1,383330  1,398,195 

*Now  Hompshira  Nows-S  679,106  613,694 

Grand  Total  .  2,063.436  2,011,889 

MEMPHIS,  TINN. 

Commorciol  Appool-m  .  . .  2,283,979  235,526  2,404,357  80,208 

Commorciol  Appool-S  . . .  1,067,087  73,668  1,070,622  65,976 

Pross-Scifflitor-o  .  1,659,417  162,502  1,663,584  87,493 

Grand  Total  .  5,010,483  471,696  5,158,563  233,677 

NOTE:  Commorciol  Appool-m  and  5  ond  Prass  Scimitar-o  chongod  from  on 
oight  to  0  nino  column  July  1,  1975. 

MIAMI,  FLA. 

Horald-m  .  4,334,852  1,164,703  4,357,898  1,019,496 

Horold-S  .  2,045,199  730,241  2,133,539  515,640 

Nows-o  .  2,103,680  35,662  1,952,384  _ 

Grand  Total  .  8,383,731  1,930,606  8,443,821  1,535,136 

NOTE:  Horald-m  and  5  ond  Nows-o  chongod  from  oight  to  sii  column  Mar. 
3,  1975. 

MILWAUKIi,  Wise. 

SonKnol-m  .  1,900,101  1,772,944 

Journol-o  .  3,152,006  663,503  3410,376  589,400 

Journol-5  .  2.109,379  370,811  1,919,834  393,617 

Grand  Total  .  7,161,486  1034414  7,003,154  983,217 

MINNEAPOLIS,  MINN. 

Tribuno-m  .  1,953,221  89,362  1,832,883  91,190 

Tribuno-S  .  2,079,051  378,315  1,806,931  328416 

Stor-o  .  2404,153  424,982  2456,947  515470 

Star  8  Tribuno-sot .  446494  _  _  _ 

Grand  Total  .  6,782,719  892,659  6,196,761  935,876 

NOTE:  Tribuno-m  and  5  ond  Stor-o  chongod  from  oight  to  six  column 
during  yoor  1975. 

NOTE:  Tribuno-m  ond  Stor-o  hod  o  combinod  sot  odition  in  1978.  Tho 
finogo  is  shoum  in  tho  Stor-o.  For  1979  tho  sot.  odition  is  listod 
soporatoly  ond  tho  Tiibuno-m  ond  5tar-o  ora  pubtsbod  5  doys  o  wook 


only. 

NASHVILLE,  TENN. 

8onnor-o  .  2,370,939  166,424  2,325,712  157,124 

Tonnossoon-m  .  2,464,469  172,016  2,330,773  157,796 

•Tonnossoon-S  .  1,197,277  68,136  1.098,941  70,008 

Grand  Total  .  6,032,685  406,576  5,755,426  384,928 

NOTE:  Toimossoon-m  and  5,  and  8onnor-o  chongod  from  oight  to  nino 
column  Jon.  2,  1978. 

NEW  YORK,  N.Y. 

Timos-m  .  3,017,315  59,400  3,029,434  91,800 

Timos-S  .  2,825,683  864,800  2,721,035  960,277 

Nows-m  .  1,398,576  1,277,450  1,356,339  1,354,582 

Nows-5  .  655,475  1,171,095  686441  1,110,400 

Post-o  .  821,177  _ 974,919  _ 

Grand  Total  .  8,718,226  3,372,745  8,768,568  3,517459 

NOTE:  Timos-m  and  5  chongod  from  oight  to  nino  column  Sopt.  7,  1976. 
Nours-m  and  5  chongod  from  fivo  to  six  column  Sopt.  6,  1976. 

NEWARK,  NJ. 

5torlodgor-m  .  3,260,764  92,045  3,024,292  142467 

*Stor  Lodgor-S  .  2,169,195  184,136  1,870,213  87,760 

Grand  Total  .  5,429,959  276,181  4,894,505  230,027 

NOTE:  Star  Lodgor-m  and  5  chongod  from  oight  to  nino  column  Sopt.  7, 
1976. 

OAKLAND,  CALIF. 

Tribuno-o  .  2,152,7n  167,938  2,185,399  109443 

•Tribuno-S  .  1,020,607  31,536  902,036  25,416 

Grand  Total  .  3,173,384  199,474  3,087,435  134459 

ORANGE  COUNTY,  CALIF. 

Rogistar  (soo  noto)  ....  5,465,688  34,104  5,233,596  101,566 

tRogistar-S  .  1.758,292  _  1,600,199  _ 

Grand  Totol  .  7,223,980  34,104  6,833,795  101,566 


NOTE:  Rogistor-m  ond  o  sold  in  combinotion;  linogo  of  ono  odition 
Rogistor-o  is  shown. 

EDITOR  &  PUBLISHER  for  May  19,  1979 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PASADiF4A,  CALIF. 

Star  Nows-d  .  1470,245  136,214  1,189,888  187,774 

•Star  Nows-S  .  463,825  2470  386,288  19,582 

Grand  Totol  .  1,734,070  138484  1,576,176  207,356 

PASSAIC,  N.J. 

Horold  Nows-o  .  1,133,736  263,768  1,187,206  122,943 

tHorold  Nows-5  .  395,791  80,294  391,816  130,219 

Grand  Total  .  1,529,527  344,062  1,579,022  253,162 

NOTE:  Horold  Nows-o  chongod  from  oight  to  nino  column  Oct.  4,  1976 
Nows-sot.  chongod  from  nino  to  tabloid  sovon  column  Sopt.  2,  1978. 
PATERSON,  N.J. 

Nows-d  .  1,018,168  158,608  1,149,834  23,856 

NOTE:  Nows-m  chongod  from  oight  to  nino  column  ^pt.  19,  1977. 
Nows-sot.  chongod  from  nino  to  tabloid  six  column  Aug.  26,  1978. 

PEORIA,  ILL. 

Journol  Stor-d  .  1,918,628  137,236  1,945,692  95,500 

•Joumol  Stor-S  .  816,783  76,016  852.246  42.320 

Grand  Total  .  2,735,411  213,252  2,797,938  137,820 

PHILADELPHIA,  PA. 

Bullotin-o  .  1,831,208  735,482  1  484,146  714,080 

•Bullotin-S  .  655,215  328401  634499  308,078 

Imprirar-m  .  2,184,598  183,060  2,073,775  198,278 

Inguiror-S  .  1,930,453  374,764  1,778,750  426,630 

Hnws-o  .  1.050.808  12,684  1,047480  12,384 

Grand  Total  .  7,652,282  1,634,291  7,418,650  1,659,450 


NOTE;  EHoctivo  May  19, 1975  8ullolin-o  and  5  chongod  from  oight  to  six 
column;  Inguiror-m  and  5  chongod  from  oight  to  six  column,  Nows-o 
chongod  from  six  to  fivo  column.  Tho  dota  in  this  roport  covoring  tho 
Nows-o  roflocts  tho  convortad  Nnogo  to  six  column  formot. 

PITTSBURGH,  PA. 

Post  Gozotto-m  .  1,185443  200,927  1,103,816  204,997 

Pross-O  .  2,275,996  248,342  2,209,172  291470 

•Pross-S  .  1,899,079  _  1,794,850  _ 

Grand  Totol  .  5460.918  449,269  5,107,838  496,367 

NOTE;  Post  Gozotto-m  ond  Pross-o  and  5  chongod  from  oight  to  nino 
column  Sopt.  1,  1975. 

PROVIDENCE,  R.l. 

Bullotin-o  .  1,768498  387,431  1,805,774  248,796 

Journol-m  .  1,585,819  292,953  1,689,207  233,933 

Journol-S  .  1,323,021  95,760  1,237,340  125.716 

Grand  Total  .  4,677,338  776,144  4,732,321  608,445 

NOTE:  BuEolin-o  ond  Journol-m  hovo  o  combinod  sot.  odition;  tho  linogo  is 
.  only  shown  in  tho  Bullotin-o. 

NOTE:  BuEotin-o  ond  Journol-m  ond  5  chongod  from  oight  to  nino  column 
July  1.  1977. 

ROCHESTER,  N.Y. 

Domocrat  8  Oiraniclo-m  1,804,559  219,460  1,883,648  255,840 

Oomocrat  8  Chroniclo-S  .  1,097,706  64,488  1,043,894  100,072 

Timos  Union-o  .  1,804,896  163,412  1,850,612  183,492 

Grand  Total  .  4,707,161  447,360  4,778,154  539,404 

NOTE:  Domocrat  8  Chroniclo-m  ond  5  and  Timos  Union-o  chongod  from 
oight  to  nino  column  Oct.  20,  1975. 

SACRJLMENTO,  CALIF. 

Boo  m  .  3J76,18S  580,484  2,993,537  635,556 

•Boo-S  .  1,299,855  260,604  1,030,949  240804 

Union-m  .  2,583,220  201,104  2,147,829  355,992 

tUnion-S  .  667,171  25,768  438,919  18,200 

Grand  Totol  .  7,926,431  1,067,960  6,611,234  1,250,552 

NOTE;  8oo-o  and  5  ond  Union-m  ond  5  chongod  from  oight  to  nino  column 
Sopt.  1,  1975. 

ST  LOUIS,  MO. 

Globo  Domocrat-m  .  1,591,473  221,009  1,512,953  210,659 

Globo  Domocrat-wo  ....  835,257  48,936  792,884  24,864 

Post  Kspotch-o  .  2,191,772  174,541  2,081,346  58,077 

•Post  Dispotch-S  .  2,180,833  _  1,733,416  50,766 

Grond  Total  .  6,799,335  444,486  6,120,599  344866 

NOTE:  Globo  Domocrat-m  pubEshod  5  doys  o  wook  only. 

NOTE:  Post  Oispotch-o  ond  5  ond  Globo  Domocrat-m  ond  wookond  chongod 
from  oight  to  o  nino  column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 


Pionoor  Prass-m  .  1,241,777  1,189,602 

•Pionoor  Prass-5  .  1,495,606  1,350,508 

Dispotch-o  .  2,056,034  246,026  2.070.109  241,716 

Grand  Total  .  4,793,417  246826  4,610,219  241,716 


NOTE;  Pionoor  Prass-m  ond  Dispotch-o  has  o  combinod  sot.  odition;  tho 
knogo  is  shown  in  tho  Dispotch-o. 

NOTE:  Pionoor  Prass-m  and  5  and  Dispotch-o  chongod  from  oight  to  o  six 
column  May  5,  1975. 


ST  PHERSBURG,  FLA. 

Indopondont-o  .  2,667,158  37,292  2,542,782  42,168 

Timos-m  .  3873,150  1,091,978  3,139,225  1,294,360 

•Timos-S  .  1,516,543  364,171  1,428,229  418,946 

Grand  Total  .  7,556,851  1,493,441  7.110,236  1,755,474 

SALEM,  OREGON 

Orogon  5totosman-m  . . .  2,493,923  2,205,771 

Stotosmon  Journol-5  ....  730,800  656,558 

Copitol-o  .  2,030,753  1,801,927 

Grand  Totol  .  5855,476  4,664,256 

NOTE:  Orogon  Stotosmon-m,  Capitol  Journol-o  ond  Stotosmon  Journol-S 
chongod  from  oight  to  nino  column  Oct.  1975. 

SAN  ANTONIO,  TEXAS 

Exprass-m  .  2802,578  238,804  2,608,646  215,564 

tExpross-Nows-S  .  1,138,407  59,424  1,094,507  47852 

Exprass-Nows-sot  .  683,959  515870 

Nows-o  .  2,336822  174,972  2,418,780  1  83,180 

Light-o  .  2,767,940  106,432  2,800,352  86,792 

•Ught-S  .  1831,668  1843,822 

Ught-sot  .  518817 _ 401,769  _ 

Grand  Total  .  11,379,091  57983211,083.746  533,088 


NOTE:  Expross-m,  Nows-o  ond  Light-o  puhishod  5  doys  o  wook  only. 
NOTE:  Ej^ross-m,  Exprass  Nows-5  and  sot.,  Noun-o  ond  Light-o,  5  ond  sot. 
chongod  from  oight  to  nino  column,  Expross-m,  5  and  sot.  Jonuory  19, 
1977;  Nows-o  offoctivo  January  18,  1977  ond  Light-o,  5  and  sot. 
oHocEvo  Juno  15,  1976. 

SAN  DIEGO,  CALIF. 


Union-m  .  3,708,037  77,924  3,164,115  102,325 

•Union-S  .  1,573,640  1  857,513 

Tribuno-o  .  4,056,615  71,074  3,550,483  116,331 

Grand  Total  .  9838,292  148,998  8,072.111  218,655 


1979  1978 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 
SAN  FRANCISCO,  CALIF. 

Chroniclo-m  .  2,372,533  938,125  2,171,628  579,381 

Exominor-o  .  2,356,650  919,651  2,173,721  523,685 

Exominor  t  Chroniclo-S  1,283,681  274,688  1,288,427  204,904 

Grand  Total  .  6812,864  2,132,464  5,633,776  1,307,970 

SAN  JOSE,  CALIF. 

Morcury-m  .  5,344,927  203,279  5,547,301  188,964 

Nows-o  .  4,591,380  185,714  4,751,758  172,118 

•Morcury-Nows-S  2,065,428  14,112  1,985,173  8,928 

Grand  Total  .  12,001,735  403,10512,284,232  370,010 

NOTE:  Morcury-m  and  Nows-o  has  o  combinod  sot.  odilion;  tho  linogo  is 
only  shown  in  tho  Morcury-m. 

SHREVEPORT,  LA. 

Journol-o  .  1,651,560  72,920  1,804,009  41,760 

r>mos-m  .  2,405,944  114,048  2,566,471  77,784 

•Timos-S  .  911,181 _ 856,712  _ 

Grond  Total  .  4.968,685  186,968  5,227,192  119,544 

NOTE:  Timos-m  ond  5  ond  JounwI-o  chongod  from  oight  to  nino  column 
Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Horold  Journol-o  .  1,797,455  3,187  1,810,276  2,997 

•HoroH  Amoricon-S  ....  1,060,256  9,804  1,057,362  9831 

Post  Standord-m  .  1,233,459  65,956  1.116,394  65,651 

Grand  Total  .  4,091,170  78,947  3,984,032  78,279 

NOTE;  Post  Standord-m,  Horold  Journol-o  and  Horold  Amoricon-S  chongod 
from  oight  to  nino  column  Sopt.  1,  1976 

TALLAHASSEE,  FLA. 

Domocrat-m  .  1,692,369  30,304  1,789,898 

•Oomocrat-S  .  669,405  7,104  632,278  _ 

Grond  Total  .  2,361,774  37,408  2,422,176 

NOTE:  Domocrat-o  ond  5  chongod  from  oight  to  six  column  Aug.  1,  1976. 

TAMPA,  FLA. 

Trihuno-m  .  3,195,377  932,432  3,084,396  791,465 

•Tribuno-S  .  1,532,187  49,280  1,336,370  55,920 

Timos-o  .  2,158,271  _  2,063.020  _ 

Grand  Total  .  6,885,835  981,712  6,483,786  847.385 

NOTE;  Tribuno-m  ond  5  and  Timos-o  chongod  from  oight  to  nino  column 
Oct.  27,  1975. 

WASHINGTON,  D.C. 

Post-m  .  5,046,281  630,953  4,770,927  448,625 

•Post-S  .  2,234,163  415,627  2,122,470  309,556 

Star-0  .  1,931,081  577,998  1,933,859  413,064 

Stor-S  .  551,914  162,611  555,415  139,192 

Grand  Total  .  9,763,439  1,787,189  9,382,671  1,310,437 

NOTE:  Post-m  and  5  ond  Stor-o  and  5  chongod  from  oight  to  nino  column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  3,205,546  133,310  2,978,154  175,780 

Timos-o  .  2,701,335  126,713  2,623,430  174,785 

•PostTknos-S  .  1.453.417  56,060  1,436,747  66.152 

Grand  Total  .  7,560,498  316,083  7,038,331  416,717 

NOTE:  Post-m  and  Timos-o  hovo  o  combinod  sot.  odition;  tho  linogo  is  only 
shoum  in  tho  Post-m. 

NOTE:  Post-m,  Timos-o  and  Post  Timos-5  chongod  from  oight  to  six  column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 


R*port«r  Dispatch-*  . 

. ..  1,399,988 

186,471 

1,297,893 

190,934 

fRoportar  Oispotdi-S 

. . .  477,981 

29,432 

382.457 

161,520 

Grand  fotol  . 

. ..  1,877,949 

215,903 

1,680,350 

352,454 

WICHITA,  KANS. 

Eogl*-m  . 

. ..  2,225,143 

295,704 

2,184,082 

255,463 

Boocon-a  . 

. ..  1,052,118 

1,088,896 

16,856 

‘EapU  Baocan-S  . . . 

. . .  752.072 

88.912 

693.813 

86428 

Grand  Totol  . 

.  4,029,333 

384416  3,966,791 

358,847 

NOTE:  Eoglo-m  and  Boocon-o  hos  o  combinod  sot.  odition;  tho  linogo  is 
only  shown  in  tho  Eoglo-m. 

NOTE:  Eoglo-m,  Boocon-o  ond  Eoglo  Boocon-S  chongod  from  oight  to  six 
column  Sopt.  1,  1975. 
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ALRAMY  M  Y 

Timos-Union-m  .  1,984,543  1,764,8n 

Knickorbockor  Nows-o  . .  1,347,973  1,237,057 

Timos-lhiion-S  .  939,915  880,074 

Grand  Total  .  4,274,451  3,882,008 

NOTE:  Hoorst  Nowspopor  poriod  runs  Fob.  26-April  I,  1979. 

ALTOONA,  PA. 

Mirrar-o  .  1,850,604  1,829,254 

ANAHEIM,  CALIF. 

Bullotin-o  .  1,433,950  1,254,442 

BANGOR,  ME. 

Nows-m  .  1430,787  1,374,984 

BIRMINGHAM,  ALA. 

Nows-o  .  2,574,754  206,654  2,779,770  88,032 

Nows-S  .  1,293,978  1,247,022 

Post-Horald-m  .  1,714,140  1,794,198  _ 

Grand  Totol  .  5,582,892  206,654  5,820,990  88,032 

BRANTFORD,  ONT. 

Expositor-o  .  1,810,067  1,659,664 

BURLINGTON,  VT. 

Froo  Pross-m  .  1,588,118  1,498,112 

Froo  Prass-S  .  235,606  171,304 

Grand  Totol  .  1,823,724  1,669,416 

CASPER,  WYO. 

Stor-Tribuno-m5  .  2,260,230  1,736,602 

NOTE:  Includot  insorts:  21 1,932  (nos  in  1979;  160,594  (nos  in  1978.  Family 
wookly  not  includod:  77,576  (nos  in  1979;  69,132  (nos  in  1978. 
COLUMBUS,  NEB. 

Tologrom-o  .  801,934  825,552 
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DAVINPORT,  IOWA 

Oiwd-Cly  TiRiM-Wm  ...  2,978,962  3,183,754 

Oiwd-City  Tiims-S  .  872,592  774,144 

GniiiA  Total  .  3,851,554  3,957,898 

DIS  MOINIS,  IOWA 

Raaiitor-m  .  946,169  228,730  841,094  217,309 

Tribuno.0  .  1.19t075  1,348,741 

Rogiitor-s  .  916390  48300  802,701  84,692 

Graii4  Tolol  .  3,054,534  277,530  2,992,536  302,001 


DOVIR,  DILAWARI 

Dolowon  Slolo  Nows.oS  1,18t398  1,190,532 

NOTE;  Rgurts  sheom  ora  on  8-co1affln  basis 


EDMONTON,  ALTA. 

Joamol-a  .  5,668,764  5,074,713 

PORT  WAYNE,  INO. 

Nasn-SanEnal-a  .  2,069,298  1,927,646 

Jaarnol4>oiotta-m  .  1,602,692  M59,248 

Jaamal-Go»na-5  .  783,034  736,792 

GioihI  Total  .  4,455324  4,123,686 

FORT  WORTH,  TEX. 

Star-Talagram-m  .  3,244,550  302,204  2,731,022 

Star-Tolajram.a  .  3307,748  371,204  3,005,254 

5tor-Tala9ram-S  .  1,679,526  168,366  1393,084 

Grand  Total  .  8,238,824  841,774  7,129,360 

NOTE:  Includas  insarts  and  zonad  adition  for  Mar.  1979. 

GRUNVILIE,  S.C. 

Naws-in5  .  3,179,120  3,000,956 

Pladnwnt  o  .  1325,194  1,830,836 

Grand  Tolol  .  5,004314  4,831,792 

INDIANAPOLIS,  IND. 

Slar-m  .  2,767,757  2,777,528 

Naws-a  .  2,193,554  2,167336 

Star-5  .  1,495383  1,432,240 

Grand  Total  .  6,457,194  6,377,104 

KITCHENER-WATERIOO,  ONT. 

Racard-a  .  2,860,609  2,748,723 

inHBRIDGE,  ALTA, 

Harald-o  .  1,648,749  1,465,137 

LINCOLN,  NEB. 

Jaamol-Stnr-d/S  .  2,034,018  2,173,038 

NOTE:  Includas  insarts:  369,488  linos  in  1979;  334,628  linos  in  1978. 

LOUISVILLE,  KY. 

Cauriar-Jaumal-m  .  2,558,134  2,401,123 

louisvila  Timas-a  .  2,692,955  2,714,220 

Couriar-Jauniol  & 

Timas-S  .  1,472332  1313,157 

Grand  Total  .  6,723,421  6,528,500 


NOTE:  ROP  Asploy  finoga  pubkshad  on  a  6-column  basis,  Iwt  convartad  to 
8-column  basis  obova.  Clossifiod  publishad  and  raportad  on  10-column 
basis. 

MADISON,  Wise. 

Capitol  Timas-a  .  1,744,716  1,954,860 

Stota  JauriMl-m  .  1,800,948  1,996,020 

Stota  Joumal-S  .  781,872  726,156 

Grand  Total  .  4,327,536  4,677,036 

NOTE:  6  column  pogos  convartad  to  8  column;  clossifiod  9  column.  Includas 
lagols. 

MERIDEN,  CONN. 

Racord-Journol-m  .  1,154,958  1,093,568 

MONROE,  LA. 

Warld-m  .  1,467,046  1,317,834 

Naws-Star-a  .  1,343,650  1,219,652 

Worfd-S  .  667,926  557,340 

Grand  Total  .  3,478,622  3,094,826 

/MONTREAL,  QUE. 

Gaiatta-m  .  3,116,065  1,383,945 

U  Davair-m  .  639,689  1346,426 

La  Bmaneba-Motin-S  . . .  401,616  713,699 

Grand  Total  .  4,157,370  3,444,070 

NOTE:  La  Dimondia-Matin  includas  Parspactivas  and  insarts:  111,087  Knas 
in  1979,  238,082  tnas  in  1978. _ 


1979  1978 
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NASHUA,  N.H. 

Talagraph-a  .  1,614,088  1,548377 

NEWPORT  NEWS,  VA. 

Prass-m  .  2,141,132  2,263344 

Timas-HoroU-a  .  1,882384  2,010,400 

Prass-S  .  1,011,528  1,131,676 

Grand  Total  .  5,035,044  5,405,120 

NORFOLK,  VA. 

Virgmian-Pilat-m  .  3,138,098  2,997,455 

Udgar-Star-a  .  2,960,438  2,775,489 

Virginian  Pilot  and 

lodgar  5tor-S  .  1,405,637  1,565,839 

Grand  Total  .  7,504,173  7,338,783 

NORTH  BAY,  ONT. 

Nuggat-a  .  1,222,470  1,138,925 

NORTH  PLATTE,  NEB. 

Talagraph-o-sot  m  .  872,765  820,157 

NOTE:  Includas  Family  Waakly— 7,263  linos  in  1979,  6,356  linos  in  1978. 
OGDEN,  UTAH 

Stondord-Eiominor-a  .  . .  1,863,104  1,642,048 

Stondord-Exominar-S  . . .  635,664  633,938 

Grand  Total  .  2,498,768  2,275,986 

NOTE:  Sunday  includas  Family  Waakly— 77,658  Unas  in  1979;  69,132  linos 
in  1978. 

OKLAHOlWA  CITY,  OKLA. 

OUohamon-m  .  2,358303  719,403  2  362,837  567,104 

Timas-a  .  2,174376  625,208  2,130,633  503356 

Oklabamon-5  .  1,345,646  1,171307  _ 

Grand  Total  .  5,878,225  1  344,611  5,664,777  1,070,460 

OMAHA,  NEB. 

World-Harold-m-a-5  ....  3,460,436  3,536,414 

ORLANDO,  FLA. 

Santinal-Stnr-a/d-S  .  4,344,368  786,142  4,118,786  855,988 

OTTAWA,  ONT. 

La  Droit-a  .  2,071,482  2,164347 

PHOENIX,  ARIZ, 

Rapubic-m  .  4,656,806  286,244  4,037,068 

Goiatta-a  .  4,467,610  286,244  3,829308 

Rapubic-S  .  2,121,490  _  2,175,544 

Grand  Total  .  11,245,906  572,48810,041,920 

PORTLAND,  IMAINE 

Prass  Harald-m  .  1,085,076  1,058,884 

Ezprass-a  .  1,038,722  1,018,597 

Talagrom-S  .  707,424  669,844 

Grand  Total  .  2,831,222  2,747,325 

PORTLAND,  ORE. 

Oraganian-mS  .  5,623,548  5,471,480 

Dragon  Jaumol-a  .  2344,602  1,929,508 

Grand  Total  .  7,668,150  7,400,988 

READING,  PA. 

rimas-m/Eagla-a  .  1,613,040  1,640,220 

Eoglo-S  .  767,736  709,625 

Grand  Total  .  2,380,776  2,349,845 

RICHMOND,  VA. 

Timas-Bspotch-m  .  2,035,140  2,111,460 

Nows  Laodar-a  .  1,741,099  1,806,680 

Tmas-Bspatch-S  .  1,163,560  1,211,691 

Grand  Total  .  4,939,799  5,129,831 

NOTE;  Port-run  and  comics  not  includad. 

RIVERSIDE,  CALIF, 

Entarprisa-m  .  2371,572  2,257,220 

Prass-a  .  2,049,628  1,972,348 

Prass-Enlarprisa-S  .  534,170  539,672 

Grand  Total  .  4,955,370  4,769,240 

SANTA  BARBARA,  CALIF. 

Naws-Prass-aS  .  2,728,061  2,473,646 

NOTE:  hiroda  knoga  not  includad. 

scons  BLUFF,  NEB. 

Star-HaraU-fflS  .  986,987  904,454 


NOTE:  Includas  Family  Waakly— 72,633  linos  in  1979;  63,577  linos  in  1978. 
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SEATTLE,  WASH, 

Past-InlaKgancar-m  ....  1,845,079  1,619,273 

Past-Intaligancar-S  ....  625,564  590,529 

Grand  Total  .  2,470,643  2,209,802 

Timas-aS  .  4,267,522  3,745,784 

SOUTH  BAY  (TORRANCE)  CALIF. 

Braaia-a  .  3,596,348  3  399,078 

SPOKANE,  WASH. 

Spakasman  Raviaw-m  . . .  1,685,338  1,632,979 

Spokasmon  Raviow-S  ...  938,614  843,116 

Chranicla-a  .  1,739,483  1,695,750 

Grand  Total  .  4,363,435  4,171,845 

TACOAAA,  WASH. 

Naws  Tribuna-a  and 

Tribuna  S  Ladgor-S  .  .  3,424,442  1,490,790 

TOLEDO,  OHIO 

8lada-a  .  2,116,624  2,174,176 

8loda-S  .  1,173,127  1,229,587 

Grand  Total  .  3,289,751  3,403,763 

TOPEKA,  KANS. 

Doily  CapNal-m  .  1,159,389  1,277,234 

Stota  Joumol-a  .  859,901  905,268 

Capitol-Joumol-S  .  505,988  412,090 

Grand  Total  .  2,525,278  2,594,592 

TORONTO,  ONT. 

Stor-a  .  4,942,174  4,568,251 

Sun-mS  .  2,361,538  2,140,111 

Grand  Total  .  7,303,712  6,708362 

TRENTON,  N.J. 

Timas-d  .  1,384,190  1,399,623 

Timas  Advartisar-S  .  791,525  773,096 

Grand  Total  .  2,175,715  2,172,719 

NOTE:  6  column  pogas  convartad  to  8  column  basis. 

TUSCON,  ARIZ. 

Stor  m  .  3,336,340  3,421,162 

Citiian-a  .  3,314,066  3,435,446 

Stor-S  .  1,038,772  924,969 

Grand  Total  .  7,689,178  7,781,577 

NOTE:  Sunday  includas  Porado  linoga. 

TULSA,  OKLA. 

World-m  .  1,924,407  1,818,547 

Tribuna-a  .  1,878,206  1,833,433 

World  s  .  819,611  770,949 

Grand  Total  .  4,622,224  4,422,929 

NOTE:  Figuras  bosad  on  6-calumn  format  and  9-column  classified. 
WAUKEGAN,  ILL. 

Naws-Sun-a  .  2,097,578  2,147,460 

WILKES-BARRE,  PA. 

Timas-Laodar-Naws 

Racard-a/d  .  760,550  1,287,524 

WILMINGTON,  DEL, 

Naws-Jaunial-m,a  .  2,055,655  2,049,643 

Naws-Journal-S  .  531,250  453,561 

Grand  Total  .  2386,905  2,503,204 

WILMINGTON,  N.C. 

Slar-m  .  956,592  961,394 

Star-Navrs-S  .  375,970  362,922 

Grand  Total  .  1,332,562  1,324,316 

WINDSOR,  ONT. 

Star-a  .  2,492,204  2,355,388 

WINNIPEG,  AAAN. 

Tribuna-a  .  3,167,011  2,928,312 

Fraa  Prass-a  .  3,584,83  7  3,189,985 

WINSTON-SALEM,  N,C. 

Journol-m  .  1,843,898  1,998,486 

Sanlinal-a  .  1,483,426  1,603,098 

iaurnal  Santinal-S  .  688,856  816,634 

Grand  Total  .  4,016,180  4,418,218 

NOTE:  Port-run  and  comics  not  includad. 

WORCESTER,  MASS. 

Talagram-m  .  1,143,845  1,131,343 

Goiatla-a  .  1,089,098  1,024,627 

Talagram-S  .  918,050  935,242 

Grand  Total  .  3,150,993  3,091,212 


Subpoena  for  notes 
quashed  by  judge 

A  U.S.  District  Court  Judge  in  the  rack- 
eteering  trial  of  former  Teamsters  offi¬ 
cial  Anthony  Provensano  ruled  last  week 
that  the  author  of  a  book  on  the 
Teamsters  does  not  have  to  turn  over  his 
notes  to  Provensano’ s  defense  attorneys. 

Judge  H.  Curtis  Meanor  quashed  a 
subpoena  seeking  the  notes  of  Steven 
Brill,  author  of  the  book  “The 
Teamsters,”  after  Brill  told  the  judge  the 
only  information  he  had  about  an  infor¬ 
mant  whose  testimony  led  to  Prov¬ 
ensano’ s  indictment  was  contained  in  an 
FBI  memo  dubbed  the  “Hoflfex  memo.” 

The  memo  identifies  the  defendants  in 
this  case  as  prime  suspects  in  the  disap¬ 
pearance  of  former  Teamsters’  head, 
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Jimmy  Hoffa.  The  memo  also  discusses 
how  an  informant  cooperated  with  the 
government. 

Provensano  attorney  Gerald  Shargel 
had  told  the  judge  he  met  with  Brill  sev¬ 
eral  months  ago  and  that  Brill  had  given 
him  the  impression  that  he  had  additional 
information  about  the  informant.  The 
question  of  the  informant’s  credibility  is 
expected  to  be  a  key  factor  in  determin¬ 
ing  the  outcome  of  the  case  against  Prov¬ 
ensano  and  the  other  defendants. 

In  quashing  the  subpoena  for  the 
notes.  Judge  Meanor  avoided  what  was 
expected  to  be  another  lengthy  court  bat¬ 
tle  pitting  the  First  Amendment’s 
guarantee  of  free  press  against  the  Sixth 
Amendment’s  protection  of  criminal  de¬ 
fendants  and  the  right  to  fair  trial. 

Last  year  New  York  Times  reporter 
Myron  Farber  unsuccessfully  sought  to 


protect  his  notes  in  the  murder  trial  of 
Dr.  Mario  Jascalevich.  Farber  spent  40 
days  in  jail  and  was  released  after  Jas¬ 
calevich  was  acquitted. 

Merriman  Smith 
award  to  Walsh 

Edward  Walsh,  Whi*e  House  corre¬ 
spondent  for  the  Washington  Post,  was 
awarded  first  prize  of  $500  in  the  Merri¬ 
man  Smith  Memorial  Award  for  distin¬ 
guished  presidential  news  coverage. 

The  award,  in  honor  of  Smith  who 
covered  the  White  House  for  many  years 
for  UPl,  is  presented  annually  by  the 
White  House  Correspondents  Associa¬ 
tion.  Walsh  received  his  first  place  for 
his  summary  of  events  that  occurred  at 
Camp  David  last  year. 

EDITOR  &  PUBLISHER  for  May  19, 1979 


Editor  Haiman  touts 
use  of  editorial  color 


By  M.L.  Stein 

The  use  of  color  in  newspapers  must 
start  in  the  editorial  department,  where 
editors  should  learn  to  use  it  every  day. 
Bob  Haiman  executive  editor  of  the  St. 
Petersburg  Times,  told  a  group  of 
California  editors  recently. 

“There  must  be  a  commitment  by  top 
management  to  get  deeply  into  color  and 
the  publisher  must  be  willing  to  expend 
the  funds.  But  the  key  is  the  editors — us 
not  them,”  he  declared.  “Editors  have 
not  been  willing  to  do  the  hard  work  to 
learn  to  use  color  every  day.” 

Speaking  at  the  California  Newspaper 
Publishers  Conference  in  Palo  Alto  May 
11-12,  Haiman  pointed  to  the  success  of 
color  in  his  own  newspaper.  Last  year, 
he  said,  the  Times  sold  5,468,614  lines  of 
color  advertising. 

“That  was  more  color  advertising  than 
any  other  newspaper  in  the  United  States 
and  perhaps  the  world,”  Haiman  said. 
“At  my  paper,  we  say  editors  must  learn 
to  think  color,  to  make  the  concept  of’ 
using  color  to  illustrate  the  news  a  part  of 
the  job — every  day.” 

“By  thinking  graphics,”  Haiman  con¬ 
tended,  “stories  can  be  made  more  un¬ 
derstandable  for  readers  by  helping  ex¬ 
plain  complicated  subjects. 

“With  good  color  graphics,”  he  con¬ 
tinued,  “you  can  explain  how  a  nuclear 
reactor  works;  whose  tankers  are  dump¬ 
ing  all  that  oil  in  our  oceans;  and  who 
really  owns  what  land  in  that  confusing 
hassle  between  the  Arabs  and  Israelis. 
Why  do  we  in  newspapers  so  often  give 
this  stuff  up  to  the  weekly  news 
magazines?” 

According  to  Haiman,  the  Three  Mile 
Island  nuclear  accident  could  have  been 
made  much  more  understandable  with 
the  use  of  color. 

“If  your  paper  is  not  alive  with  high- 
impact  images  for  the  eyes  of  the  most 
graphically  stimulated  society  which  has 
ever  lived,  then  I  would  remind  you  that 
it  starts  with  the  editor  and  the  managing 
editor,  insisting  that  it  be  the  way,” 
Haiman  said. 

The  Florida  editor  maintained  that 
color  can  be  employed  even  without  new 
offset  presses  and  cold  type. 

“We  did  it  16  years  ago  when  we  were 
still  in  hot  type  and  using  old  letterpress¬ 
es,”  he  said.  “We  showed  how  an  as¬ 
tronaut  was  going  to  orbit  the  earth  22 
times.  It’s  like  everything  else  in  our 
jobs — if  we  want  it  to  happen  badly 
enough,  it  will  happen.” 

Haiman  said  the  Times  uses  color 
every  day  and  has  had  at  least  one  edito- 
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rial  color  photo  every  day  for  nearly  21 
years.  He  noted  that  in  1949,  before  the 
Times  started  color,  its  circulation  was 
36,516  daily  and  40,912  Sunday.  Last 
week,  he  said,  the  Times  circulation  was 
240,514  daily  and  300,508  Sunday. 

“I  do  not  claim  all  the  credit  for  that 
growth  for  color,  but  it  played  a  substan¬ 
tial  role,”  he  asserted. 

Haiman  said  he  also  believed  that 
newspapers  could  be  stronger  in  taking 
advocacy  positions  on  behalf  of  readers 
“even  if  advertisers  or  others  are  not 
happy.” 

“We  have  too  many  sacred  cows  in 
our  newspaper,”  he  stated.  “What’s 
more,  our  readers  can  tell  when  we  are 
afraid  to  take  them  on.” 

The  Times,  Haiman  said,  recently  ran 
a  story  about  some  of  the  leading  pastors 
in  St.  Petersburg  who  were  organizing 
land  tours  “and  getting  a  rakeoff  on  the 
fees,  including  free  trips  for  themselves 
and  their  wives.” 

“I  thought  it  was  bad  news — even  if  it 
was  a  bit  touchy — and  ought  to  be  played 
that  way,”  he  said. 

Haiman  also  urged  editors  to  reflect  in 
their  newspapers  the  interests  of 
minorities.  Speaking  of  California  pa¬ 
pers  he  had  read,  Haiman  noted  that  “1 
did  not  see  very  much  which  reflected 
the  particular  interests  of  blacks, 
chicanos  and  orientals  in  your  towns.” 

The  theme  of  more  minority  coverage 
was  later  taken  up  by  Robert  C. 
Maynard,  chairman  of  the  board  of  direc¬ 
tors  of  the  Institute  For  Journalism  Edu¬ 
cation,  and  Dr.  Felix  Gutierrez,  execu¬ 
tive  director  of  the  California  Chicano 
News  Media  Association. 

Maynard,  a  black,  former  Washington 
Post  staffer,  also  criticized  editors  for 
not  hiring  more  minorities  in  editorial 
positions. 

Out  of  about  40,000  editorial 
employees  on  the  nation’s  newspapers, 
only  1,700  or  4  percent  are  minority 
members,  he  pointed  out. 

“Editors  and  minority  applicants  must 
be  brought  together,”  Maynard  said. 
“There  must  be  a  demand  for  minorities 
or  we  will  lose  them  to  other  fields  such 
as  broadcasting.  Or  they  might  leave  the 
news  business  entirely.” 

Maynard  also  said,  that  by  not  printing 
news  of  minorities,  newspapers  are 
“writing  off  certain  portions  of  their 
readership.” 

“Can  we  suffer  such  a  loss?”  he 
asked. 

Gutierrez  charged  that  minority  per¬ 
sons  already  on  newspapers  “are  stifled 
in  their  careers — they’re  not  moving 


up.” 

This  situation,  he  said,  comes  at  a  time 
when  editors  complain  they  cannot  find 
qualified  minority  applicants. 

Gutierrez  also  warned  editors  that  it 
was  a  mistake  to  assume  that  blacks  and 
chicanos  will  gravitate  to  newspapers  for 
their  information  once  they  become  edu¬ 
cated.  He  said  that  if  they  were  brought 
up  in  working  class  homes,  they  de¬ 
pended  on  the  broadcast  media  for  in¬ 
formation. 

“Newspaper  readership  must  be  de¬ 
veloped  at  home  at  an  early  age  or  edu¬ 
cated  minority  members  will  continue  to 
rely  on  broadcast  for  their  news,”  he 
declared. 

According  to  Gutierrez,  this  read¬ 
ership  can  be  obtained  if  newspapers 
realize  that  minorities  want  to  see  them¬ 
selves  covered  in  the  same  way  as  other 
groups  in  society. 

“Don’t  treat  us  as  problem  people,” 
he  asked.  “And  don’t  play  us  up  on  Mex¬ 
ican  holidays  and  then  tell  us  to  stay  out 
of  the  papers  until  the  next  holiday  when 
we  can  again  put  on  our  colorful  cos¬ 
tumes.  We  are  doing  things  in  our  com¬ 
munities  between  those  holidays.” 

Both  Gutierrez  and  Maynard  said 
minority  journalists  should  not  be  as¬ 
signed  only  to  minority  stories. 

“An  able  journalist  is  an  able  jour¬ 
nalist  and  should  be  able  to  cover  any¬ 
thing,”  said  Maynard. 

Some  editors  said  they  had  the  impres¬ 
sion  that  minority  applicants  are  in¬ 
terested  only  in  jobs  on  metropolitan 
newspapers.  Both  panelists  said  they  en¬ 
courage  minority  job  aspirants  to  work 
on  small-town  papers  as  well. 

To  other  editors  who  said  they  have 
neither  the  time  nor  resources  to  recruit 
minorities  on  campus,  Gutierrez  and 
Maynard  said  their  organizations  act  as 
clearing  houses  for  applicants  and  should 
be  contacted. 

In  other  conference  business,  Elie 
Abel,  Stanford  University  professor  of 
communication  and  a  former  print  and 
broadcast  newsman,  advised  editors  to 
“pay  more  attention  to  the  realities  of 
Third  World  nations.” 

These  developing  countries,  he  added, 
are  growing  increasingly  resentful  of  the 
coverage  they  receive  in  American 
newspapers.  They  feel  too  much  atten¬ 
tion  is  paid  to  the  bizarre  antics  of  rulers 
like  Idi  Amin  and  not  enough  on  the 
“problems  of  building  nationhood.” 

Abel,  the  only  American  member  of  a 
Unesco  Commission  to  study  communi¬ 
cation  problems,  said  AP  and  UPI  “put 
out  reams  of  stuff”  on  Third  World 
economic  and  social  problems  but  most 
of  it  is  thrown  out  by  newspapers  in  the 
states. 

“They,  the  Third  World,  pay  a  lot 
more  attention  to  us  than  we  do  to 
them,”  Abel  said.  “I  suggest  that  you 
consider  what  is  happening  in  this  unre¬ 
ported  sector  of  the  world.” 
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Weekly  Editor 


By  Henry  Lee 


A  battle  in  Winnsboro 

When  three  journalists  bolted  the 
Winnsboro  (S.C.)  News  and  Herald  re¬ 
cently  to  establish  their  own  weekly, 
their  prospects  were  considered  dim. 
With  limited  experience,  capital,  and 
market,  their  Fairfields  Independent 
faced  the  10-paper  Banner  Publishers 
group  in  South  Carolina. 

But  after  five  issues  they  are  encour¬ 
aged  by  the  response  in  circulation  and 
advertising. 

Mrs.  Emmy  C.  Fellers,  59,  president 
and  publisher;  Mrs.  Faye  J.  Johnson,  40, 
editor  and  vicepresident;  and  Thomas  E. 
Robertson,  22,  ad  manager  and  vicepres¬ 
ident,  claim  they  have  an  idea  of  a  com¬ 
munity  newspaper  that  they  think  will 
work. 

Equally  confident,  James  S.  DeRoy, 
Jr.  Banner  president  and  partner,  asserts 
his  group  can  withstand  the  challenge. 

To  backup  these  statements,  both  are 
moving  boldly  in  a  community  divided 
by  the  fight.  The  big  question  seems  to 
be  whether  the  market  can  support  two 
weeklies.  Winnsboro  is  the  small,  attrac¬ 
tive  county  seat  of  largely  rural  Fairfields 
County,  whose  limited  industry  mostly 
involves  blue  granite  and  textiles. 

“We  are  here  to  stay,”  Fellers  com¬ 
mented  in  her  office,  formerly  the  pas¬ 
senger  room  of  the  railroad  station.  “Re¬ 
sults  so  far  even  exceed  our  early  op¬ 
timism. 

“Our  only  problem  thus  far  is  the 
delay  in  a  second-class  mailing  permit. 
The  Postal  Service  returned  our  applica¬ 
tion  for  additional  information.” 

“We  are  not  about  to  go,”  DeRoy, 
who  recently  purchased  minority  interest 
in  the  Banner  group,  asserted.  Charles 
H.  Morris,  who  also  owns  a  Savannah 
(Ga.)-based  group,  and  his  sister,  Mrs. 
Alden  M.  Maier,  Rome,  Ga.,  are  large 
majority  Banner  stockholders. 

Subscriptions  for  the  Fairfields  Inde¬ 
pendent  reached  1,201  after  four  issues, 
according  to  a  statement  filed  with  the 
U.S.  Postal  Service.  Some  3,084  copies 
were  distributed  as  samples  in  a  circula¬ 
tion  drive.  Rack  sales  accounted  for 
another  825  of  the  5,500  press  run,  ac¬ 
cording  to  Fellers. 

DeRoy  admitted  in  his  nearby  Camden 
group  headquarters  some  circulation  and 
advertising  losses  to  the  new  publication. 
“But  the  only  substantial  ad  loss  was  the 
Piggly  Wiggly  account,”  he  added.  “And 
our  overall  circulation  has  actually  in¬ 
creased.” 

The  News  and  Herald’s  post  office  re¬ 
port  was  unavailable.  But  Mrs.  Carole 
M.  Garretson,  37,  business  manager, 
claimed  a  paid  circulation  of  3,314  during 
an  interview  in  the  office  of  the  newspa¬ 


per,  established  in  1844.  This  included 
1 ,539  subscriptions,  1 ,325  rack  sales,  and 
another  475  sold  through  an  agent. 

An  examination  of  five  issues  of  both 
newspapers  indicate  they  are  about 
equally  dividing  the  business  communi¬ 
ty’s  advertising.  News  and  Herald  ad 
rates  are  reported  10  cents  a  column 


inch  more  than  its  competition. 

While  DeRoy  expressed  little  concern 
with  the  challenge,  his  actions  indicate 
the  group  is  digging  in  for  a  long  battle.  A 
new  publisher,  Dannie  E.  Henderson, 
former  Banner  plant  production  man¬ 
ager,  was  hired  recently.  Hugh  Brad- 
dock,  35,  of  Easley,  joined  the  News  and 
Herald  temporarily  as  editor  before  be¬ 
coming  associate  editor  for  the  Banner 
group.  And  a  full-time  circulation  man, 
Gary  Pouch,  was  added  to  an  expanding 
staff,  now  numbering  six. 

For  a  circulation  drive,  Garretson  said 
two  new  telephone  lines  had  been  in¬ 
stalled.  “Also,  we  are  all  working  over¬ 
time  and  assuming  new  responsibilities,” 
she,  the  only  resident  staffer,  explained. 
“I’m  now  reporting  and  taking  photo¬ 
graphs. 

“They  (Fairfields  Independent)  took 
our  correspondents  with  them,  so  we  are 
looking  for  new  ones.” 

The  three  generations  of  Fairfields  In¬ 
dependent  owners  are  that  weekly’s  only 
staffers.  Johnson  said  five  part-time  cor¬ 
respondents  are  covering  scattered  rural 
areas.  “Our  editorial  emphasis  is  operat¬ 


ing  a  complete  county  newspaper,”  she 
added. 

Undeterred,  DeRoy  would  rather  talk 
of  expanding  his  group.  He  disclosed 
plans  to  go  twice  weekly  with  the  Lake 
City  News  and  Post  along  with  the 
Berkley  (County)  Democrat  at  Monks 
Corner. 

With  the  challenge  of  the  Fairfields  In¬ 
dependent,  the  Banner  group  now  faces 
competition  in  half  of  its  10  locations. 
Among  these  is  its  one  daily,  the  Cam¬ 
den  Chronicle,  now  facing  competition 
from  the  Camden  Independent,  a  weekly 
with  2,432  mailed  subscriptions. 


The  Banner  group  was  launched  in 
1968  by  former  South  Carolina  Gover¬ 
nor  John  C.  West,  now  U.S.  ambassador 
to  Saudi  Arabia,  and  several  others. 
Ownership  changed  several  times  before 
Morris  became  sole  owner,  then  sold 
minority  interest  to  DeRoy. 

Once  owning  15  weeklies  and  one 
daily,  the  group  now  includes  nine  week¬ 
lies  and  one  daily. 

Waltham  paper  sold 

The  Waltham  (Mass.)  Tribune  has 
been  sold  for  undisclosed  amount  to 
Transcript  Newspapers  Inc.,  a  sub¬ 
sidiary  of  Post  Corporation,  Appleton, 
Wis. 

The  14,000  circulated  daily  had  been 
owned  by  John  Skakle  and  his  family 
since  1924. 

Transcript,  based  in  Dedham,  Mass., 
publishes  one  other  daily,  three  weeklies 
and  two  shoppers. 

Management  of  the  Dedham  and 
Walthem  operations  will  be  coordinated, 
a  Post  spokesman  said,  adding  that 
Skakle  will  remain  as  publisher. 


Offices  of  the  Fairfields  Independent  are  located  in  a  former  railroad  station 
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Syndicates 


By  Lenora  Williamson 


Milton  Caniff  honor  days  in  Ohio 


This  Spring  is  being  filled  with  diploma 
days  and  honors  for  Cartoonist  Milton 
Caniff  and  his  “Steve  Canyon”  hero. 

Not  only  did  Caniff  get  an  honorary 
doctorate  of  fine  arts  in  his  home  town 
from  the  University  of  Dayton  April  29, 
but  this  Saturday,  May  19,  Col.  Steven¬ 
son  Burton  Canyon,  hero  of  the  comic 
strip,  is  being  given  a  bachelor  of  arts 
diploma  at  Ohio  State  University  in  Col¬ 
umbus  by  the  Ohio  State  Alumni  As¬ 
sociation  during  its  annual  dinner. 

Of  course,  since  Col.  Canyon  is  in¬ 
volved  in  high  adventure  elsewhere, 
Caniff  is  his  proxy  to  accept  the 
diploma — which  works  out  nicely  since 
Caniff  will  be  on  campus  for  dedication 
of  the  Milton  Caniff  Research  Room  that 
day  also. 

Journeying  to  Columbus  to  participate 
in  the  dedication  are  two  of  Caniff  s 
longtime  friends.  New  York  Times  col¬ 
umnist  James  Reston  and  retired  CBS 
president  Frank  Stanton. 

Caniff  and  Stanton  were  members  of 
the  same  Boy  Scout  troop  in  Dayton  and 
later  Caniff  and  Reston  were  classmates 
at  Stivers  High  School  in  Dayton.  Caniff 
went  to  work  as  an  artist  apprentice  with 
Dayton's  Jonrm//  Herald  in  1921. 

Caniff,  a  1930  graduate  of  Ohio  State, 
first  did  “Dickie  Dare"  for  Associated 
Press  and  then  the  long-running  "Terry 
and  the  Pirates"  for  the  Chicago 
Tribune-New  York  News  Syndicate  and 
during  World  War  II  also  did  “Male 
Call"  gratis  for  military  newspapers. 

The  research  room  contains  material 
donated  to  the  university  by  Caniff  and 
several  cartoonists,  artists,  and  others 
since  1973.  It  is  housed  in  the  Journalism 
Building  and  is  an  administrative  unit  of 
the  University  Libraries. 

Others  who  have  made  contributions 
to  the  research  and  are  to  attend  the 
ceremonies  are  Jon  Whitcomb,  artist  and 
illustrator;  Art  Poinier,  Detroit  editorial 
cartoonist;  Toni  Mendez,  literary  agent 
for  Caniff  for  many  years  and  Mark 
Szorady  and  Scott  Willis,  both  of  the 
campus  Lantern  staff. 

The  Milton  Caniff  Research  Room 
began  taking  shape  in  1973  when  the  car¬ 
toonist  decided  to  give  papers  and  work 
to  his  alma  mater  and  administrators 
started  on  funding  the  project. 

One  graduate  student  of  journalism, 
Miriam  Morrison,  has  already  taken  ad¬ 
vantage  of  the  collection's  contents.  She 
is  preparing  to  write  her  master's  thesis 
on  the  impact  of  CanifT s  earlier  strip, 
“Terry  and  the  Pirates”,  on  the  coun¬ 
try  during  World  War  II.  She  is  studying 
correspondence  Caniff  received  from 
1939  through  1945. 
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Caniff  has  also  given  one  of  his  cele¬ 
brated  chalk  talks  during  his  visit  to  Col¬ 
umbus  opening  an  exhibition  of  his  work 
at  the  Columbus  Public  Library. 

The  exhibition  compiled  from  the  Ohio 
State  collection  runs  through  June  12. 

The  hometown  honor  in  Dayton  April 
29  says  "...  the  University  honors  the 
creative  spirit  of  his  artistry,  his  compas¬ 
sion  and  humaneness  towards  his  fellow 
man,  and  the  dedicated  patriotism  to 
which  he  has  unstintingly  lent  his  artis¬ 
try.” 


Milton  Caniff 

Steve  Canyon 

©  1978.  Field  Enterprises.  Inc 


Above — Caniff's  characters  (in  color) 
for  the  limited  Edition  Comics  Art  project 
in  which  20  cartoonists  participated  for 
the  Abrams  edition  of  lithographs  and 
serigraphs.  "Steve  Canyon"  is  syndi¬ 
cated  by  Field  Enterprises  and  King 
Features,  an  arrangement  the  cartoonist 
told  a  Newspaper  Comics  Council  sem¬ 
inar  May  4  he  dared  not  try  to  explain. 


A  neat  bio  submitted  by  Caniff  for  the 
Limited  Edition  Comics  Art  series  of 
lithographs  sponsored  by  the  Newspaper 
Comics  Council.  Inc.,  and  produced  by 
Harry  N.  Abrams.  Inc.,  publisher  of 
artbooks,  notes  as  follows: 

“  1979 — Thirty-first  year  of  Steve  Can¬ 
yon;  seventy-first  year  of  MC.  The  pro¬ 
cession  of  ink  stains  began  on  the  Stivers 
High  School  News  in  Dayton,  Ohio. 
Then.  Dciyton  Jonrnal-Herald\  Miami. 
Florida  Neuw;  Columbus,  Ohio  Dispatch: 
the  Associated  Press  (“Dickie  Dare”); 
Trih-News  ("Terry”),  and  Field  Enter- 
prises-King  Features  Syndicate  ("Steve 
Canyon”). 

”f4ew  York-Palm  Springs  is  the  beat 
now.  The  mechanics  change  little  .  .  . 
still  six  strips  and  a  page  each  week. 

"Interim  conclusion:  The  cartoonist  is 


the  uniquely  sensitive  nerve-end  of  his 
time.  Day-to-day  history.” 

:|c  3fc  4e 

The  Pittsburgh  Post's  newest  comics 
survey  resulted  in  “some  mild  sur¬ 
prises”,  the  newspaper  has  reported  to 
its  readers. 

"Family  Circus”  edged  out 
"Peanuts”  as  the  most  read  comic  in  the 
Press  daily  and  Sunday. 

In  a  poll  of  daily  comics  a  couple  of 
years  ago  “Bom  Loser”  and-  “Dennis 
the  Menace”  were  first  and  second  but 
they  have  dropped  to  third  and  fourth 
place  while  “Family  Circus”  moved 
from  fourth  to  first  place,  only  one  per¬ 
centage  point  above  “Peanuts.” 

The  only  real  surprise  was  that  new 
adventure  strips  ran  last. 

Some  among  2,700  readers  who  took 
time  to  answer  the  survey  delivered  per¬ 
sonal  opinions  also. 

“Andy  Capp”,  said  one  39-year-old 
male,  “reminds  me  of  what  I  used  to  be 
like  and  that's  not  funny.” 

“I'm  young  (12),  but  I  don't  think  I'll 
ever  understand  Superheroes,”  replied 
one  reader. 

"I  know  you  and  you're  looking  for 
something  to  cut,”  declared  a  30ish 
male.  "If  you  are,  then  cut  all  the  ads  in 
the  Sunday  comics.” 

One  woman  summed  it  all  up:  "Ah! 
May  they  go  on  forever.  Comics  are  my 
tranquilizers!” 

In  the  response  from  readers  stating 
how  often  they  read  the  comics  (always, 
sometimes,  never)  the  first  ten,  in  addi¬ 
tion  to  those  mentioned,  were:  Blondie, 
Hagar,  Nancy,  Ferd'nand,  Beetle  Bailey 
and  Tiger. 

The  Press  published  the  percentage 
voting  in  each  category  for  its  31  comics. 

*  *  ♦ 

"Never  tangle  with  a  cave  man,”  says 
David  Burgin,  editorial  director  of  the 
new  Peninsula  Times  Tribune,  out  in 
California.  Burgin  faced  the  wrath  of 
hard  core  comic  fans  of  “Alley  Oop” 
when  the  strip  was  omitted  from  18  com¬ 
ics  selected  after  the  Palo  Alto  Times  and 
Redwood  City  Tribune  merged  in  April. 

After  two  weeks  of  irate  phone  calls 
and  letters  to  the  editor,  Oop  returned. 
However,  Burgin  feels  he  had  guessed 
right  in  every  other  case  where  several 
strips  had  to  be  dropped  from  among  di¬ 
vergent  features  in  the  two  dailies. 

The  18  strips  and  panels  represent  a 
gain  of  six  over  what  previously  ran  in 
the  Palo  Alto  Times  and  2  more  than 
were  in  the  Redwood  City  Tribune. 

♦  *  * 

Just  in  time  for  the  backyard  or  win¬ 
dow  box  gardeners,  the  Register  and 
Tribune  Syndicate  has  come  up  with  a 
12-parter  on  how  to  grow  popular  garden 
vegetables. 

Peter  Tonge,  garden  columnist  for  the 
Christian  Science  Monitor  News  and 
Photo  Service,  wrote  the  series  for  his 
“Around  the  Garden”. 
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Six  newspapers  cooperate 
to  cover  spring  training 


The  Orlando  (Fla.)  Sentinel  Star  went 
to  bat  with  a  format  for  covering 
baseball's  spring  training  that  seems  to 
have  encouraged  readership  in  outlying 
Central  Florida  circulation  areas  and 
bolstered  pre-season  game  attendance  as 
well. 

With  the  Minnesota  Twins  in  resi¬ 
dence  in  Orlando  and  five  other  major 
league  teams  in  training  in  fringe  Sentinel 
Star  circulation  areas,  the  newspaper  de¬ 
cided  to  employ  the  talents  of  the  teams' 
hometown  sportswriters  and  publish 
their  stories  locally. 

Permissions  were  obtained  from  the 
six  newspapers  involved  and  the  day  be¬ 
fore  spring  training  began,  the  Sentinel 
Star  initiated  a  full  page  of  daily  coverage 
of  the  teams  in  spring  training. 

Ian  MacDonald  of  the  Montreal 
Gazette  focused  on  the  Montreal  Expos 
at  their  training  site  in  Daytona  Beach. 
Brian  Bragg  and  Jim 'Hawkins,  both  of 
the  Detroit  Free  Press,  shared  coverage 
of  the  Detroit  Tigers,  based  in  Lakeland. 
Gordon  Verrell.  Lon^  Beach  Press  Tele- 
ftrain,  wrote  on  the  Los  Angeles  Dodgers 
in  Vero  Beach.  In  Cocoa.  Kenny  Hand 
of  the  Houston  Post  followed  the  play  of 
the  Houston  Astros  while,  in  Winter  Ha¬ 
ven.  Peter  Gammons  filed  his  coverage 
of  the  Boston  Red  Sox  with  the  Sentinel 
Star  as  well  as  with  the  Boston  Globe.  In 
Orlando.  Bob  Fowler  of  the  .Vff/f/ieupo//.v 
Star  joined  Sentinel  Star  staffers  in  re¬ 
porting  on  the  activities  of  the  Minnesota 
Twins. 


The  procedure  of  filing  stories  was 
simplified  considerably  by  the  use  of 
portable  terminals,  supplied  to  the  vari¬ 
ous  writers  by  their  newspapers. 

Each  sportswriter  had  either  a  teleram 
(portable  VDT)  or  a  Texas  Instruments 
portable  typewriter  to  use  in  transmitting 
copy  by  telephone  to  computer  systems 
at  their  hometown  newspapers. 

The  reporters  then  transmitted  these 
same  stories  to  the  Sentinel  Star's  new 
ATEX  system  in  Orlando  where  they 
were  stored  with  wire  copy  and  local 
news  for  later  recall  and  editing. 

The  only  hitch  came  when  Sentinel 
Star  editors  called  up  the  stories  for  edit¬ 
ing.  Because  several  different  kinds  of 
systems  were  being  used,  incoming 
stories  had  to  be  heavily  edited  to  insure 
uniformity  of  style  and  punctuation. 

The  whole  effort  was  promoted  with 
house  ads.  radio  spots  and  rack  cards 
featuring  the  appropriate  team  for  coin- 
operated  racks  in  its  area. 

“We  feel  it  really  gave  us  a  competi¬ 
tive  edge  in  areas  where  we're  involved 
in  heavy  competition."  says  Bob  Bob¬ 
ber.  Sentinel  Star  circulation  sales  de¬ 
velopment  manager.  “It  enabled  us  to 
give  those  local  readers  something  they 
couldn't  get  elsewhere." 

Feedback  has  been  good,  according  to 
Sentinel  Star  executives.  The  ball 
players  and  their  families  were  en¬ 
thusiastic  about  being  able  to  read  their 
game  coverage  locally,  and  tourists  in 
the  area  could  keep  up  on  the  activities 


of  their  hometown  team,  they  said. 
Game  attendance  in  Orlando  was  also 
reported  higher  than  average. 

“We  saw  the  spring  training  package 
as  a  great  opportunity  for  us  in  two 
areas,"  says  Jim  Squires,  Sentinel  Star 
editor. 

"First  it  gave  an  opportunity  to  pro¬ 
vide  our  readers  with  the  very  best 
spring  training  coverage  in  Florida, 
which  use  of  outside  talent  enabled  us  to 
do.  Second,  it  offered  a  chance  to  test 
the  flexibility  of  our  new  newsroom  sys¬ 
tem.  It  took  a  great  deal  of  effort  just  to 
find  out  if  our  system  was  capable  of 
accepting  feeds  from  various  portable 
computers. 

“Certainly  our  coverage  was  greatly 
improved,”  stated  Squires,  “and  now 
we  know  we  have  the  capability  of  using 
the  computer  to  actually  improve  news 
delivery  to  our  readers.” 

Sentinel  Star  Company,  publisher  of 
the  Sentinel  Star,  is  a  wholly-owned  sub¬ 
sidiary  of  Tribune  Company.  Chicago. 

FCC  to  examine  merger 
of  Gannett-Combined 

The  Federal  Communications  Com¬ 
mission  has  tentatively  scheduled  for 
May  31,  an  open  agenda  meeting  to  de¬ 
cide  the  question  of  the  transfer  of 
broadcast  licenses  for  seven  television 
stations  and  thirteen  radio  stations  from 
Combined  Communications  Corp.  to 
Gannett  Corp. 

Approval  of  the  station  transfer  is 
needed  to  complete  the  merger  of  the 
two  companies.  The  Justice  Depart¬ 
ment's  anti-trust  division  is  on  the  verge 
of  wrapping  up  its  twelve  month  investi¬ 
gation  of  the  merger,  E&P  has  learned. 

Peter  Casciato,  staff  attorney  in  the 
transfer  branch  of  the  FCC  said  the  FCC 
will  look  at  the  merger  in  three  different 
ways:  I)  The  three-year  rule.  A  broad¬ 
cast  station  must  be  owned  for  at  least  3 
years  by  one  owner  before  it  can  be  sold. 
The  seller  must  show  that  it  is  a  public 
trustee.  The  law  is  designed  to  prevent 
trafficking  or  profiteering  in  broadcast 
stations,  Casciato  said.  2)  Top  50  market 
policy.  This  rule  states  that  a  licensee 
may  not  own  more  than  2  VHF-televi- 
sion  stations  in  top  50  markets  in  the 
country,  Casciato  said.  3)  Nationwide 
Media  Contration  Issue.  The  FCC  will 
determine  whether  the  merger  will  be  in 
the  public  interest.  Casciatio  said  that  he 
believed  that  there  were  no  crossowner¬ 
ship  problems  in  the  merger. 

South  Dakota  Senator  Larry  Pressler, 
along  with  Sens.  Howard  Metzenbaum 
and  Edward  M.  Kennedy  have  spon¬ 
sored  S-600.  a  ban  on  mergers  among 
corporations  with  sales  or  assets  over  $2 
billion.  The  ban  would  also  cover 
takeovers  by  corporations  in  the  $350- 
million  asset  range  without  a  prior  gov¬ 
ernment  review.  Sponsors  of  the  bill  said 
they  hoped  for  hearings  this  summer. 
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countries.  $40 
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Print-broadcast  groups  unite 
in  First  Amendment  battle 


By  I.  William  Hill 

Major  print  and  broadcast  organiza¬ 
tions  are  Joining  forces  to  fight  such  First 
Amendment  setbacks  as  the  recent  Su¬ 
preme  Court  decision  requiring  newsmen 
to  testify  as  to  their  state  of  mind  when 
preparing  allegedly  libelous  news  re¬ 
ports. 

On  May  1 1 .  lawyers  representing  the 
National  Association  of  Broadcasters, 
the  American  Newspaper  Publishers  As¬ 
sociation.  the  American  Society  of 
Newspaper  Editors,  the  Radio  Televi¬ 
sion  News  Directors  Association,  the 
broadcast  networks  and  others  met  at 
NAB's  Washington  headquarters  and 
agreed  on  the  desirability  of  a  multi- 
media  committee  to  share  information 
and  to  fight  back  when  freedom  of  the 
press  is  attacked. 

The  meeting  was  held  at  the  invitation 
of  Erwin  Krasnow,  NAB  senior  vice 
president  and  general  counsel. 

The  gathering  came  just  a  week  after 
RTNDA  President  Paul  Davis  called  for 

Phila.  Bulletin  begins 
counseling  program 

The  Philadelphia  Bulletin  has  begun  a 
Pre-Retirement  Counseling  Program  to 
show  non-contract  employes,  along  with 
their  husbands  or  wives,  what  to  expect 
from  retirement  and  how  to  prepare  for 
it. 

Such  a  pro:iram  has  special  signifi¬ 
cance  in  the  wake  of  the  Age  Discrimina¬ 
tion  in  Employment  Act.  which  on 
January  1  raised  the  mandatory  retire¬ 
ment  age  to  70.  according  to  John  Buhs- 
mer.  Bulletin  vicepresident  of  personnel. 

“Never  before  have  employes  had  to 
make  a  decision  to  retire.”  said  Buhs- 
mer.  “Now  they  can  choose  to  stay  on 
'til  age  70  or  to  retire  at  the  traditional 
age.  We're  giving  them  facts  and  data  to 
help  them  make  an  intelligent  decision." 

The  program,  coordinated  by  the  Per¬ 
sonnel  Department,  made  its  debut  on 
March  13  and  20.  with  the  first  half-day 
session  dealing  with  the  practical  aspects 
of  retirement  and  the  second  emphasiz¬ 
ing  the  personal  transition.  Employes 
who  would  turn  65  in  1979  or  1980.  along 
with  their  husbands  or  wives,  were  in¬ 
vited.  They  were  given  advice  by  finan¬ 
cial  and  legal  experts,  social  workers  and 
Bulletin  retirees. 

Another  set  of  sessions  is  planned  for 
the  fall,  and  the  Bulletin's  long  range 
plans  are  for  two  programs  a  year. 

“Eventually  we'd  like  to  counsel  our 
employes  several  years  before  they  re¬ 
tire.''  said  personnel  director  Linda 
Parthemer,  “so  they'll  have  plenty  of 
time  to  prepare  for  it  emotionally  and 
financially." 
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support  of  17  major  media  groups  in  an 
effort  to  curb  potential  courtroom 
harassment  of  reporters  and  editors  and 
to  head  off  “fishing  expeditions"  by  libel 
claimants. 

Davis  had  sent  a  letter  to  U.S.  Senior 
District  Judge  Roszel  C.  Thomsen, 
chairman  of  the  Committee  on  Rules  of 
Practice  and  Procedure  of  the  U.S.  Judi¬ 
cial  Conference,  proposing  rules  requir¬ 
ing  that  a  plaintiff  first  demonstrate  a 
need  to  invade  editorial  privacy  and  es¬ 
tablish  before  the  court  that  information 
relating  to  a  news  person's  thought  proc¬ 
esses  is  strictly  relevant  to  the  claim  of 
actual  malice  before  being  allowed  to 
examine  witnesses  on  these  points. 

In  asking  support  of  the  various  media 
organizations,  Davis  sent  a  copy  of  his 
letter  to  Judge  Thomsen,  asking  supple¬ 
mentary  comment. 

The  letter  noted  that  the  majority  opin¬ 
ion  in  the  “state  of  mind"  decision  rec¬ 
ognized  there  have  been  repeated  ex¬ 
pressions  of  concern  about  undue  and 
uncontrolled  discovery  in  libel  cases. 
The  Supreme  Court  has  placed  reliance 
on  lower  court  judges  to  prevent  abuse, 
but  Davis  took  the  position  that  the  rules 
should  be  amended  to  provide  stronger 
First  Amendment  protection  without  un¬ 
duly  restricting  the  ability  of  a  plaintiff  to 
elicit  relevant  evidence. 

Besides  ASNE  and  ANPA,  Davis  sent 


copies  of  his  letter  to  the  National 
Newspaper  Association,  the  Association 
of  American  Publishers,  the  National 
Conference  of  Editorial  Writers,  and  the 
Reporters  Committee  for  Freedom  of  the 
Press. 

Knight-Ridder  buys 
book  publisher 

Knight-Ridder  Newspapers,  Inc.  and 
Bill  and  Helen  Fisher  said  they  have 
reached  an  agreement  in  principle  for 
Knight-Ridder’s  acquisition  of  HPBooks, 
a  Tucson-based  book  publisher  with  an 
expanding  group  of  best-sellers  in  the 
consumer  speciality  and  “how-to  do-it” 
fields. 

“The  purchase  of  this  well-managed, 
profitable  company  moves  Knight- 
Ridder  into  another  fast-growing  busi¬ 
ness,"  said  Alvah  H.  Chapman,  Jr., 
KRN  president  and  chief  executive  of¬ 
ficer.  “Since  1974  HPBooks’  unit  sales 
have  increased  from  about  225,000  to  2.1 
million  copies  in  1978.  Sales  in  fiscal 
1979  are  expected  to  exceed  2.5  million 
copies.” 

HPBooks  will  continue  to  be  managed 
by  the  Fishers,  the  company’s  founders 
and  principal  shareholders.  It  will  oper¬ 
ate  as  a  wholly-owned  subsidiary  of 
Knight-Ridder. 

HPBooks  now  offers  70  titles,  on  such 
subjects  as  cooking,  photography,  au¬ 
tomobiles.  home  gardening  and  travel. 
The  books  are  high  quality,  large  format 
paperbacks. 


LOOK  WHO'S  AN  ITEM — Honolulu  Advertiser  columnist  George  Doocon  (left) 
uses  what  he  colls  "a  surefire  way"  to  be  remembered  by  the  celebrities  he  meets 
on  the  islands.  Whenever  he  writes  an  item  about  a  particular  celebrity  visiting  the 
islands,  he  sends  them  a  t-shirt  with  the  column  reproduced  on  the  front  and  that 
person's  name  encircled.  Among  the  stars  who  have  written  Daacon  after  receiving 
their  t-shirts  are  Foster  Brooks,  Frank  Sinatra,  Arte  Johnson,  Bernadette  Peters,  Ed 
McMahon,  Lucie  Arnaz,  Sally  Field  and  Rona  Barrett.  Daacon  is  pictured  above 
with  Foster  Brooks  (center)  and  the  celebrity's  agent. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob-  ' 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 

BUSINESS 

"THE  BOTTOM  LINE”  will  not  tell  your 
business  readers  what  they  want  to 
hear— but  what  they  need  to  hear.  Male, 
female,  young,  old,  one  must  survive  to 
succeed.  Tough,  to  the  point.  Weekly. 
Write  for  sample.  The  New  Press,  4651 
Roswell  Rd,  Suite  C-203,  Atlanta,  GA 
30342. 

BusinessQuiz  .  .  .  Pick  up  interest  in 
your  business  pages  with  this  weekly, 
five-question  quiz  about  business  sub¬ 
jects,  people  and  events.  Educational; 
and  fun!  For  samples,  write  DiSante  & 
Maxwell,  133  W  4th,  (Denver  CO  80223. 

CARTOONS  1 

ALL  THE  CARTOONS  YOU’LL  EVER 
NEED”  is  in  a  low  cost  package  of  36  | 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car-  : 
toonmix.  Box  108,  Village  Station,  New  1 
York,  NY  10014.  I 

COMIC  PANELS 

TV  SETire — An  unprecedented  weekly 

TV  cartoon.  Samples/rates:  One  Syndi-  ! 
cate,  42-12  149th  St,  Flushing  NY 
11355.  1 

COMIC  STRIPS 

0.0— The  newest,  most  ultra-unique 
strip  in  the  business.  Free  samples:  Box 
26^48,  Editor  &  Publisher. 

ENERGY 

ALTERNATIVE  ENERGY  PACKAGE:  Col¬ 
umns  on  Wind  Power,  Solar  Power,  Solar 
Cooking,  Electric  Vehicles,  Greenhouse 
Gardening.  City  Survival:  Recycling  tips. 
Weeds  You  Can  Eat,  Emergency  Pre¬ 
paredness.  Samples:  PEACE  PRESS, 
Box  EP  3828  Willat  Av,  Culver  City,  CA 
90230. 

FOOD 

PROVOCATIVE  HANDLING  of  a  usually 
tame  subject.  Includes  history,  myths, 
common  sense,  processed  foods,  re¬ 
cipes,  cooking  hints.  Done  in  excep¬ 
tional  style  by  a  master  of  the  subject. 
Weekly  column,  camera  ready,  3rd  year. 
Free  sample.  Also  fillers.  M.  Steinbock, 
Box  569,  Boonville,  CA  95415. 

FOREIGN  . 

YOUR  REPORTER  IN  BRAZIL.  Special 
assignments,  features  or  weekly  column. 
Contact:  Harold  Emert,  Brazil  Herald. 
Rua  do  Resende  65.  Lapa,  Rio  de 
Janeiro.  Tel:  256-2920. 

GARDENING 

"GROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We’ll  send  seed  catalog  too! 

GENERAL 

PERK  UP  your  paper.  Pick  a  package 
from  25  features:  cartoons,  columns, 
puzzles.  Free  list,  or  full  info,  samples 
$1.  Dickson,  17700  Western  69e. 
Gardena  CA  90248. 
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HUMOR 


FOLLY’S  THINKSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
8056  Dobson,  Chicago,  IL  60619. 


YOUNG  BLACK  COLUMNIST  offers 
side-splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L.  Holmes, 
2503  McGill.  Saginaw,  Ml  48601. 

LIFESTYLE 


CHANGING  YOUR  LIFE  by  Win  Murphy. 
This  500  word  weekly  column  of  positive 
thinking  provides  readers  with  insightful 
and  useful  ways  to  change  their  lives. 
Feature  Associatiates,  716  Fourth  St., 
San  Rafael,  CA  94901.  Write  us  for  our 
catalog,  too. 


FOLKWAYS,  a  pungent,  humorous 
weekly  column  on  popular  culture  and 
national  mores.  Sparks  controversy. 
Samples:  Home  News,  New  Brunswick 
NJ  08903. 


MONEY 


.  "MORE  FOR  YOUR  MONEY ’—Weekly 
I  column  of  money-saving  news  guaran- 
I  teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple.  TX  76501. 

i  SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
tor  the  sei. -employed.  Featured  in 
Newsday,  Miami  Herald  and  other  tine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd..  Chappaqua,  N.Y. 
10514. 


MEDICINE 


MAN  AND  MEDICINE 
!  Medical  column  now  twice  weekly.  1 
I  question  and  answer,  1  essay.  Dr.  Irwin 
I  J.  Polk.  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown.  NY  10940. 
(914)  692-4572. _ _ 


REAL  ESTATE 


HOUSE  CALLS  answers  readers' 
queries  on  buying  and  selling  homes.  In¬ 
formative,  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank,  240  Hemingway. 
Rochester  NY  14620.  (716)  271-6230. 


THE  WORLD  OF  REAL  ESTATE 
Weekly  Q  &  A  covering  full  spectrum  of 
real  estate— renting,  buying,  selling,  in¬ 
vesting.  Written  by  Howard  Shooting, 
Real  Estate  Counselor  with  25  years  ex 
perience.  Manuscript  or  offset. 

Real  Estate  Research  Institute 
353  Willett  Avenue 
Port  Chester,  NY  10573 
(914)  937-3500 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column  I 
for  seniors,  their  families  and  friends.  I' 
Letters  and  responses  about  strengths  * 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 

PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 
#1  Easy  St..  Aptos,  CA  95003. 


ANNOUNCEMENTS 


BOOKPLATES 


FREE  color  catalog  of  bookplates  and 
hard-to-find  home  library  accessories. 
Antioch  Bookplate  Co.,  Box  28EP.  Yellow 
Springs  OH  45387. 


BUSINESS  OPPORTUNITIES 


"How  to  start  Your  Own  Community  news¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  1  1777. 


GROWING  MONTHLY  sports  tabloid  in 
booming  Western  resort  area  seeks  qual¬ 
ified  investor.  Established.  Expandable. 
PO  Box  7045,  Tahoe  City  CA  95730. 


CARTOONS  WANTED 


COLLECTOR  wants  original  cartoons  of 
1930’s  or  earlier.  Will  pay  $1000  for  Yellow 
Kid  by  Outcault.  A.  Paskow,  1662  Cropsey 
Av,  Brooklyn  NY  11214. 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 


1  week  —$2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


ANNOUNCEMENTS 


NEWSLETTERS 


FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9.  PO  Box  89-EP, 
Skaneateles  NY  13152.  (315)  685-8505. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 

_ (517)  772-3261 _ 

KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,  ”  PO  Box  7133,  Shawnee  Mission.  KS 
66207.  Office  (913)  381-8280, 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks — $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $  1 . 75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classified  Contract  Rates  Available  On  Request 


WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Publisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 


EDITOR  &  PUBLISHER  to  May  19,  1979 


CLASSIFIED 

ADVERTISING 

RATES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill.  N.J.  08003.  (609)  795- 
6026. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


MEL  HODELL,  Newspaper  Broker. 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 

Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City.  FL 
32401. 


NEWSPAPERS  FOR  SALE 


IDAHO  WEEKLY,  gross  $215,000,  county 
seat,  weak  competition,  diversified 
economy,  nice  town,  building,  little  job 
printing,  near  ski  area,  $3(X),000.  8%  in¬ 
terest.  John  N.  Jepson,  Broker,  Box  B, 
Townsend,  MT  59644.  (406)  266-4223. 


SOUTHWEST  COAST  OF  FLORIDA 
Long  established  weekly  mobile  home 
newspaper.  200K  cash.  Serious  inquiries 
only.  Box  27912,  Editor  &  Publisher. 


1600-PAID  Sun  Belt  weekly  in  fast-growing 
mountain  area.  $45,000.  Terms.  Box 
27862,  Editor  &  Publisher. 


WISCONSIN  weekly  exclusive  in  city  over 
4000;  circulation  4900;  will  gross 
$500,000  plus.  $750,(X)0  includes  build¬ 
ing.  large  parking  lot.  ^x  28094.  Editor  & 
Publisher. 


SMALL  WEEKLY  in  beautiful  section  of 
Northern  Illinois.  Netted  $21,000  on 
$62,000  gross.  $17,500  down.  8V2%  on 
balance.  Roy  Holding  and  Associates.  Box 
212.  Galva  IL.  (309)  932-2270  days.  932- 
2642  evenings. 


ILLINOIS  2400  circulation  weekly  pjus 
shopper  in  town  of  8000.  No  competition 
in  community.  $155,000.  with  29%  down, 
8y2%  on  balance.  Roy  Holding  and  As¬ 
sociates,  Box  212,  Galva  IL  61434.  (309) 
932-2270  days,  932-2642  evenings. 


BE  PART  of  an  8  billion  dollar  a  year  indus¬ 
try.  Book/magazine  publishing  company 
for  sale/subsidization.  Box  281 19,  Editor  & 
Publisher. 


ALASKA  based  free  monthly  magazine,  es¬ 
tablished  1975  and  well  accepted.  Airport 
and  hotel  distribution  averages  over 
20,000  monthly.  1978  gross  $32,000. 
i979  running  over  7CKT  ahead.  Asking 
$45,000.  $15,000  cash  down  required. 
Glen  Cobb,  Publisher,  AlaskaHost,  PO  Box 
165,  Anchorage  AK  99510. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


OUR  GROWTH  as  a  communications  com¬ 
pany  has  been  rapid  because  we  listen  to 
any  newspaper  owner  considering  a  sale. 
Large  or  small,  rural  or  urban,  profitable  or 
unprofitable — all  interest  us.  We  have  ex¬ 
pert  tax  counsel  and  can  structure  an  offer 
to  meet  the  sellers'  needs.  Write  Box 
28201,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


TRADE  JOURNAL  FOR  SALE 
26  year  old  montly  trade  journal,  2400  na¬ 
tional  paid  circulation.  $40,000  projected 
'79  income.  Owner  wants  to  leave  publish¬ 
ing  field.  Sale  price:  $48,0<X).  Mr.  Fran 
Patch,  (608)  365-1273. 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 


NEW  HAMPSHIRE  shopper-newspaper, 
well  established,  absentee  owner  seeks 
knowledgeable  buyer.  Community  in¬ 
volvement  will  push  volume  over  2(X),000. 
Terms.  Write  owner  at  Box  28106,  Editor  & 
Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
NEWSPAPER  AGENCY.  INC. 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


INNOVATIONS  BY  TELEPHONE  to  secure 
new  subscribers.  Twenty-six  years  experi¬ 
ence  nationwide  with  extensive  refer¬ 
ences.  Volume  you  want,  quality  you  like 
and  at  a  cost  you  will  appreciate.  Call  or 
write  Boyce  Jones,  68(X)  Alpha  Dr,  #369, 
Kent  OH  44240.  (216)  673-5001. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  E  SOT’S 

•  Lease  Financing 

•  Management  Consulting 
Minimum  transaction  level  $2  million. 

Initial,  confidential  consultation  anywhere 
in  the  United  States  at  no  charge.  Call  col¬ 
lect:  Richard  J.  Berman,  Vice  President, 
Bankers  Trust  Company,  280  Park  Avenue. 
New  York,  NY  10017,  telephone  (212) 
692-2301. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200r^  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd.,  Forest  Hills,  NY  11375. 


GETTING  YOUR  FIRST  JOB  IN  JOUR¬ 
NALISM:  A  complete  guide  and  source 
txxjk  for  job  hunters.  $3.00.  L.  Wolff,  2(34 
Lancaster  Av,  Buffalo  NY  14222. 

Circulate  Your  Jobs,  Services, 

Talents  to  the  Largest 
Nempaper  Audience  in  the 
World  with  C&P  Classifieds 


Equipment 
&  Supplies  . . . 


BUSINESS  OFFICE 


2  NCR  399-lOOs,  2  cassette,  16K  memory 
each  1-349  Line  Printer,  125  LPM. 
Software  includes  programs  for:  AIR,  Ad¬ 
vertising  and  Circulation;  Payroll  checks. 
Reports  and  W-2  information;  Mail  and 
prepaid  circulation;  G/L,  P  and  L  and  Bal¬ 
ance  Sheet.  Currently  handling  3  papers 
with  a  combined  circulation  of  64,(^. 
$29,500.  Available  within  one  year.  Valley 
Morning  Star,  Duane  Bray,  PO  Box  511, 
Harlingen  TX  78550. 


CAMERA  &  DARKROOM 


CARLSON  UNLIMITED  color  enlarger  with 
zenon  6KW  lamp,  10  x  12  negative  holder, 
4  lenses,  40  x  40  easel,  pin  system,  punch, 
computer  exposure  control,  7  years,  excel¬ 
lent  condition,  .$12,0<X),  will  negotiate. 
Spectrum,  Inc,  1011  S.  5th  St,  Min¬ 
neapolis  MN  55415.  (612)  335-7647. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  oualitv. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


PHOTOMECHANICAL  EQUIPMENT 
Pako  film  processor.  Model  24-1. 

Western  plate  coater.  Model  3M86. 

Cosar  53  Densitometer. 

Iconics  Plate  processor  Model  TCM25-2. 
Nu  Arc  Ultra  Plus  Platemaker  FT40UPNS. 
Acti  Copy  camera  Model  204. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Suite  201 
Overland  Park,  Kansas  66204 
(913)432-8276 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  utilizing 
total  market  concept.  Provides  non¬ 
subscriber  lists  lor  promotions  and  special 
inserts.  Contains  customer  demographics 
to  route  level.  Produces  daily  and  on  de¬ 
mand  ABC,  draw,  bundle  wrapper,  router, 
carrier  update  package,  truck  manifest, 
mailing  labels.  Includes  PIA  billing  with 
amortization,  carrier  billing  and  circulation 
manager  performance  report.  Designed  for 
34  and  38.  Contact  Creative  Data  Systems, 
PO  Box  23054,  Kansas  City,  MO  64141. 
(913)  888-6755. 


PLACE 

YOUR 

BET 


ONE&PCLASSIFIEDS 
. . .  We  Bet  You’ll  Be  Satisfied! 


A  classified  ad  in  our  special  ANPA/RI  Produc¬ 
tion  Management  Conference  Issue,  June  2, 
1979,  can  save  you  a  lot  of  wheeling  and  dealing. 
If  your  game  is  equipment,  products,  services 
or  systems  used  in  newspaper  production  (or  if 
you’re  a  publisher  with  surplus  equipment  on 
your  hands)  E  &  P  Classifieds  are  your  best  bet 
to  make  (or  save)  some  easy  money. 

Call  us  today,  to  reserve  your  space  in  our  June 
2  issue.  Deadline  for  this  issue  is  Tuesday,  May 
29  at  4  pm.  New  York  time. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


EDITOR  &  PUBLISHER  for  May  19, 1979 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  _ 
Classification 


□  alAssign  a  box  number  and  mail  my  replies  daily. 


To  Run: 


Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER*  575  Lexington  Ave  •  New  York.  N  Y  10022 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Display  and  clas¬ 
sified  include  sales  performance  against 
plan,  call  reports,  billing,  cash  receipts, 
credit  control,  customer  sales  and  linage 
analysis  and  yearly  trend  reports.  Other 
systems  available  are  Circulation  (see  Ad), 
Payroll,  Accounts  Payable,  Newsprint  and 
Waste  Control,  Inventory,  Commercial 
Print  and  Cost  Accounting.  Contact  Crea¬ 
tive  Data  Systems,  PO  Box  23054,  Kansas 
City,  MO  64141.  (913)  888-6755. 


MAILROOM 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


SHERIDAN  24  P  inserter  with  conveyor 
and  hand  fly  table. 

New  folded  edge  first  delivery  for  Sheridan 
inserters. 

Didde-Glaser  320  inserter,  3  stations. 

Cutler  Hammer  bottom  wrap  rhachine. 

Sta-Hi  257  counter  stacker  with  EDS  pro¬ 
grammer. 

Muller  231  counter  stacker. 

Cutler  Hammer  Mark  III  counter  stacker. 

Spare  parts  for  Sta-Hi  and  Cutler  Hammer 
counter  stackers. 

Cutler  Hammer  90  curve  sections  and 
bundle  diverter. 

Roller  top  and  belt  conveyor,  various 
lengths. 

Cutler  Hammer  press  connection. 

Turn  key  installations  provided.  We  will 

also  purchase  mailroo.m  equipment  directly 

from  newspapers. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Circulation  and  Mailroom  Systems 
1 1  Main  St.,  Southboro,  MA  01772 
(617)481-8562 


COMPLETE  newspaper  mailing  system,  in¬ 
cluding  a  Cheshire  one-up  head  labeling 
machine  with  conveyor,  model  #R-4800, 
two  A-M  Speedaumat  machines,  model 
numbers  2645  and  2605,  two  Graphotype 
machines,  models  6253  and  6400,  one 
A-M  notcher,  plus  various  trays,  cabinets, 
etc.  All  were  in  daily  operation  when  we 
computerized.  $15,(XX)  for  the  package. 
Call  Larry  Barr,  Ft  Wayne  Newspapers 
(219)  461-8270. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  30  lb.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St.,  New  York,  NY 
10022.  (212)  688-3020. 


OFFERING  STANDARD 
CANADIAN  NEWSPRINT 

Up  to  2000  tons  monthly  July-December 
1979.  Price  FOB  Canadian  shipping  point. 
Box  28098,  Editor  &  Publisher. 


PHOTOTYPESEUING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


2— HARRIS  Compuedit  terminals,  perfect 
condition,  $1795  each.  Filmotype  with  8 
fonts,  $48.  (617)  631-7701. 


MAKE  AN  OFFER — 2  Compugraphic 
photocomposers,  4961s,  twin  lens,  one 
with  wire  strippers;  1-2961  HS  with  wire 
stripper;  spare  parts  kit,  font  strips.  Used 
5  years  and  running  good.  Larry  Wallman 
or  Scott  Mills  at  Sturgis  (Mich.)  Journal 
49061,  or  call  (616)  651-5407, 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


FOR  SALE;  CompuGraphic  Model  4961TL, 
serial  number  229,  price  $25(X),  good 
condition.  Call  Harmon  Williams  at  The 
(joshen  News,  Goshen  IN.  (219)  533-2151. 


COMPUGRAPHIC  2961  TL 
Best  offer. 

(201)  753-1549  evenings 


COMPUGRAPHIC  CompuTape  II  with 
spare  parts  and  fonts;  2961  HS 
Compugraphic — serial  #1332,  with  spare 
parts;  Unihed  composer— 1  punch.  All  in 
good  condition,  will  sell  separate  or  as 
package.  Make  reasonable  offer.  Call  Bob 
Vellenga  (216)  951-0000. 


COMPUGRAPHIC  9001  with  spare  parts 
kit,  additional  fonts.  Available  Im¬ 
mediately,  $8000.  Susquehanna  Publish¬ 
ing,  601  Revolution  St,  Havre  de  Grace, 


2— CG  AUTOTAPE  perforators,  model 
A— $988,  model  C— $1888.  G.O.  Graphics 
tape  reader  for  Comp  I  or  II— $388.  (617) 
631-7700. 


PRESSES 


COLOR  KING  WEB;  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


WE  OWN  AND  OFFER 
Goss  Suburban  "1500”  units,  folders. 
Goss  Suburban,  3  unit  press. 

Community  grease  press.  1  unit,  $19,(X)0. 
News  King  2  units.  Color  King  folder. 
Harris  V-15A,  5  unit  press. 

O.N.E./ATLANTA,  GA. 

(404)  321-3992  Telex  70-0563 


6  GOSS  MARK  I  Color  Decks  23  9/16"  cut 
off. 

2  Goss  Mark  I  Unused  Color  Humps. 

14  Portable  Ink  Fountains  22%". 

Beach  Saddles  for  23  9/16"  cut  off. 
Contact;  Gordon  Lynn  (305)  761-4596. 


GE  PRESS  CONTROLS— Ignitron  Tube 
Type  330  KW  output  to  DC  Motors.  Motors 
not  included.  Call  or  write  Bill  Kanipe, 
Lindsay  Newspapers,  1800  County  Line 
Rd.,  Sarasota,  FL  33580,  (813)  953-7755. 


22%"CUTOFF GOSS  HEADLINER,  4  units2 
half  decks,  2  to  1  folder,  available  now. 

21V^"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%"  cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers.  1  is  23 
9/16"  cutoff,  1  is,22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011) 


We  move  machinery! 
EitP  Classifieds 
(212)  752-7053 


WEB  OFFSET  EQUIPMENT 
4-unit  Color  King  press  with  Vz  &  Va  page 
folder,  40  h.p.  drive  Mfg.  1963. 

9-unit  Cottrell  press  with  2Vi  &  Va  page  fold¬ 
ers,  2-press  drives  Mfg.  1972.  Recondi¬ 
tioned  in  1978. 

2-unit  Goss  Community  press  with  page 
folder  S.N.  C294  Available  June  1979. 
Upper  former  for  Color  King  folder. 

Goss  Community  add  on  units,  grease 
style. 

Color  King  Vz  &  Va  page  folder,  recon¬ 
ditioned  withG.E.  30  h.p.  press  drive. 
2-Daily  King  Printing  units  &  roll  stands 
can  be  offered  "as-is^'  or  "recond." 

1-News  King  Printing  unit  &  roll  stand  can 
be  offered  "as-is”  or  "recond." 

Call  or  write; 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


HARRIS  V25,  6  units  with  2  folders  and 
clutching,  double  ended,  new  approxi¬ 
mately  1972.  Will  sell  as  complete  package 
or  individual  components.  IPEC,  Inc., 
401  N.  Leavitt,  Chicago,  IL  60612.  (312) 
738-1200,  Telex  25-4388. 


'■  HARRIS  845  FOLDER,  excellent  condition, 

limited  use  on  a  small  daily,  available  im¬ 
mediately,  has  cross-over  roller  assembly. 
Box  27871,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  19, 1979 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ADMINISTRATIVE 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  impnnter  22%" 

Harris  725  add  on  units,  1974. 

Urbanite  V4  folder 
Urbanite  Va  foider 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


COTTRELL  3  UNIT  V-15A/JF7  folder 
Cottrell  V-15A  press  units 
News  King  2  unit  press/folder 
Hantscho  Jr  2  unit/folder 
Acumeter  pasting  system 
Color  King  folder— 30  hp 
Muller  Counter  Stacker  Model  207 
INTER-WEB  SYSTEMS 
1836  Woodward  Street 
Orlando,  Florida  32803 
(305)  896-4330;  Telex;  56-7471 


LIQUIDATION  SALE 

FIRST  TIME  OFFERED 

845  HARRIS 

AVAILABLE  IMMEDIATELY 
Six  printing  units  with  all  available  options 
wired  for  duplexing,  2-100  h.p.  drive 
motors,  1  RBC  folder  with  upper  and  lower 
silicone  applicators,  5  W.P.E.  high  speed 
flying  pasters,  1  Ferag  automatic  counter/ 
stacker  and  conveyor,  1  Vlier  plate  bender, 
1  ink  pump,  3  compressors,  1  duskolector. 
Like  new  condition,  used  less  than  40 
hours  per  week.  No  dealer  or  broker  in¬ 
volved.  $1,250,000.  Write  Box  28247, 
Editor  &  Publisher. 


FLYNN  DRYER  AND  CHILLROLLS 
CALL  JERRY  (305)  485-2070. 
LIKE  NEW:  SAVE  80%  NEW  COST. 


GOSS  HEADLINER  Mark  I,  22%"cutoff,  8 
units,  2  folders  2;1,  RTF’s.  Mfg  l965. 

Goss  Headliner  Mark  I,  22% "cutoff,  units 
only,  A-80.  Mfg.  1968,  converted  units 
with  dampeners  for  offset. 

Daily  King,  4  units  complete  like  new,  30 
HP  drive,  16,500  c.p.h.,  V2  and  Va  fold, 
camera,  burner. 

Goss  Urbanite,  5  units  plus  2  folders, 
22%"  cutoff,  Mfg.  1969-1970,  R/S. 

Goss  Signature/Suburban,  23  9/16"cutoff, 
38''wide,  8  units,  ovens  and  chill  rolls,  2 
folders.  4  pos.  r/s,  70  HP  drive. 

Bell-Camp,  Inc. 

PO  Box  97,  Elmwood  NJ  07407 

(201)  796-8442  Telex  13-03?'= 


5  UNIT  SC  D.P.  fold,  1976,  excellent. 

2  unit  Mergenthaler,  36",  40  HP  DP  fold. 
4  unit  Vanguard,  2  V-15A  units. 
Robertson  320  camera  completely  rebuilt. 
NATIONAL  NEWSPAPER  EQUIPMENT 
Houston,  Texas.  (713)  933-(X)62. 


GOSS  SUBURBAN,  8  units,  2  folders, 
1961-1967.  Will  sell  components  or 
complete  press. 

Goss  Community,  8  units,  2  SC  folders,  oil 
bath,  sidelay.  Will  sell  components  or 
complete  press. 

Goss  Community,  2  units,  new  1976, 
community  folder,  6  web  folder. 

IPEC,  INC. 

401  North  Leavitt  St 
Chicago  ILIinois  60612 

Ph:  (312)  738-1200  Telex  25-4388 


ROLL 

THE 

PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 


CUTLER-HAMMER  heavy  and  light  duty 
conveyors  and  spare  parts.  Also,  heavy  duty 
Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE 
AND  INDUSTRIES 
(213)257-7557. 


2  GOSS  COMMUNITY  units  2  years  old. 
Community  folder,  going  to  central  print¬ 
ing  plant.  Like  new.  V/ill  accept  offers. 
Write  Box  27985,  Editor  &  Publisher. 


GOSS  HEADLINER  units  and  folders  1960 
and  up.  Bell-Camp  Inc.,  PO  Box  97 
Elmwood  Park,  NJ  (17407.  Telex  130-326 
(201)  796-8442. 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


ACADEMIC 


POSITION  AVAILABLE 
Southern  Methodist  University  seeks  as¬ 
sistant  professor  to  teach  introduction  to 
mass  media  and  to  advise  freshmen.  In 
addition,  person  should  be  able  to  teach 
writing  or  advertising  or  public  relations. 
Salary  open.  Date  of  appointment:  June  1, 
1979.  Starting  date:  August  24.  1979. 
Send  resumes,  recommendations  and 
supporting  information  to:  David  McHam, 
acting  director.  Division  of  Journalism, 
Southern  Methodist  University,  Dallas,  TX 
75275.  Southern  Methodist  University  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


TWO  ASSISTANT  PROFESSORS,  each  to 
teach  in  at  least  2  of  the  following  areas: 
News-editorial,  law,  advertising,  photogra¬ 
phy,  broadcasting.  Small  but  growing, 
dynamic  department.  Must  have  solid 
media  experience  plus  MA.  Begins  Sep¬ 
tember.  Write  Jimmy  Bedford,  Journalism- 
Broadcasting  Department,  University  of 
Alaska,  Fairbanks,  AK  99701.  (907)  479- 
7761.  Sor^,  no  collect  calls.  Equal  oppor¬ 
tunity,  affirmative  action  employer. 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  an  assistant  general  manager  for 
student  publications  to  provide  counsel¬ 
ing,  creative  planning,  advising,  coordina¬ 
tion  and  day-to-day  direction  for  student 
advertising  and  circulation  staffs  on  the 
campus  daily  newspaper  and  a  large  year¬ 
book.  Responsibilities  would  require:  sev¬ 
eral  years  of  newspaper  local  display  ad¬ 
vertising  experience;  three  years  of  experi¬ 
ence  in  newspaper  advertising  supervi¬ 
sion;  a  bachelor's  degree;  and  some  ex¬ 
perience  in  supervision  and/or  coordinat¬ 
ing  a  campus  newspaper  ad  staff  is  pre¬ 
ferred.  This  is  a  permanent  position  on  a 
12-month  basis  (without  academic  rank) 
and  not  under  (or  in)  the  WSU  Communica¬ 
tions  Department.  Salary  minimum: 
$16,500,  negotiable  and  competitive 
based  on  experience  and  qualifications. 
Position  to  start  August  1.  1979  (or  ear¬ 
lier).  WSU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Contact  Wes 
Calvert,  General  Manager,  WSU  Student 
Publications,  P.O.  Box  2008  C.S., 
Pullman,  WA  99163.  (509)  335-4573. 


ROCHESTER  INSTITUTE 
OF  TECHNOLOGY  NEEDS 
TEACHER  IN  NEWSPAPER  PRODUCTION 
Position  to  start  September  1,  1979.  Ap¬ 
plicants  should  have  considerable  experi¬ 
ence  in  newspaper  production  in  both  pre- 
and  post-press  operations.  Advanced 
academic  degree  preferred.  Write: 

Dr.  Mark  F.  Guldin 
Director,  School  of  Printing 
Rochester  Institute  of  Technology 
One  Lomb  Memorial  (Jrive 
Rochester,  New  York  14623 
An  affirmative  action,  equal  opportunity 
employer  M/F. 


NEED  15(X)  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200.  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


ACADEMIC 


POSITIONS  IN  JOURNALISM 
FERRIS  STATE  COLLEGE 
BIG  RAPIDS  Ml  49307 
Coordinator  for  2  year  Journalism  As¬ 
sociate  Degree  Program,  and  Director  of 
Student  Publications:  Coordinate  2  year 
journalism  associate  degree  program, 
teach  journalism  courses  and  supervise 
student  publications.  Master's  degree  in 
journalism  required,  teaching  experience 
and  professional  experience  in  print  and/or 
broadcast  journalism  preferred. 

Teacher  of  Journalism:  Teach  journalism 
courses  in  a  2  year  associate  degree  pro¬ 
gram,  assist  in  supervision  of  student  pub¬ 
lications  and  advise  students.  Master's 
degree  in  journalism  required.  Teaching 
and  professional  experience  in  journalism 
preferred. 

Salary  and  rank  on  both  positions  are 
open,  to  be  determined  by  the  applicant's 
background  and  experience.  Salaries  are 
competitive  with  other  Michigan  state- 
supported  colleges  and  universities.  Posi¬ 
tions  available  September,  1979. 

Send  resume  and  other  supportive  infor¬ 
mation  by  June  30,  1979  to  Dr.  Tom 
Kakonis,  Associate  Dean,  School  of  Gen¬ 
eral  Education,  Phone  (616)  796-9971,  ext 
481.  An  equal  opportunity/affirmative  ac¬ 
tion  employer. 


INSTRUCTOR  or  Assistant  Professor  to 
teach  courses  in  news/editorial  program 
including  basic  reporting  courses,  copy 
editing,  feature  writing  and  magazine  arti¬ 
cle  writing.  Applicant  should  have  profes¬ 
sional  experience  and  appropriate  terminal 
degree.  Contact:  Richard  Ambacher, 
Chairman,  CX>mmunications  Department, 
Glassboro  State  College,  Glassboro,  N.J. 
08028.  Glassboro  is  an  equal  opportunity 
employer. 


JOURNALISM  FACULTY  position  avail¬ 
able.  Master’s  degree  and  media  experi¬ 
ence  preferable.  Teach  Mass  Communica¬ 
tions,  Reporting  and  Newswriting  and 
Copy  Editing.  One  section  Freshman  Com¬ 
position  and  possibly  Technical  Reporting. 
Advise  student  paper  and  yearbook. 
Schedule  for  salary.  Send  letter  of  applica¬ 
tion  and  credentials  to:  Sinclair  Orendorff, 
President,  Northwest  Community  College, 
Powell,  WY  82435. 


ADVERTISING  MANAGER 
The  University  of  South  Carolina  is  seeking 
a  motivated,  experienced  person  to  man¬ 
age  an  expanding  staff  for  the  award  win¬ 
ning  campus  newspaper,  15,000  circula¬ 
tion  and  trial  weekly  publication.  Salary 
commensurate  with  knowledge  and  ex¬ 
perience.  Application  deadline  June  1, 
1979.  Effective  July  1, 1979.  Send  resume 
and  credentials  tO:  Jon  Clemmensen,  Stu¬ 
dent  Media,  Box  85131,  University  of 
South  Carolina,  Columbia,  SC  29208.  The 
University  of  South  Carolina  is  an  equal 
opportunity/affirmative  action  employer. 


UPPER  FORMER 
for  7  unit  Goss  Community. 
Phone  (601)  286-3366. 


Help  Wanted  .  .  . 


EDITOR  &  PUBLISHER  for  May  19,  1979 


OPPORTUNITY  to  join  growing  firm  as 

teneral  manager  of  a  large  weekly  in  Zone 
.  Must  handle  large  share  of  advertising 
as  well  as  understand  need  of  personal 
community  involvement  in  city  of  7000. 
Box  28071,  Editor  &  Publisher. 

PUBLISHER-GENERAL  MANAGER  for 
award-winning,  progressive,  5-year-old 
Pacific  Northwest  metro  weekly.  Strong 
business,  editorial  background  necessary. 
Low  starting  pay,  high  potential.  Send  re¬ 
sume,  cover  letter  to  Box  28049,  Editor  & 
Publisher. _ 

NEWSPAPER  POSITIONS 

NATIONWIDE 

CLASSIFIED  AD  MGR.  to  $35,000 

RETAIL  AD  MGR.  to  $20,000 

PRESSROOM  SUPER.  to  $30,000 

CITY  CIRC.  MGR.  to  $24,000 

AD  DIRECTOR  to  $30,000 

All  Fee  Paid. 

Call  or  send  resume  in  confidence  to: 
JOANNE  L.  BLUM 

WILLIAM  H.  NENSTIEL 
&  ASSOCIATES,  INC. 
7120  FOURTH  STREET 
SCOnSDALE,  AZ  85251 
(602)  949-5164 


BUSINESS  MANAGER,  sales/promotion- 
oriented,  to  work  with  aggressive  sales 
staff  of  5  on  large,  solid  paid-circulation 
weekly  in  Northwestern  suburb.  Beautiful, 
highly-competitive  area.  Zone  9.  Newspa¬ 
per  experience  essential.  Salary  $18,C)(X) 
up  plus  bonus.  Box  28208,  Editor  & 
Publisher. 


CHIEF  FINANCIAL 
OFFICER 

Multi-media  corporation,  aggressive  ac¬ 
quisition  program.  Must  be  knowledgeable 
in  newspaper  and/or  broadcast  account¬ 
ing.  Have  ability  to  work  with  people. 
Travel  essential.  CPA  and/or  MBA  desira¬ 
ble.  Send  resume  and  salary  requirements 
to  Box  28193,  Editor  &  Publisher.  Replies 
confidential. 


WANT  TO  MOVE  WEST?  Want  to  run  your 
own  newspaper?  We  have  an  opening  for 
General  Manager  for  a  small  weekly  news¬ 
paper  in  a  mining  town  near  the  moun¬ 
tains.  This  is  a  chance  for  a  man  or  woman 
or  couple  to  exercise  your  news  and  adver¬ 
tising  skills  in  running  your  own  news¬ 
paper.  Good  sala^,  benefits.  Send  resume 
and  clips  to  Box  27950,  Editor  & 
Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you’ve  wanted  to  own. 


ADVERTISING 


AD  DIRECTOR— Aggressive,  motivated 
manager  with  major  account  experience  to 
direct  enthusiastic  staff  of  mid  Atlantic 
suburban/rural  weekly  group.  College  de¬ 
gree  required.  Salary  in  high  $20's.  Box 
28127,  Editor  &  Publisher. 


AD  DIRECTOR  for  small  community  paper 
in  Southwest.  Salary  plus  commission.  Box 
X,  Window  Rock  AZ  86515. 


ADVERTISING  SALES 

Are  you  ready  to  move  up? 
We  seek  newspaper  ad  pros 
with  a  minimum  of  3  years 
successful  selling  in  a  com¬ 
petitive  market.  Must  have 
presentation  ability.  Prime 
market.  Excellent  salary  and 
benefits.  Send  resume  in 
confidence  to  Box  27836, 
Editor  &  Publisher.  An  equal 
opportunity  employer  M/F. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


RETAIL  ADVERTISING 
SALES  REPRESENTATIVE 
Continued  dynamic  growth  creates  an  im¬ 
mediate  opening  for  an  ambitious  retail 
advertising  sales  representative,  with  a 
proven  track  record  of  sales  success. 

This  is  a  challenging  position  with  good 
growth  potential.  We  offer  an  excellent 
base  salary  and  incentive  plan.  In  addition, 
you  will  be  representing  one  of  America’s 
finest  daily  metropolitan  newspapers. 

If  you  can  sell  on  a  highly  professional  level 
and  are  not  timid  about  working  hard  to 
attain  your  goals,  send  a  comprehensive 
resume  to  Dorn  Cassano,  Retail  Advertis¬ 
ing  Manager,  The  Tampa  Tribune  and 
Times,  P.O.  Box  191,  Tampa  FL,  33601, 


CENTRAL  NEW  YORK'S  oldest  weekly 
Newspaper  and  Pennysaver  is  always  look¬ 
ing  for  professional  salespeople.  Send  re¬ 
sume  to  Thomas  L.  Griffis,  181-183  Front 
St,  Owego  NY  13827. 


SMALL  FLORIDA  DAILY  seeks  aggressive 
advertising  salesperson  for  competitive 
market.  Salary  plus  commission.  Send  re¬ 
sume  with  salary  history  to  Ron  Beck,  Ad¬ 
vertising  Director,  Evening  Herald,  PO  Box 
1657,  Sanford  FL  32771. 


ADVERTISING  MANAGER  for  rural  4 
weekly  group.  Combine  country  living  in 
southern  Monterrey  County,  California 
with  earning  potential.  Salary,  incentive, 
expenses,  medical,  pension,  fringes, 
$25,000  range.  Casey  Newspapers,  Box  J, 
King  City,  CA  93930. 


ADVERTISING  SALESMAN 

EDITOR  &  PUBLISHER  is  seeking  an  ad¬ 
vertising  representative  for  its  Chicago  of¬ 
fice.  Knowledge  of  and  respect  tor  the 
newspaper  industry  desired.  Salary  and 
commission  contingent  on  background.  In¬ 
teresting,  challenging  work  with  consider¬ 
able  travel  requir^.  Write  to  D.L.  Parvin, 
Advertising  Manager,  or  phone  (212)  752- 
7050  for  appointment. 


ADVERTISING  SALES  for  top  notch  Zone  5 
weekly.  Growth  potential.  Salary,  commis¬ 
sion,  bonus.  Excellent  opportunity  for 
bright,  capable  individual  who  is  looking 
for  lifetime  position.  Box  28218,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  for  highly  re¬ 
spected  18,000  offset  daily  in  rapidly 
growing  area.  Must  be  people  and  market¬ 
ing  oriented  with  successful  cost  control 
and  promotion  record.  M.A.  Towle,  News 
Chronicle,  PO  Box  3129,  Thousand  Oaks 
CA  91359. 


DIVISION  MANAGER 

We  are  a  central  Ohio  metro  in  a  rapidly 
growing  market  seeking  an  exceptionally 
talented  and  effective  individual  to  join 
our  circulation  management  team.  This 
challenging  position  requires  leadership 
skills  to  motivate  unionized  district  per¬ 
sonnel  to  achieve  department  objectives. 
We  want  the  best  and  offer  a  salary  in  the 
$20,000  range,  excellent  fringes  and  an 
unusually  attractive  community. 

Forward  resume  in  confidence  to  the  De¬ 
partment  of  Employee  and  Labor  Rela¬ 
tions,  The  Columbus  Dispatch,  34  S.  Third 
St,  Columbus  OH  43216. 


FLEET  MANAGER 

Immediate  opening  for  thoroughly  experi¬ 
enced  Fleet  Manager  for  afternoon  news¬ 
paper  in  large  metropolitan  city  in  Zone  2. 
Starting  salary  $30,000  per  year  plus  out¬ 
standing  company-paid  fringe  benefits. 
Send  resume  to  Box  28175,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c  o  Editor  &  Publisher 
575  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


CIRCULATION  MANAGER 
For  weekly  chain  of  14  consumer  shoppers 
in  San  Francisco  Bay  Area,  total  audited 
controlled  circulation,  200,000  house¬ 
holds.  Must  be  familiar  with  controlled  dis¬ 
tribution,  doorknob  delivery,  carrier  and 
truck  crew  systems.  Routing  and  mapping 
essential.  Must  be  strong  in  supervision 
and  work  well  with  people.  Good  starting 
salary  and  fringe  benefits,  including  profit 
sharing.  Send  resume  with  salary  history  to 
R.M.  Black,  Publisher,  Dollar  Saver,  PO 
Box  356,  Fremont  CA  94537. 


CIRCULATION  MANAGER  needed  for 
6-day  PM  paper  of  11,500  circulation. 
Must  be  strong  in  collection  and  promo¬ 
tion.  Also  must  handle  motor  route  drivers. 
Good  benefits  and  chance  for  advance¬ 
ment  with  known  group.  Send  full  resume, 
and  salary  in  confidence  to  Harry  L. 
Stewart,  Publisher,  The  Salem  News, 
Salem  OH  44460. 


CIRCULATION  MANAGER  wanted  with 
knowledge  in  all  phases  of  circulation 
work.  Excellent  opportunity  for  a  district 
person  to  move  up  or  assistant  circulation 
manager  to  run  own  department.  Must  be 
willing  to  roll  up  sleeves  and  work,  not  just 
talk.  Send  full  resume  to  Box  27928, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  3  paper 
weekly  and  multi-weekly  suburban  group, 
in  beautiful  Portland,  Oregon  metropolitan 
.area.  Prefer  someone  with  solid  suburban 
circulation  marketing  experience,  but  not 
necessary.  Must  have  proven  sales,  man¬ 
agement,  organizational  and  motivational 
skills.  Will  work  with  district  managers  and 
carriers.  Must  be  able  to  initiate,  develop 
and  follow  through  with  marketing  plans 
and  concepts  designed  to  increase  circula¬ 
tion  and  penetration  of  all  newspapers  in 
group.  Above  all,  must  be  a  dedicated 
worker.  Good  salary  and  incentive  plan, 
excellent  fringe  benefits,  part  of  a  growing 
regional  group.  Send  resume  in  confidence 
to  Larry  Walker.  Outlook  Publishing  Co.. 
PO  Box  678,  Gresham,  OR  97030. 


CLASSIFIED  ADVERTISING 


ASSISTANT  CLASSIFIED 
MANAGER 

We're  seeking  an  aggressive,  take  charge 
winner  with  excellent  sales  skills  and 
proven  supervisory  ability  to  manage  our 
classified  outside  sales  staff,  sales  sup¬ 
port  personnel  and  national  classified  so¬ 
licitors. 

You'll  work  closely  with  our  classified  man¬ 
ager  in  budgeting,  formulating  and  imple¬ 
menting  policy,  planning  and  directing  the 
department's  sales  efforts  and  conducting 
sales  training. 

Previous  classified  experience  is  essential 
and  experience  in  a  competitive  market  is 
preterred.  If  you're  looking  for  a  challeng¬ 
ing  spot  with  real  growth  opportunity  at 
one  of  the  Sunbelt’s  most  progressive 
AM/PM  newspaper  operations,  call  or  send 
a  letter  and  resume  in  strict  confidence  tO: 
Gary  Ahlstrom,  Classified  Advertising 
Manager  or  Dan  Shaver,  Personnel  Direc¬ 
tor,  The  Knight  Publishing  Co.,  Publishers 
of  the  Charlotte  News  and  the  Charlotte 
Observer,  2  editorially  independent  news¬ 
papers,  600  S.  Tryon  St,  Charlotte  NC 
28202.  Equal  opportunity  employer. 


DATA  PROCESSING 

DATA  PROCESSING 
MANAGER 

60,000  daily  in  Sun  Belt  is  seeking  an  ex¬ 
perienced  data  processing  manager  for  its 
business  office.  Must  have  supervisory  ex¬ 
perience.  Good  pay  and  benefits.  Send  re¬ 
sume  to  Box  28045,  Editor  &  Publisher. 


EDITORIAL 


REPORTER — minimum  experience  1  year 
for  leading  semi-weekly.  Ability  to  cover 
any  beat,  initiate  features,  produce  ample, 
good  copy.  Immediate  opening.  Robert 
Johanson,  The  Review,  Plymouth  Wl 
53073.  (414)  893-6411. 


ALTERNATIVE  WEEKLY  in  southern  Con¬ 
necticut  seeks  experienced  feature  writers 
and  reviewers  for  arts  section.  If  you  agree 
that  culture  isn't  neutral  but  related  to 
people's  lives,  we'd  especially  like  to  hear 
from  you.  Women  and  minorities  encour¬ 
aged  to  apply.  Box  28257,  Editor  & 
Publisher. 


MANAGING  EDITOR  NEEDED— Editorial 
and  production  responsibility  for  four- 
year-old  Connecticut  weekly  law  newspa¬ 
per.  Good  writing  and  interviewing  skills. 
Law  background  not  necessary,  but  some 
awareness  of  legislative  and  judicial  proc¬ 
esses  a  plus.  One  or  two  years  experience. 
Duties  include  writing  column  (covering 
legislature,  courts,  legal  issues,  judicial 
administration),  editing  news,  layout  and 
production.  Some  knowledge  of  typeset¬ 
ting,  pasteup  and  ad  design  necessary. 
Ability  to  work  under  pressure  and  with 
people.  This  is  a  position  for  a  strong,  en¬ 
thusiastic,  take-charge  person  who  desires 
more  versatility  and  responsibility.  Present 
managing  editor  leaving  end  of  July  (after 
three  years  with  paper)  to  attend  law 
school;  she  willtrain  new  managing  editor. 
Career  opportunity  with  growing  company. 
Salary  negotiable.  Send  resume  and  clips 
to:  The  Connecticut  Law  Tribune,  106  Ann 
Street,  Hartford,  Connecticut  06103. 


STRINGERS  IN  ALL  STATES 
The  Asbestos  Litigation  Reporter  needs 
stringers  who  know  their  way  around  Fed¬ 
eral  and  State  Courts  to  report  on  damage 
suits  filed  by  persons  allegedly  suffering 
diseases  caus^  by  ingestion  or  inhalation 
of  asbestos  fibers.  Applicants  should  know 
how  to  quickly  obtain  copies  of  relevant 
motions,  court  rulings,  appeals,  docket 
numbers,  as  well  as  names  of  plaintiffs, 
defendants,  attorneys  and  presiding 
judges.  Going  rates  promptly  paid.  Write: 

The  Asbestos  Litigation  Reporter 
Andrews  Publications,  Inc 
PO  Box  200 
Edgemont,  PA  19028 


WOMEN’S  EDITOR— Immediate  opening 
for  person  to  supervise  section  on  wed¬ 
dings,  engagements  and  club  news,  with 
emphasis  on  community  activities  and  fea¬ 
ture  writing,  for  Monday  through  Friday 
PM,  Sunday  AM  in  southwest  Virginia.  1  to 
2  years’  experience  preferred;  layout  ex¬ 
perience  helpful  but  not  required.  Write, 
no  phone  calls  please,  Dennis  Hartig, 
Editor,  Martinsville  Bulletin,  204  Broad  St, 
Martinsville  VA  24112. 


THERE’S  ROOM  for  an  innovative  person 
with  an  energy  reporting  and  desk  back¬ 
ground  at  The  Oil  Daily's  Washington 
editorial  office.  We  need  an  editor  for  our 
special  issues  (approximately  50  of  them  a 
year  running  from  12  to  80  tabloid  pages). 
The  work  includes  advance  planning,  mak¬ 
ing  assignments  to  staff,  stringers  and 
special  contributors  in  various  parts  of  the 
world  and  nation;  working  with  graphic  art¬ 
ist;  some  personal  writing — and  a  great 
deal  of  makeup.  Basically,  it’s  a  one- 
person  creative  and  editing  show.  Send  re¬ 
sume  and  (if  you  have  some)  samples  to 
DeVan  L.  Shumway,  Editor  and  Publisher, 
The  Oil  Daily,  337  National  Press  Bldg., 
Washington.  D.C.  20045. 


WANT  A  CHALLENGE?  Apply  for  the 
editorship  of  3700  weekly  located  in 
county  seat.  Reporting,  editing,  photogra¬ 
phy  and  layout  skills  a  must.  Excellent 
benefits,  salary  $9000,  owned  by 
California-based  chain.  Send  resume  and 
clippings  to  Jon  Van  Duyne,  Steuben 
Courier  Advocate,  9  E.  William  St,  Bath  NY 
14810. 


COPY  EDITOR 

Excellrnl  (>|>|iorliiiiity  i'or 
('0|iy  editing;  pro  at  one  of 
N<‘>v  EtifElanirri  lop  iiiol- 
ron.  Applicant  should 
have  rcporlinK  hack- 
^roiiiid  with  !>«*v»Tal  years 
progressive  tiesk  experi¬ 
ence  with  a  daily.  VDT  ex¬ 
posure  a  plus.  If  you  feel 
ready  to  move  up  to  a 
<|iialily  operation,  w*- 
want  to  talk  with  you.  Ex¬ 
cellent  salary  and  hene- 
fits.  SentI  resume  to:  Wr. 
I).  V.  Donatthue.  Person¬ 
nel  .Administrator,  Provi- 
tlence  Journal  ('.o.,  75 
Fountain  St..  Providence 
Rl  02902.  An  Eipial  Op¬ 
portunity  Employer  M/E. 


EXPERIENCED  IN  PAGE  LAYOUT,  head¬ 
line  writing  and  copy  editing.  Night  shift. 
Zone  2,  medium-sized  daily.  Submit  salary 
requirements  and  references  with  resume 
to  Box  28128,  Editor  &  Publisher. 


50,000  EAST  COAST  suburban  daily  seeks 
No.  3  person  to  ramrod  use  of  profes¬ 
sional-level  stringers  in  all-out  circulation 
drive.  Outstanding  salary,  benefits  and 
future  for  right  person.  The  ideal  can¬ 
didate  has  3-5  years  reporting  and  desk 
experience  and  possesses  leadership  po¬ 
tential.  Include  references  with  letter  and 
resume.  Box  28048,  Editor  &  Publisher. 


FAST,  ACCURATE  news  editor  for  growing 
Mississippi  weekly  of  4(X)0  circulation. 
Some  photography  and  sports  necessary. 
Box  28122,  EdiW  &  Publisher. 


WIRE — Southern  morning  30,(XM3  daily  in 
pleasant  city  needs  wire  editor  with  layout 
experience  and  solid  news  judgment. 
Reply  Box  28050,  Editor  &  Publisher. 


IMMEDIATE  OPENING— Editor  for  21,000 
weekly.  Aggressive,  talented  individual  to 
supervise  small  staff.  Good  pay  for  right 
person.  Resumes  and  clips  to  Publisher, 
The  Uliana  Spirit,  PO  Box  220,  Watseka  IL 
60970. 


NEED  NO.  2  person  in  SVz  man  sports  de¬ 
partment.  Also  a  No.  3  person.  20,000 
daily  and  Sunday,  North  Jersey.  No.  2  per¬ 
son  should  be  capable  of  layout  as  well  as 
covering  sports,  writing  column.  Write  or 
call  Rod  Odell,  Editor,  Daily  Advance, 
Dover,  N  J  07801  or  phone  (201)  366-3000. 


STATE  CAPITAL  REPORTER  for  major 
suburban  7-day  daily.  The  successful  can¬ 
didate  will  have  at  least  4  to  5  years  of  daily 
newspaper  experience  and  a  reputation  for 
solid  reporting,  tireless  digging  and  good 
writing.  Excellent  salary  fringe  benefits 
and  gross  potential.  Mail  resume  to  Doug¬ 
las  K.  Ray,  Managing  Editor,  The  Daily  & 
Sunday  Herald,  PO  Box  280,  Arlington 
Heights,  IL  60006.  Equal  opportunity 
employer. 


COPY  EDITING  POSITION  for  morning- 
Sunday  daily  in  major  metropolitan  area, 
upper  Midwest.  The  successful  candidate 
will  have  2  or  more  years  of  experience  on 
the  rim  of  a  daily  newspaper.  We  seek  fop 
quality  copy  editors  and  pay  accordingly  in 
salary  and  fringe  benefits.  Write  Box 
28131,  Editor  &  Publisher.  Equal  oppor¬ 
tunity  employer. 


BUSINESS/CONSUMER  REPORTER 
60,000  Rocky  Mountain  daily  seeks  ex¬ 
perienced  business/consumer  reporter  to 
cover  a  vital  beat  in  a  diverse,  rapidly  grow¬ 
ing  community  of  1(X),000.  No  beginners: 
Send  only  clips  that  prove  you  can  inform 
and  enlighten  without  boring.  Write  Box 
28136,  Editor  &  Publisher. 


COASTAL  COMPANY  in  Zone  4  needs  EX¬ 
PERIENCED  reporter.  Excellent  company 
benefits;  good  starting  salary^,  Ryjly  with 
writing  samples  to  Box  28072,  Editor  & 
Publisher. 


LIFESTYLE  EDITOR  sought  by  43,000 
daily-60,000  Sunday  paper.  Feature 
oriented  section  includes  3  person  staff 
and  covers  arts,  music,  and  entertainment 
in  addition  to  traditional  weddings  and 
club  news.  Send  resume,  clips  to  Person¬ 
nel  Director,  The  Fayetteville  Observer,  PO 
Box  849,  Fayetteville  NC  28302, 


ENTERTAINMENT  WRITER 
Help  our  readers  decide  how  to  spend  their 
entertainment  dollars — and  time.  We  need 
a  full-range  specialist  with  a  journalism 
degree,  two  years  general  reporting  ex¬ 
perience  and  two  years  covering 
entertainment— from  fine  arts  to  disco. 
Write  Box  28061,  Editor  &  Publisher. 


EDUCATION  WRITER 
Are  our  schools  doing  what  they're  sup¬ 
posed  to?  We  don't  need  platitudes, 
placebos  or  pats  on  the  kudos.  We're  look¬ 
ing  for  a  hard<ligging  pro  who  can  tell  it 
like  it  really  is.  not  like  the  educators  say  it 
IS.  Minimum  requirements— journalism 
degree  and  two  years.  But  it'll  probably 
take  more  than  that.  Box  28062.  Editor  & 
Publisher. _ 


LIMA  NEWS,  41,000  circulation  daily  in 
northwest  Ohio  invites  applications  from 
newsroom  personnel.  Building  active 
prospects  file  for  possible  future  openings. 
Include  experience,  salary  history,  refer¬ 
ences.  Do  not  phone.  Mail  to:  Editor 
Thomas  Mullen,  The  Lima  News.  121  E. 
High  St.,  Lima  OH  45802. 
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HELP  WANTED 


EDITORIAL 


BI-LINGUAL  REPORTER  for  English  lan- 

Suage  twice-weekly  in  Costa  Rica.  Pay; 

S  $420  monthly.  Send  resume,  clips. 
Apdo  7-2730,  San  Jose,  Costa  Rica. 


SPORTS— The  York  Daily  Record  is  loo(<ing 
for  a  sports  writer  who  can  do  it  all,  but  has 
some  especially  strong  clips  on  the  out¬ 
doors  and/or  horse  racing.  We  are  a  locally 
oriented  35,000-circulation  AM  in  an  area 
of  avid  sports  enthusiasts.  This  position 
pays  $235  a  week.  Please  send  resume, 
references  and  no  more  than  5  clips  to 
Curt  Nix,  Sports  Editor,  York  Daily  Record, 
1750  Industrial  Hwy,  York  PA  17402. 


COPY  EDITOR 

State  capital  AM  seeks  copy  editors  for 
main  news  desk.  Position  requires 
meticulous  editing,  two  years  of  daily  ex¬ 
perience  and  a  journalism  degree.  We  offer 
advancement  opportunity,  competitive 
salary  and  a  great  place  to  live.  Write  Box 
28059,  Editor  &  Publisher. 


WANTED  NEWS  EDITOR  must  be  willing  to 
write  twice  weekly  publication  in  middle 
Georgia.  Send  resume  and  clippings  to  PO 
Box  520.  Milledgeville.  GA  31061. 


LIFESTYLE  EDITOR 

The  Decatur  (III.)  Herald  and  Review,  a 
combined  68,000  AM  and  PM,  is  seeking  an 
editor  to  take  full  charge  of  the  Lifestyle 
pages  and  staff.  The  successful  candidate 
will  have  quality  supervisory  and  desk  ex¬ 
perience  in  a  newsroom,  plus  the  proven 
ability  to  organize  work  and  develop  enter¬ 
taining,  imaginative  and  attractive  feature 
pages  for  our  13  issues  a  week. 

Excellent  benefit  package  and  potential 
for  advancement.  Salary  commensurate 
with  experience. 

Please  send  resume,  feature  writing  sam¬ 
ples  and  section  tearsheets  to  Larry  Per¬ 
ryman,  Lindsay-Schaub  Newspapers,  PO 
Box  789.  Decatur  IL  62525. 


NEWS  EDITOR 

The  York  Daily  Record  is  looking  for  an 
ambitious  news  editor  to  fill  the  No.  3 
editorial  management  position  at  the 
35,000  circulation  AM,  The  right  candi¬ 
date  will  have  tearsheets  showing  an  en¬ 
lightened  appreciation  for  fine  graphics 
and  photography,  a  well  rounded  sense  of 
news,  a  bias  for  modular  makeup,  solid 
and  snappy  headlines  and  a  commitment 
to  putting  out  a  superb  locally  oriented 
newspaper.  Som<"  metro  and  color  experi¬ 
ence  helpful,  bi  ■  not  required.  Our  news 
editor  will  help  r  structure  our  entire  desk 
operation,  so  management  skills  are  a 
must.  This  opportunity  will  pay  $19,000- 
plus.  Please  respond  with  resume,  refer¬ 
ences  and  tearsheets  to  Wiley  Brooks, 
Executive  Editor,  York  Daily  Record.  1750 
Industrial  Hwy,  York  PA  17402. 


COPY  EDITOR-Daily  circulation  130,000 
seeks  copy  editor  to  join  10  person  desk. 
Equal  opportunity  employer.  Zone  5.  Send 
resume  and  samples  of  work  to  Box  28086. 
Editor  &  Publisher. 


REGIONAL  EDITOR 

Our  four  regional  editions  in  Zone  4  need 
an  editor.  Strong  leadership  experience  in 
suburban  weekly  journalism  a  must.  Suc¬ 
cessful  candidate  will  direct  32-person 
staff  producing  two  weekly,  two  bi-weekly 
editions  with  45,000  subscribers.  Resume 
and  salary  requirements  to  Box  28060. 
Editor  &  Publisher. 


MANAGING  EDITOR  of  semi-weekly  news¬ 
paper  group  in  Southeast.  Must:  Be  strong 
organizer  and  leader,  be  strong  on  people 
skills,  be  good  news  judge,  be  good  writer, 
be  good  copy  editor,  be  good  planner.  Po¬ 
sition  could  lead  to  Editor  within  one  year. 
Must  train,  maintain,  good  news  staff.  Ex¬ 
cellent  salary,  benefits  for  right  person. 
Send  resume,  current  salary,  current  is¬ 
sues  of  paper  where  you  are  presently 
employed  to  Box  28082,  Editor  & 
Publisher 


SPORTS  MAKE-UP 

Georgia  firm  has  immediate  opening  for 
sports  make-up  person.  Experience  in  lay¬ 
out  and  general  assignment  reporting  are 
essential.  Excellent  company  benefits. 
Respond  with  resume  and  samples  of 
work.  Box  27930,  Editor  &  Publisher. 


MANAGING  EDITOR  for  a  small  commun¬ 
ity  paper  in  the  Southwest.  Should  have 
some  editorial  experience.  Please  send 
clips.  Box  X,  Window  Rock  AZ  86515. 


HELP  WANTED 


EDITORIAL 


'  CITY  EDITOR 

‘The  Midland  (Mich.)  Daily  News,  a  17,000 
PM,  seeks  a  city  editor  to  direct  news 
coverage. 

Strong  copy  editing  and  news  development 
skills  essential.  Supervisory  experience 
preferred.  Salary  commensurate  with  ex¬ 
perience,  excellent  benefits,  growth  po¬ 
tential. 

Send  clips  and  resume  to  John  Palen,  PO 
Box  432,  Midland  Ml  48640. 


ARE  YOU 
AN  ACE? 

AM  daily  seeks  4th  assistant  city  editor. 
Reporter  teams,  progressive  management, 
great  opportunity  for  advancement.  Heavy 
on  depth  and  investigative  reporting. 
Proved  editing  skills  a  must.  Present  salary 
and  resume  to  Box  28063,  Editor  &  Pub¬ 
lisher.  Our  employees  know  of  this  ad. 


LIFESTYLE-WOMEN'S  EDITOR  for  medi¬ 
um  size  Zone  4  daily.  Proven  writer  with 
camera  and  layout  experience.  Strong 
feature  writer  with  personality  to  fit  in  busy 
"Southern  style"  community.  Box  28069, 
Editor  &  Publisher. 


SEEKING  EDITOR  for  10,000  daily  news¬ 
paper  in  Finger  Lakes  region  of  New  York. 
Salary  $350  weekly  to  start.  Paper  part  of 
national  chain  of  dailies.  All  replies  kept 
confidential.  Box  28068,  Editor  & 
Publisher. 


BUSINESS  WRITER-EDITOR 
No  one  covers  business  in  our  Zone  4  state 
capital.  We  have  the  space  and  commit¬ 
ment.  All  we  need  is  the  talent.  Can  you 
put  it  together?  Present  salary  and  resume 
to  Box  28064,  Editor  &  Publisher. 


EDITOR— Award-winning,  6000  circulation 
New  England  daily  seeks  exceptionally 
talented,  take-charge  workaholic  to  run 
news-editorial  operation.  Independent 
publisher  wants  paper  to  be  best  of  its  size 
in  nation.  Good  salary  and  benefits.  Appli¬ 
cations  handled  in  strict  confidence.  Box 
27965,  Editor  &  Publisher. 


JOB  HUNTING? 

Get  results  by  using  Journalists  Unlimited, 
the  nationwide  newspaper  personnel  ser¬ 
vice.  Many  jobs  available  now— reporters, 
copy  editors,  photographers,  editors.  We 
deal  directly  with  client  newspapers  all 
over  the  US.  Small  registration  fee,  no 
other  charge  ever.  Write  for  details  to: 
Journalists  Unlimited,  1728  Evergreen  St, 
Walla  Walla  WA  99362. 


GENERAL  ASSIGNMENT  REPORTER 
Minimum  2  years'  experience  for  8000  cir¬ 
culation  PM  daily.  Send  complete  resume, 
references  to  Managing  Editor,  Evening 
Sun,  4547  Hale  St,  Norwich  NY  13815.  No 
phone  calls. 


ENERGETIC  REPORTER 
Western  North  Dakota  daily  has  neglected 
the  outer  regions  of  its  circulation  area  too 
long.  If  you're  equally  at  ease  writing 
humorous  feature  stories  as  well  as  in- 
depth  "issues"  oriented  news  stories,  give 
me  a  call  at  (701)  572-7162  between  3  and 
5  pm.  Central  time,  any  weekday.  Ask  for 
Rick  Trembley. 


SKILLED  EDITORS  needed  on  city  and 
copy  desk  of  Ft  Lauderdale  news,  Florida's 
largest  evening  newspaper.  VDT  experi¬ 
ence  required.  Room  to  advance.  Send  re¬ 
sume  to:  Employment  Manager,  Ft 
Lauderdale  News,  PO  Box  14430,  Ft 
Lauderdale  FL  33302. 


NEWS  EDITOR 
SOUTH  FLORIDA 

Challenging  position  on  growing  AM  in 
highly  competitive  area.  Must  have  mature 
news  judgment,  ability  to  respond  well 
under  pressure.  News  Editor  supervises  8 
person  A  section  desk  and  participates  in 
management  level  planning.  Good  salary 
and  benefits.  Box  28251,  Editor  & 
Publisher. 


IMMEDIATE  OPENINGS  for  2  general  as¬ 
signment  reporters  and  1  sports  reporter. 
If  you  are  a  good  writer,  know  make-up, 
and  can  use  a  camera,  we  have  a  place  for 
you  in  Branson,  Missouri.  Large  weekly 
newspaper  averaging  over  50  pages  per 
week.  Send  resume  to  PO  Box  71(J,  Bran¬ 
son.  MO  65616  or  phone  (417)  334-3161. 
ask  for  Rupert  Phillips. 


MANAGING  EDITOR— 4200  circulation 
northeastern  Oklahoma  daily.  $11,700 
plus  benefits  to  start.  Clips,  references  to: 
Daily  Journal,  Vinita  OK  74301. 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

A  good  newspaper  in  Maine  want,  to  get 
better  and  is  looking  for  a  city  editor  to 
help  direct  the  process.  The  Kennebec 
Journal,  an  18,000  6-day  AM,  needs  a  city 
editor  experienced  in  supervision,  skilled 
in  copy  handling  and  desk  work,  reliable 
and  resourceful  in  solving  problems  and 
generating  ideas.  A  descriptive  resume, 
including  a  detailed  statement  of  short¬ 
term  and  long-term  objectives,  should  be 
sent  to: 

James  M.  Milliken,  Managing  Editor 
Kennebec  Journal 
274  Western  Av 
Augusta  ME  04330 


SPORTS  EDITOR 

We'd  be  batting  10(X}  if  we  had  the  right 
manager.  Aggressive  45,000*  afternoon 
daily  near  Chicago  needs  a  strong  sports 
editor  who  can  see  the  total  picture  and 
present  it  to  readers  graphically  and 
gramatically.  Experience  required,  good 
pay  and  fringes.  Send  writing,  editing  and 
layout  samples  with  references  to  Box 
28210,  Editor  &  Publisher. 


REPORTER 

Innovative  Pacific  Northwest  daily  seeks  a 
reporter  to  become  part  of  an  a^ressive, 
talented  staff.  The  person  we  hire  must  be 
energetic,  quick  to  learn  and  possess 
strong  writing  and  reporting  skills.  Work 
and  live  in  a  southeast  Washington  com¬ 
munity  that  offers  many  recreational  op¬ 
portunities  along  with  the  benefits  of  3  col¬ 
leges.  Equal  opportunity  employer  offering 
excellent  pay  and  benefits  and  an  exciting 
place  to  work.  Send  resume,  clips  and  re¬ 
ferences  to  Personnel  Department,  Walla 
Walla  Union-Bulletin,  PO  Box  1358,  Walla 
Walla  WA  99362. 


MANAGING  EDITOR  for  Colorado  daily 
dedicated  to  community  news.  Must  be 
able  to  direct  news  staff  utilizing  elec¬ 
tronic  newsroom.  Proven  leadership  and 
experience  necessary.  Excellent  commun¬ 
ity  and  newspaper  environment  with  good 
benefits.  All  replies  confidential.  Send  re¬ 
sume  (don't  call)  to  Colorado  Press  Associ¬ 
ation,  1336Glenarm  PI,  Denver  CO  80204. 


ALTERNATIVE  WEEKLY  newspaper, 
southern  Connecticut,  seeks  reporter 
familiar  with  Bridgeport  area.  Women  and 
minorities  are  encouraged  to  apply.  Box 
28199,  Editor  &  Publisher. 


ASSISTANT  EDITOR  wanted  for  working 
fishing  newspaper  in  northern  New  Jersey. 
Call  for  appointment  (201)  264-2502. 


WRITER— Tulane  University  will  have  an 
opening  on  July  1  for  a  writer  to  prepare 
stories  for  release  to  local  and  national 
media.  Applicant  should  be  familiar  with 
news  media  and  have  a  concern  for  higher 
education.  Send  resume  to:  Terry  Krieger, 
Director  of  University  Relations,  Tulane 
University,  New  (Orleans  LA  70118.  Dead¬ 
line  for  applications  is  June  15.  1979.  An 
equal  opportunity/affirmative  action 
employer. 


HELP  WANTED 


EDITORIAL 


ASSCJCIATE  EDITOR 

Writer  photographer  wanted  for  national 
snowmobiling  magazine.  Journalism  de¬ 
gree  and  12  years'  publications  experi¬ 
ence  required.  Must  be  adept  at  outdoor 
action  photography.  Will  handle  story  and 
photo  assignments,  assist  editor  with  pro¬ 
duction  of  magazine,  special  projects. 
Some  travel  involved.  Send  resume  and 
published  samples  to  Cheryl  Bernard 
SnoTrack  Magazine,  225  E  Michigan.  Mil¬ 
waukee  Wl  53202. 


COPY  EDITOR  with  at  least  3  years'  experi¬ 
ence  for  night  desk  of  major  Washington 
DC  newspaper  bureau.  Send  resume  to 
B.J.  Richey,  News  Editor,  Newhouse  News 
Service,  Suite  1320, 1750  Pennsylvania  Av 
NW,  Washington  (X  20006,  or  call  (202) 
393-7130. 


THE  WATERTOWN  DAILY  TIMES  needs  a 
Feature  Editor.  We're  a  6-day  evening 
paper  with  42,000  circulation.  As  an 
editor,  you  will  guide  our  two  weekly 
magazine  special  sections  and  Lifestyles 
page.  Experience  essential.  Our  employees 
think  this  is  a  good  place  to  work  and  a 
great  place  to  live.  We  offer  a  big  chal¬ 
lenge,  plenty  of  work,  good  salary  and  out¬ 
standing  benefits.  We're  building  a 
dynamic  team.  If  you  want  to  be  part  of  it. 
send  full  resume.  Address  John  B. 
Johnson,  Jr.,  Managing  Editor,  Watertown 
Daily  Times,  Watertown.  N.Y.  13601. 


STRINGERS  for  Southern  sailing  monthly, 
founded  1972.  Features  and  shorts  about 
sailboats  and  sailboat  owners.  Cruising 
personalities,  history,  trade.  Major  South¬ 
ern  cities,  including  Atlanta,  Birmingham. 
Charleston,  Charlotte,  Columbia,  Jackson¬ 
ville.  Memphis.  Miami,  Mobile,  Nashville, 
New  Orleans,  Raleigh,  Savannah.  Sailors' 
Gazette,  6727  1st  Av  South,  Suite  107,  St 
Petersburg  FL  33707. 


LIFESTYLE  EDITOR— Progressive  38,000 
Zone  5  daily  has  opening  for  editorship  of 
Lifestyle  section.  Emphasis  on  writing 
skills  and  ability  to  deal  with  the  public. 
Salary  $17,000-  depending  on  back¬ 
ground.  Excellent  fringe  benefits.  Must  be 
willing  to  relocate.  (3ood  job  for  enterpris¬ 
ing,  creative  person.  Send  resume  and 
writing  samples,  salary  requirements  to 
Box  28170,  Editor  &  Publisher. 


A  MAJOR  financial  services  institution, 
based  in  New  York  City,  is  seeking  an  ex¬ 
perienced  writer  with  a  sound  background 
in  economics  and  finance.  The  position  will 
require  close  coordination  with  the  institu¬ 
tion's  Economic  Research  Department. 
Responsibilities  will  include  editing  of  the 
Department's  publications.  Public  Rela¬ 
tions  activities  on  behalf  of  the  depart¬ 
ment  and  its  personnel,  and  newspaper  ar¬ 
ticles  for  external  use.  Applicants  should 
have  at  least  3  to  5  years  writing  experi¬ 
ence,  preferably  on  economics,  and  finan¬ 
cial  subjects,  and  some  copy  editing  ex¬ 
perience.  Compensation  will  range  from 
$25,0(X)  to  $30,000  depending  on  back¬ 
ground.  Submit  resumes  with  salary  his¬ 
tory  to  Box  28250,  Editor  &  Publisher. 


WRITER/EDITOR 


We  need  in  one  person: 

1.  a  strong  writer  in  the  journalistic  tradition 

2.  a  conscientious  editor  committed  to  consistently  high 
standards 

3.  a  creative  thinker  capable  of  inspiring  others 

4.  a  mature  individual  prepared  to  work  one-on-one  with  top 
management 

Have  all  the  benefits  that  go  with  working  for  multibillion  dollar 
international  energy  and  petrochemical  company.  Work  in  a  small 
Southwest  city  that  is  ideal  for  family  living  and  only  an  hour  from 
a  metropolitan  center. 

Degree  in  journalism,  English,  or  other  appropriate  field  re¬ 
quired,  plus  five  or  more  years  of  writing  experience.  Send 
resume,  salary  expectations,  and  writing  samples  of  news  stories, 
feature  articles  and  speeches. 

Box  28089,  Editor  &  Publisher 

An  Equal  Opportunity  Employor 

_ I_ _ / 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

POSITIONS  WANTED 

EDITORIAL 

PRODUCTION 

PROMOTION 

CIRCULATION 

BUSINESS  WRITER 

We're  a  68.000  PM,  83,000  Sunday  in  a 
community  where  business  is  important. 
IBM  was  founded  here  and  the  area  has 
several  other  major  manufacturers,  includ¬ 
ing  GE,  GAP,  and  Singer  Company. 

We  demand  quality  business  reporting, 
some  investigative  talent  and  lots  of  hard 
work.  We  want  a  reporter  who  can  cut 
through  business  jargon  and  make  busi¬ 
ness  stories  appealing  for  general  readers. 
In  return  we  offer  a  daily  open  business 
page  and  a  Sunday  section  to  display  your 
talent. 

If  you  have  at  least  2  years  daily  newspaper 
experience  and  krwvy  the  diffe 


PRESS  SUPERVISOR  OR 
PRODUCTION  MANAGER 

Individually  owned  small  group  in  heart  of 
Sunbelt,  modern  web  offset  plant.  Choice 
location  and  excellent  opportunity  for 
quality  person.  Write  Box  28123,  Editor  & 
Publisher,  giving  experience,  telephone 
number. 


If  you  have  at  least  2  years  daily  newspaper 
experience  and  know  the  difference  be¬ 
tween  business  writing  and  promotional 
fluff,  send  a  resume  and  clips  by  June  8  to 
T.  Wayne  Mitchell,  Metro  Editor,  The  Even¬ 
ing  Press,  Vestal  Parkway  East,  Bingham¬ 
ton,  NY  13902. 


ELECTRONICS 


ELECTRONIC  MECHANIC 
LEADER 

US  Forces  newspaper  in  Darmstadt,  West 
Germany  experience  with  electronic  edit¬ 
ing  process  and  related  graphic  arts 
equipment.  Applicants  must  have  at  least 
4  years  specialized  experience  in  graphic 
arts  electronics  installation,  maintenance, 
trouble-shooting  and  repair.  Desired  ex¬ 
perience  includes  Hendrix/Harris  elec¬ 
tronic  editing  equipment  and  companion 
systems.  Salary  range  dollar  9.04  per  hour 
to  dollar  10.55  per  hour.  In-hire  dollar  9.04 
per  hour,  plus  living  quarters  allowance, 
transportation  to  Darmstadt,  and  group  in¬ 
surance.  Only  applications  postmarked  on 
or  before  28  May  will  be  considered.  Sub¬ 
mit  full  resume  to  Civilian  Personnel  Of¬ 
ficer,  European  Stars  and  Stripes,  APO 
New  York  09221. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potent  iai  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27739, 
Editor  &  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potentiafwith  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi¬ 
dential.  Send  resume  to  Box  27824,  EditO' 
&  Publisher. 


PRESSROOM 

SUPERINTENDENT 

to  oversee  large  metrodaily — 7  day  located 
Zone  9.  Must  have  web  offset  experience. 
Must  have  strong  managerial  capabilities 
and  willing  to  accept  challenge.  Please 
send  resume  plus  salary  expectations  to 
Box  27102,  Editor  &  Publisher. 


PRESSMAN — Experienced  pressman  for  8 
unit  Harris  V-15A.  Send  resume  to  DeLand 
Sun  News,  c/o  Chester  Haynes,  PO  Box 
1119,  DeLand  FL  32720  or  call  (904) 
734-3661. 


OFFSET  PRESSMAN,  Urbanite  experience 
helpful,  generous  compensation,  excellent 
career  potential,  full  benefit  program. 
Contact  Steve  Klein,  Lloyd  Daily  News, 
Lloyd  Wl  53511,  (608)  365-8811. 


PRODUCTION 


PRODUCTION  ASSISTANT— New  Jersey 
weekly  newspaper  group  needs  all-round 
person  to  aid  in  all  phases  of  offset  com¬ 
position  including  typesetting,  paste  up, 
camera  work.  New  plant,  excellent  working 
conditions.  Major  fringe  benefits.  Tre¬ 
mendous  future.  Some  experience  neces¬ 
sary.  Salary  negotiable.  Box  28083,  Editor 
&  Publisher. 

PRODUCTION  MANAGER  for  15,000  Zone 
4  daily  and  central  printing  plant.  Cost- 
efficient  and  result-oriented  supervise: 
who  can  handle  people.  Top  community  in 
college-outdoor  area.  Box  28070,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
19,000  circulation  offset  daily  in  western 
Massachusetts  (Allege  community  seeks 
experienced  production  manager  with 
computer  background.  Three  year  old 
plant  has  Microstor  system.  Pacesetters,  6 
unit  Urbanite  with  satellite  unit.  We  offer 
pleasant  working  conditions,  good  benefits 
including  profit  sharing/savings  plan,  sal¬ 
ary  open.  Send  resume  to  Peter  IJeRose, 
Co-Publisher,  Daily  Hampshire  Gazette, 
Northampton  MA  ()1060. 


PROMOTION 


COPY  DIRECTOR 

You've  proven  you  can  write.  You've  proven 
you're  creative.  You've  proven  you  can 
manage  people.  And  you've  proven  you  can 
meet  a  deadline.  Now  convince  us  you're 
the  person  we  need  to  fill  a  top  level  open¬ 
ing  in  our  highly  respected  promotion  de¬ 
partment.  You  and  your  staff  of  profes¬ 
sional  writers  will  produce  copy  for  ads, 
brochures,  and  presentations  to  support 
our  circulation  and  advertising  sales  ef¬ 
forts.  You'll  work  closely  with  our  team  of 
talented  artists.  Your  salary  will  be  com¬ 
mensurate  with  your  qualifications  and 
experience.  We  offer  an  excellent  benefit 
package  and  an  outstanding  Zone  5  loca¬ 
tion.  Send  your  resume  and  examples  of 
your  most  creative  and  effective  copy  im¬ 
mediately.  (Samples  will  not  be  returned). 
An  equal  opportunity  employer.  Write  Box 
28145,  Editor  &  Publisher. 


SUBSCRIBER  PROMOTION  MANAGER 
Position  responsible  for  circulation  promo¬ 
tion  and  product  sales  support  programs, 
with  a  staff  of  3  copy  writers;  also  draws 
support  from  advertising  agency  and  pro¬ 
motion  department  artists.  Knowledge  of 
advertising  and  how  it  works  in  product 
sales,  one  of  top  skills  required;  also  im¬ 
portant  are  leadership,  organizational, 
creative  and  communication  skills.  Three 
or  more  years  quality  experience  either 
from  advertising  agency  or  other  newspa¬ 
per. 

Salary:  up  to  $25,000.  Send  resume  tO: 
Michael  Seraphine,  Personnel  Depart¬ 
ment.  Minneapolis  Star  &  Tribune  Co.,  425 
Portland  Ave,  Minneapolis,  MN  55488. 

Equal  Opportunity  Employer 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 
WRITER 

One  of  America’s  leading  public  relations 
agencies  is  offering  an  unusual  opportun¬ 
ity  to  a  versatile,  imaginative  writer  who 
can  search  out  and  effectively  report  cor¬ 
porate  developments.  Media  experience  is 
a  requirement.  The  individual  selected  will 
report  to  a  senior  vice  president  in  New 
York  but  will  be  based  in  Ohio.  Salary  to 
the  mid-$20s.  All  replies  confidential,  of 
course.  Send  resume  to; 

Mr  Lawrence  R  Tavcar 
Carl  Byoir  &  Associates,  Inc. 

380  Madison  Avenue 
New  York,  NY  10017 


CIRCULATION  MANAGER  with  years  in 
competitive  metro  market  AM,  PM,  Sun¬ 
day,  and  last  6  as  Circulation  Manager  of  a 
medium  size  PM  daily  with  TMC  products, 
seeks  relocation  and  advancement.  Offer¬ 
ing  a  total  of  twenty-one  years  of  success¬ 
ful  experience  in  widely  varied  markets 
and  situations  and  desire  to  continue  to 
grow  with  job.  Strong  in  personnel  de¬ 
velopment,  cost  control,  sales  promotion 
and  service.  Age  40  and  still  gets  excited 
by  a  challenge — do  you  have  one?  Box 
27828,  Editor  &  Publisher. 


NUMBER  2  man  of  a  combined  daily 
26,000  and  Sunday  28,(X)0  wants  to  relo¬ 
cate  in  Zones  3,  5,  or  7.  Experienced  as  a 
District  Manager,  in  ABC,  office  and  cleri¬ 
cal,  and  Assistant  to  the  Circulation  Man¬ 
ager.  Would  like  No.  1  job  at  a  small  news¬ 
paper  or  a  District  Manager  or  above  at 
larger  newspaper.  Contact  Mike  Wead,  Rt 
11,  Jonesboro  TN  37659.  (615)  753-5839. 


NEED  TOP  CIRCULATION  MANAGER?  The 
best  aren’t  job  hunting,  they’re  working. 
They  list  with  us  and  wait  for  the  job  that 
best  matches  their  qualifications  and  pro¬ 
vides  a  challeitge.  They're  members  of  the 
Consolidated  (Circulation  Systems  "Brain 
Trust”,  people  with  ideas  that  make  things 
happen.  Call  or  write  Personnel  Recruiting 
Division,  8801  Bass  Lake  Rd,  Minneapolis 
MN  55428.  (612)  535-5558. 


EDITORIAL 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


Positions  Wanted  .  .  . 


ACADEMIC 


EXPERIENCED  JOURNALIST  seeks  public 
information/teaching  position;  2  Master's 
degrees;  public  relations,  magazine, 
weekly  and  daily  newspaper  experience. 
Prefer  Missouri,  Arkansas,  Tennessee, 
Texas.  Call  (901)  324-1267. 


ADMINISTRATIVE 


ADVERTISING  and  general  management 
experience  plus  proven  dedication  means 
a  rare  find  for  good  paper(s).  Write  Box 
27863,  Editor  &  Publisher. 


SYSTEMS  MANAGER— High  powered  with 
extensive  experience  in  all  newspaper 
operating  departments.  E.E.  background, 
people  oriented,  stable  and  seasoned. 
Solid  record  and  references.  Box  28148, 
Editor  &  Publisher. 


EXPERIENCED  EXECUTIVE  seeks  change. 
26  years  successful  growth  as  advertising 
director,  general  manager,  publisher. 
Large  weekly,  magazine,  medium  daily. 
Professional  skills  in  all  publishing  func¬ 
tions.  Record  of  increased  volume,  profits, 
cost  controls.  Desire  comparable  respon¬ 
sible  position  in  West  or  anywhere.  Box 
28115,  Editor  &  Publisher. 


THIS  EDITOR  hiked  circulation  45%  (to 
56M)  and  ad  revenue  100%  in  2  years. 
Needs  new  challenge.  Have  you  got  one? 
Box  28111,  Editor  &  Publisher. 


GENERAL  MANAGER— Assistant  to  Pub¬ 
lisher  position  sought  on  small,  medium¬ 
sized  daily  or  large  weekly  by  knowledge¬ 
able  marketing-promotion  executive  who's 
run  out  of  room  to  grow  in  present  top 
management  position.  Solid  credentials  in 
advertising,  circulation,  news,  finance  as 
well  as  community.  20  years’  experience. 
Age  38,  self-starter,  well  organized.  Box 
28101,  Editors,  Publisher. 

PUBLISHER’S  WORKHORSE— Experienced 
administrator,  editor  will  make  top-notch 
publisher’s  assistant,  small  or  medium 
daily.  Box  28238,  Editor  &  Publisher. 


GIFTED  WRITER-REPORTER,  41,  seeks 
return  to  full-time  writing  for  southern 
California  daily  after  10  years  suburban 
newspaper  management.  Amusing,  poi¬ 
gnant  columns,  solid  hard  news,  probing 
editorials.  Vast  experience  covering 
California  politics.  Seeks  wide-ranging 
general  assignment  post.  Available  June  1. 
Recent  clips,  references,  resume.  Box 
27867,  Editor  &  Publisher, 


INDUSTRIOUS  WRITER,  29,  recent  MA, 
light  freelancing  experience,  would  like 
chance  to  get  started  on  small  daily  or 
weekly  in  Zones  3,  4,  6,  8,  or  9.  You  won’t 
be  sorry.  PO  Box  1021,  Tullahona  TN 
37388. 


EXPERIENCED  editor,  writer,  photog¬ 
rapher  seeks  chance  to  help  mold  better 
community  newspaper.  Organizational 
skills,  layout,  VDT.  fox  28121,  Editor  & 
Publisher. 


NIGHT  EDITOR  at  small  AM  seeks  chal- 
lengi^ng  desk  job  at  larger  daily  in  Zones  4, 
6.  BA  in  English — perfectionist  with 
strongest  interests  and  talents  in  copy 
editing,  layout.  Box  28118,  Editor  & 
Publisher. 


BOSTON  AREA— Newsman,  26,  will  be 
there  July  1,  bringing  4  years  of  daily  ex¬ 
perience  with  him,  including  editing,  news 
and  feature  writing,  photo,  VDT,  layout, 
supervision.  Bruce  Dravis,  17  Almandor 
Circle,  Chico  CA  95926.  (916)  345-7561. 


EDITOR-PUBLISHER  of  literary  magazine, 
BA  in  English,  seeks  job  as  reviewer,  re¬ 
porter  or  editor.  Box  28113,  Editor  & 
Publisher. 


YOUR  SPORTS  PAGES  drab,  unimagina¬ 
tive?  Let  a  skilled  veteran  add  Pizzazz  to 
your  section.  Grad  of  250,000  daily.  Box 
28112,  Editor  &  Publisher. 

An  SAi  F«;PFR<;nN  INSTANT  BUSINESS  SECTION-Team  of 

1.  ,  experienced,  professional  business  writers 

Young,  hardworking.  Four  years  newspa-  g^d  ^itors  seeks  enlightened  publisher  of 
per  experience.  Seeking  change  to  sales  major  newspaper  anxious  to  overcome  late 
erritopr  that  n^s  expanding  and  prom^  s,a'rt  and  capitalize  on  boom  in  reader  and 
tion  planning.  Will  relocate.  Box  27850,  advertiser  interest  in  better  business  and 
Editor  &  Publisher.  economic  news.  Must  be  willing  to  grant 

responsibility,  authority  and  autonomy 
necessary  to  produce  best  quality  section 
and  reap  rewards.  We  offer  staff  with  un¬ 
surpassed  skills  in  all  necessary  areas— 
reporting,  editing,  graphics.  Salary  re¬ 
quirements  ranging  from  $25,000  to 
$55,000  depending  on  experience  and  re¬ 
sponsibility.  Staff  size  and  mission  subject 
to  negotiation.  Box  28110,  Editor  & 
Publisher. 


ADMINISTRATIVE 


FUTURE  PUBLISHER  NEEDS  OPPOR¬ 
TUNITY  to  show  my  ability.  Degreed  with 
10  years  experience  including  manage¬ 
ment  of  suburban  daily.  Ask  to  see  my  rec¬ 
ord.  Box  28217,  Editor  &  Publisher. 


OPERATIONS  DIRECTOR 
Presently  Production  Director  on  high  vol¬ 
ume  profit  oriented  mid-size  AM/PM/ 
Sunday  on  East  Coast,  seeking  position 
with  future  advancement  for  recognized 
achievements.  Extensive  background  in 
automation,  conversions,  budgeting,  cost 
control  and  labor  relations.  S^aiv  negoti¬ 
able,  willing  to  relocate.  Best  references, 
fox  27744,  Editor  &  Publisher. 


SUCCESSFUL  AD  PRO  seeks  opportunity 
to  continue  30-year  career.  Can  train  and 
direct  staff  for  greater  profits.  Ken  Ander¬ 
son,  909  Godber,  Charleston  SC  29412. 


ADVERTISING 


Editor  &  Publisher. 


I  WANT  TO  MAKE  MORE  MONEY  FOR  YOU! 
Ad  manager  for  medium  daily/large  weekly 
group.  Top  revenue  producer.  Degree.  Ex¬ 
cellent  references.  Box  28236,  Editor  & 
Publisher. 


LOOKING  for  experienced  manager?  I  have 
solid  background  in  all  phases  of  newspa¬ 
per  advertising,  training,  top  sales.  Box 
28204,  Editor  &  Publisher. 

_ CARTOONIST _ 

CARTCXJNIST  and  all-around  staffer  seeks 
job  with  small  to  medium  size  paper.  Can 
do  photography,  paste-up  and  layout.  For 
cartoon  samples:  Porter  Taggart,  2301-C 
Shade  Valley  Rd,  Charlotte  NC  28205. 


Young  PEOPLE  Weekly  Associate  Editor 
with  two  years  experience  in  writing  for 
every  department  from  "Jocks"  to  "Arts" 
seeks  challenging  opportunity  with 
magazine,  newspaper  or  multi-media  pub¬ 
lisher  in  California.  MFA  Yale  Drama 
School,  network  TV  and  educational  AAf 
writing  experience.  Box  28133,  Editor  & 
Publisher. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


INTELLIGENT  energetic  pro,  20  years 
Canada  daily,  retail/national  sales.  BA  • 
writing,  analytical  skills.  2  years  supervi¬ 
sion.  Vis3.  Seeking  growth  opportunity 
Zone  4.  Resume.  Box  28135,  Editor  & 
Publisher. 

SHIRT-SLEEVE  EDITOR,  13-  years'  ex¬ 
perience,  copy-to-managing  editor,  back 
from  Israel.  Needsjob  in  June,  any  Zone. 
John  Glenn,  6550  (^lidge,  Hollywood  FL 
33024. _ 

REPORTER  seeks  first  full  time  job,  prefer 
daily.  Available  after  June  graduation.  Ex¬ 
perience  with  wire  and  TV  news  depart¬ 
ment.  Will  work  hard,  travel  anywhere.  Box 
27953,  Editor  &  Publisher. 

EUROPEAN  BEAT  can  be  covered  skillfully 
and  economically  for  your  publication  by 
retiring  American  diplomat  with  journalism 
background  and  best  continental  connec¬ 
tions.  Fluent  in  German  and  Danish.  Resi¬ 
dent  in  England  and  Germany.  Box  27945, 
Editor  &  Publisher. 

AWARD-WINNING  newsperson,  experi¬ 
ence  running  daily,  weekly  newsrooms,  ex¬ 
panding  news  operations,  revitalizing 
moribund  newspapers,  good  teacher  of 
young  staff.  Strong  in  layout.  Prefers  East 
Coast.  Rick  Friedman,  5  Frances  St, 
Woburn  MA  01801.  (617)  935-4967. 

WELL-ROUNDED  NEWSMAN,  general  as¬ 
signment  repprter  for  past  three  years  on 
West  Coast  big-city  daily  (Knight-Ridder), 
now,  at  25,  seeks  entry-level  writing  job  in 
New  York  City.  Box  27937,  Editor  & 
Publisher. 

REPORTER,  two  years  19,000  daily  ex¬ 
perience,  with  interests  in  arts,  history, 
local  news,  seeks  newspa^r  or  magazine 
spot  in  news  or  features.  Prefers  Zones  1, 
2,  9.  Box  27929,  Editor  &  Publisher. 


NEWSWOMAN,  10  years’  experience 
reporting/photography,  medium  dailies. 
Masters,  seeks  work  in  Florida/Texas.  Box 
27924,  Editor  &  Publisher. 


TOP-NOTCH  EDITOR  experienced  in  trade 
and  special-interest  magazines.  Proven 
ability  to  increase  circulation,  inspire 
staff,  communicate  technical  info  in  lay 
terms,  supervise  design  and  production. 
Highly  creative,  highly  organized.  NYC 
area.  Box  27917,  Editor  &  Publisher. 


EXPERIENCED  JOURNALIST,  ex-Washing- 
ton  and  foreign  correspondent  tor  top 
news  magazine,  seeks  return  to  report¬ 
ing,  writing,  editing  after  4-year  leave  to 
complete  major  book  on  education.  Cover¬ 
age  includes  US,  UK,  Canadian  politics; 
UN,  nuclear  and  press  affairs.  Articles 
have  appeared  in  Life,  Fortune  and 
People.  Prefer  New  York,  Washington  or 
Boston  base.  Box  27829,  Editor  & 
Publisher. 


NEWSPAPER  STAFF 

Due  to  a  change  in  operations  at 
the  St.  Louis  Globe-Democrat  many 
capable  and  dedicated  individuals 
are  available  for  employment.  These 
people  are  specialized  in: 

•  Advertising  Sales 

•  Adverbsing  layout  and  copywrit¬ 
ing 

•  Accounting  and  credit 

•  Circulation 

If  you  are  looking  for  competent 
people  for  your  staff,  direct  inquiries 
to: 

The  Employment  Center 
ST  LOUIS 
GLOBE-DEMOCRAT 
12  Blvd  at 
Convention  Plaza 
St.  Louis,  MO  63101 
(314)  342-1391 


1  HUSBAND-WIFE  TEAM  wishes  to  run 
weekly  with  intent  of  purchase.  Prefer  New 
England  area.  Co-editing  1800  weekly  at 
i  present.  Experienced  in  writing,  photogra- 
I  phy,  all  facets  of  production.  Box  28097, 

I  Editor  &  Publisher. 

MATURE  EDITOR — 20  year  pro  resuming 
career  built  on  reportin^writing  after  brief 
hiatus  in  PR.  Working  with  reporters,  story 
I  development,  improving  writing  and  layout 
I  with  exceptional  photographic  eye 
strongest  assets.  Always  cool  performer 
under  high-production,  tough  deadline 
pressure.  Smooth  on  VDTs.  City  editor, 
metro  editor  or  assistant  to  those  positions 
preferred  in  Zones  1,  2,  or  3.  Hardworking 
family  man  has  virtual  absense-free  rec¬ 
ord.  Box  28093,  Editor  &  Publisher. 

FRESH  AIR,  PLEASE.  After  five  years  with 
medium  metro  in  East,  reporter  seeks  chal¬ 
lenge  in  South  or  West.  Self-starter,  strong 
on  camera,  well  educated.  Anything  con¬ 
sidered.  Box  28078,  Editor  &  Publisher. 

YOUNG  WOMAN  writer  seeks  entry-level 
position  on  Boston  area  publication.  Profi¬ 
cient  writing,  editing,  layout  skills.  Avail¬ 
able  for  summer  start.  Box  28067,  Editor  & 
Publisher. 

SPORTSWRITER,  extensive  experience  as 
editor-in-chief,  sports  editor  and  reporter 
for  weekly  and  college  newspapers.  Solid 
sports  reporter;  will  relocate  anywhere. 
Married.  (Jail  (212)  256-8452  or  write  Box 
28056,  Editor  &  Publisher. 

SPORTS  EDITOR/COLUMNIST— Veteran, 
Big  Ten,  SEC  experience  (and  VDT)  seeks 
same  or  columnist’s  spot  on  medium  or 
metro  daily.  Our  paper  closed  March  31. 
Interview,  resume,  clips — Dan  Murr,  1201 
E.  Florida  Av,  Apt  llA,  Urbana  IL  61801. 
(217)  367-6082. 


EDITORIAL  PAGE  EDITOR— thorough  re¬ 
searcher;  polished,  prolific  writer;  non- 
ideologue;  layout-dummying  expertise.  Box 
2805^  Editor  &  Publisher. 


ALL-AROUND  organized  36  year  old 
writer/editor  with  11  years  management 
background  heavy  on  production  and  VDT, 
now  with  100,000  weekly  seeks  slot  on  At¬ 
lanta  newspaper/magazine.  Box  28253, 
Editor  &  Publisher. 


EDITOR/PRINTER  seeks  opportunity  to 
edit  paper  plus  manage  and  develop  job 
printing.  Good  manager  with  business  ex¬ 
perience.  Box  28254,  Editor  &  Publisher. 

COPY  EDITORS,  husband  and  wife,  can 
work  together  to  improve  your  desk.  We’ve 
worked  on  same  paper  successfully  in  the 
past  and  want  to  do  so  again.  Top  skills  in 
layout,  editing,  headline  writing.  She:  2V2 
years'  desk  experience,  including  wire  and 
slot.  He:  4  years  reporting  and  desk;  assis¬ 
tant  news  editor  at  2  papers.  Both  ready  to 
move  up.  VDT  experience.  Box  28255, 
Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  with  semi- 
weekly  experience  seeks  sportswriting  po¬ 
sition  with  daily  or  large  weekly.  Contact 
Steve  Conran,  (312)  832-4753  at  night. 

WORDSMITH  whose  specialty  is  helping 
young  reporters  learn  how  to  write.  Top 
notch  editor  and  reporter  who  can  do  al¬ 
most  anything.  11  years’  experience.  Pre¬ 
fer  AM  with  VDTs  in  pleasant  climate.  Box 
28235,  Editor  &  Publisher. 

ARTS/ENTERTAINMENT  REPORTER— 
Strong  on  books,  theater,  film,  can  handle 
others.  Have  layout  experience.  Jon 
Krampner,  915  Lyons  Av,  Ely  NV  89301. 
(702)  289-4491. 

BALDING  BUT  EAGER— Creative  editor, 
newsroom  manager.  Strong  on  layout, 
photos,  heads.  Resume,  clips,  references 
will  convince  you.  Box  28180,  Editor  & 
Publisher. 

SOMEWHERE  out  in  Journalism-Land 
there  must  be  a  daily  newspaper  editor 
who  wishes  he  could  find  a  lO-year  news 
pro  to  fill  a  responsible,  community- 
oriented  writer  or  editor  slot.  Your  answer 
could  be  just  a  phone  call  away.  Contact 
Ed  Lowe,  1847  Itenwood  Av,  Charlotte  NC 
28205  or  call  (704)  375-9437. 


SPORTSWRITER/EDITOR,  three  years  ex¬ 
perience,  seeking  position  with  small  or 
preferably  medium-size  paper  in  any  Zone. 
Please  contact  Box  28233,  Editor  & 
Publisher. 

SMALL  daily  reporting  spot,  any  area, 
sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  writing,  edit¬ 
ing.  Box  28232,  Editor  &  Publisher. 

CREATIVE  EDITOR  seeks  advancement. 
Background  on  magazines  and  as  editor  of 
two  prize-winning  weeklies.  Now  Sunday 
editor  of  a  small  daily.  Ready  for  copy 
editor/news  editor  slot  on  larger  daily  in 
Zones  3,  5,  or  6.  Call  (816)  452-080^ 

YES.  SANTA,  THERE  IS  A  VIRGINIA,  and 
that’s  where  this  award-winning  journalist 
is  headed.  Experienced  in  all  facets  of 
newspaper,  magazine  journalism.  In¬ 
terested  employers  in  Roanoke  Valley  con¬ 
tact  Box  28225,  Editor  &  Publisher.  Avail¬ 
able  immediately. 

LOOKING  FOR  a  versatile  editorial  writer 
of  moderate/liberal  persuasion  who  has 
been  writing  editorials  for  7  years  and 
handling  variety  of  editorial  page  respon¬ 
sibilities?  Looking  for  a  journalist  who  be¬ 
lieves  reporting  undergirds  persuasive 
editorials?  Then  I’m  your  man.  I’m 
employed  now,  but  ready  to  move.  Prefer 
Zones  1  through  5.  Box  28224,  Editor  & 
Publisher. 

VDT  EXPERIENCED  wire  editor  seeks  new 
job  with  better  pay.  Experienced  with  fea¬ 
ture  pages,  front  pages  and  tabloids  using 
modular  fomiats.  Prefer  Zones  1-4.  Box 
28223,  Editor  &  Publisher. 

SPORTSWRITER  seeks  employment  on 
one  of  the  top  10  dailies  in  the  country.  I’m 
22  and  awesome — if  you  don’t  hire  me  one 
of  the  other  nine  will.  Box  28222,  Editor  & 
Publisher. 


ILLINOIS  J-GRAD  with  community 
magazine,  farm  experience,  religion  and 
environment  interests,  seeks  first  job. 
Southeast.  Bill  Utz,  512  Childs  St, 
Wheaton  IL  60187. 


EXPERIENCED,  young  sportswriter  at 
20,(X)0  daily/Sunday  wants  to  tackle  major 
medium  daily.  Have  covered  pros,  preps, 
colleges  and  shared  daily  column.  Will  re¬ 
locate  anywhere.  Box  28214,  Editor  & 
Publisher. 

SUMMER  REPORTING  job  sought  by  col¬ 
lege  J-professor.  Highly  experienced.  Good 
writer.  Box  28213,  Editor  &  Publisher. 

YOUNG  PRO 

Well-rounded  newsman,  age  32,  seeking 
middle  or  top-management  position  in  top 
notch  newsroom,  or  one  that  wants  to  be. 
BJ  (Missouri),  10-plus  years'  experience. 
Performed  well  as  writer,  photographer, 
copy  editor,  designer  and  administrator. 
Strong  typographical  bent.  Coordinated 
major  re-design  project  of  daily  in  1978. 
Box  28197,  Editor  &  Publisher. 


EDITORIAL 


HOMESICK  desk  man  seeks  position  in 
Philadelphia  area.  Ten  years’  experience  in 
reporting  and  desk  work.  Pencil  or  VDT. 
Box  28171,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

VERSATILE  PHOTOJOURNALIST— cur¬ 
rently  with  large  metro  daily  seeks  va¬ 
cation/summer  position  with  medium  to 
large  daily.  Extensive  wire  service  experi¬ 
ence.  (.ooking  for  a  new  challenge  before 
school  in  fall.  Self-starter  with  outstanding 
references.  Portfolio.  Box  27976,  Editor  £ 
Publisher. 

NEED  eye-grabbing  pictures  that  really 
communicate?  Versatile,  experienced 
photojournalist  with  JBA,  29,  currently 
with  city  magazine  seeks  opportunity  in 
news.  William  Fritsch,  322  S.  Hamilton, 
Madison  Wl  53703. 

PHOTOGRAPHER  with  6  years’  experience 
wants  job  as  chief  photographer  or  photo 
editor  on  daily  or  large  weekly.  Strong  on 
graphics.  Proven  ability  in  cutting  costs 
while  boosting  output  and  quality.  Call 
Paul  Jacobson  (312)  665-4984. 


PRODUCTION 


15  YEARS  at  the  same  daily  newspaper  is 
enough.  Proficient  typesetting  and  mark¬ 
up  on  the  (Jompugraphic  ACM  9000.  Will¬ 
ing  to  learn  new  machinery.  Would  like  to 
stay  in  ad  work  of  any  kind.  Good  worker 
with  high  standards  and  great  pride  in  pro¬ 
ducing  all  types  of  advertising.  You  give  me 
the  copy  and  size  of  ad  and  rll  do  the  rest. 
Wishing  to  relocate  in  Zone  4,  however 
Zones  6,  8,  and  9  are  very  desirable  to  the 
family  also.  Will  be  in  Zone  4  first  two 
weeks  of  June.  Please  reply  to  George 
Psinas,  1305  Florence  Av,  Pekin  IL  61554. 
Please  enclose  pay  scale  and  benefits.  All 
letters  answered. 


PRODUCTION  MANAGER— Old  timer,  yet 
on  top  of  technology  and  modern  people 
management  methods.  Impeccable  record 
on  2  jobs  in  20  years.  Box  28149,  Editor  & 
Publisher. 


PROMOTION 


MARKETING  Sales  Promotion  Director — 
Christian — 41,  the  family  and  I  would  like 
very  much  to  relocate  in  Zone  3.  Excellent 
references  and  background.  Write  Box 
28057,  Editor  &  Publisher. 


PUBUC  RELATIONS 


COMIN’  HOME  after  4V4  years  of  PR  and 
freelancing  (writing  and  photo)  in  Europe. 
Looking  for  position  with  educational  in¬ 
stitution  or  service  organization.  Have  edit¬ 
ing  and  teaching  experience.  Box  28081, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
New  world  information  order 


Following  approval  of  the  compromise 
draft  convention  on  mass  media  at  the 
Unesco  meeting  in  Paris  last  fall,  E&P 
has  been  warning  about  the  persistent 
attempts  of  some  nations  to  make  an 
“end  run”  around  that  document. 

Those  who  have  been  involved  in  in¬ 
ternational  discussions  with  representa¬ 
tives  of  nations  in  the  Soviet  sphere 
know  that  it  is  their  technique  to  wear 
down  the  opposition  by  repetitive 
meetings — if  at  first  you  don't  succeed, 
try  again,  etc.  Usually,  the  final  roll  call 
is  taken  with  short  notice  and  after  a 
majority  of  the  parties  is  exhausted. 

Representatives  of  the  free  press  in  the 
western  world  are  in  danger  of  being 
worn  down  by  these  tactics. 

Only  three  weeks  ago  a  meeting  of  the 
international  Commission  for  the  Study 
of  Communication  Problems — the  Sean 
MacBride  Commission — was  called  for 
Paris  May  17-18.  That’s  pretty  short 
notice  but,  nevertheless,  the  World  Press 
Freedom  Committee  will  be  represented 
by  its  President  George  Beebe,  the  In¬ 
ternational  Press  Institute  by  Director 
Peter  Galliner,  and  the  Inter  American 
Press  Association  by  President  German 
Ornes  and  General  Manager  James 
Cane  I . 

Representatives  of  AN  PA  and  other 
groups  met  with  MacBride  when  he  was 
in  this  country  in  March. 

Unesco  will  bring  approximately  45 
government  communications  “experts” 
to  Washington  Sept.  10-14  to  plan  a 
larger  meeting  in  Paris  in  February,  1980, 
to  consider  establishing  an  international 
mechanism  for  coordinating  bi-lateral 
communications  assistance  programs. 

The  World  Administrative  Radio  Con¬ 
ference  (WARC)  will  be  held  in  Geneva 
this  September  (E&P,  March  31,  page 
48). 

The  MacBride  study  is  supposed  to  be 
completed  in  November. 

The  21st  Unesco  Conference  will  be 
held  in  Belgrade  in  1980. 

When  does  one  catch  a  breath?  Espe¬ 
cially  when  people  like  the  lAPA  presi¬ 
dent  pay  their  own  expenses. 

Thirty  media  representatives  are  ex¬ 
pected  to  attend  the  meeting  in  Paris  this 
week  to  discuss  the  “protection  of  jour¬ 
nalists.”  That  phrase  covers  a  multitude 
of  projects  in  the  preliminary  MacBride 
report  most  of  which  have  been  publicly 
disapproved  by  ANPA,  ASNE,  lAPA, 
IPl  and  others. 

It  should  be  noted  that  the  interim  re¬ 
port  of  that  Commission  was  written  by 
members  of  the  Unesco  Secretariat,  not 
by  members  of  the  Commission.  It  was 
members  of  that  Secretariat  who  did 
their  best  to  force  Unesco  to  accept  the 
preliminary  draft  convention  on  mass 
52 


media  which  would  have  provided  for 
government  control  of  the  press.  They 
are  not  giving  up. 

Although  the  Commission  uses  the 
phrase  “new  world  information  order”  it 
never  defines  the  term.  It  can  be  clas¬ 
sified  with  the  phrase  “new  economic 
order”  which  can  mean  most  anything. 

In  a  letter  to  Sean  MacBride  March  8, 
Jerry  Friedheim,  executive  vice  presi¬ 
dent  and  general  manager  of  ANPA,  ob¬ 
served  “the  interim  report  of  your  com¬ 
mission  includes  much  of  the  political 
rhetoric  and  controversial  language 
which  was  rejected  by  Unesco  in  Paris 
last  fall.” 

The  current  meeting  in  Paris  will  prob¬ 
ably  discuss  international  codes  of 
ethics,  licensing  of  journalists,  interna¬ 
tional  right  of  reply,  international  press 
councils,  all  of  them  aimed  at  controlling 
the  press  rather  than  protecting  jour¬ 
nalists. 


Stewart  joins 
E&P  sales  staff 

Durland  Stewart,  formerly  advertising 
director  of  The  Hour,  Norwalk,  Ct.  has 
joined  the  advertising  sales  staff  of 
Editor  &  Publisher. 

Stewart  was  employed  at  The  Hour  for 
28  years,  working  his  way  from  advertis¬ 
ing  salesman  to  advertising  director. 


Durland  Stewart 


He  resides  with  his  wife  Barbara  in 
Norwalk.  They  have  4  children.  Their 
oldest  son,  James,  is  a  classified/display 
advertising  salesman  for  the  Danbury 
(Conn.)  News-Times. 

Born  and  educated  in  Norwalk. 
Stewart  served  in  the  U.S.  Navy  for  2 
years,  attended  the  University  of 
Bridgeport  and  then  started  his  business 
career  with  an  advertising  agency. 


Certainly  the  involvement  of  govern¬ 
ments  in  these  matters  implies  control. 
Codes  of  ethics  and  press  councils  volun¬ 
tarily  written  or  organized  by  journalists 
are  usually  endorsed  by  the  western 
press  but  not  when  they  are 
government-written  and  imposed. 

Licensing  of  journalists  is  one  of  the 
most  insidious  methods  of  controlling  the 
press.  The  government  of  Panama  just 
licensed  298  newsmen  out  of  a  list  of  595 
applicants.  A  government-approved 
Technical  Junta  on  Journalism  found 
only  some  of  the  applicants  “qualified” 
and  rejected  others. 

When  government  decides  who  will 
practice  journalism,  there  can  be  no 
freedom  of  the  press. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

5/16  5/2  Ago 

Affiliated  Publications  (AMEX)  .  22H  24%  18% 

Blue  Chip  Stamps  (OTC)  .  19%  2OV2  17% 

Combined  Comm.  Corp  (NYSE)  .  31%  33'/4  38% 

(a)  Capital  Cities  Comm.  (NYSE)  _  38V4  4  0  34’/: 

Cowles  Comm.  (NYSE)  .  I9V4  22%  21% 

Dow  Jones  (NYSE)  .  33%  34V2  34 

Gannett  (NYSE)  .  41%  43%  42V2 

Gray  Comm.  (OTC)  .  26V2  26V2  ITVi 

(b)  Harte-Hanks  (NYSE)  .  19V2  20%  17 

Jefferson  Pilot  (NYSE)  .  31  3iy4  3OV2 

(c)  Knight-Ridder  (NYSE)  .  2OV2  22'/2  21% 

Lee  Enterprise  (NYSE)  .  20%  22  29V4 

Media  General  (AMEX)  .  20%  21%  17V2 

Media  Investment  (OTC)  .  54  56  48 

Multimedia  (OTC)  .  26  26  22'/2 

New  York  Times  (AMEX)  .  24V8  26%  24% 

Panax  (OTC)  .  9  6%  N/A 

(d)  Post  Corp.  (Wise)  (AMEX)  .  27%  27%  30 

Quebecor  (AMEX)  .  23V2  23V2  8'/4 

Southam  Press  (CE)  .  26%  27%  22% 

Stauffer  Communications  23'/2  23V2  N/A 

Thomson  Newspapers  (CE)  .  I6V4  16%  13V2 

Time  Inc.  (NYSE)  .  36%  36V2  46% 

Times  Mirror  (NYSE)  .  28%  29%  28V4 

Toronto  Sun  (CE)  .  14V4  U'A  N/A 

Torstar  (CE)  .  19'/4  19%  16Va 

(e)  Washington  Post  (AMEX)  .  21%  23  20 


(a)  Stock  split  2  for  1.  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1,  effective  8/30/78 

(d)  100“/o  stock  dividend,  of  record  11/16/78 

(e)  Stock  split  2  for  1.  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  .  17V2  17V8  12'/2 

AM  Inti.  (NYSE)  .  I4V4  16  18% 

Altair  (OTC)  .  4V2  4%  3V8 

Berkey  Photo  (NYSE)  .  5%  6V4  6'/8 

Boise  Cascade  (NYSE)  .  34%  33%  28V2 

Carrier  Corp.  (NYSE)  .  25V8  25%  20% 

Compugraphic  (NYSE)  .  39%  42%  53 

Consol.  Bath.  (Mont.)  13%  13%  N/A 

Compuscan  (OTC)  .  6%  7'%  6V2 

Crown  Zellerbach  (NYSE)  .  34  34  33% 

Digital  Equipment  (NYSE)  .  53%  54%  45 

Domtar(AMEX)  .  22%  21%  15% 

Dow  Chemical  (NYSE)  .  25  25%  25% 

Eastman  Kodak  (NYSE)  .  59V2  62%  53% 

Eltra  (NYSE)  .  26%  27%  31V8 

Georgia  Pacific  (NYSE)  .  27%  28%  28 

Grace.  W.R.  (NYSE)  .  27%  28%  27% 

Great  No.  Nekoosa  (NYSE)  .  34V4  34%  28% 

(f)  Harris  Corp.  (NYSE)  .  28  28  25V2 

Hunt  Chem.  (NYSE)  .  14  14  11  Ve 

International  Paper  (NYSE)  .  45V8  45%  42% 

Itek  Corp.  (NYSE)  .  21 V2  25%  25V8 

Kimberly  Clark  (NYSE)  .  45  45%  48% 

LogEtronics  (OTC)  .  12  11%  10 

Logicon  (AMEX)  .  11%  13%  13V8 

MacMillan.  Bloedel  (CE)  .  22%  23V2  19% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  55%  55%  51V8 

Raytheon  (NYSE)  .  47  47V8  N/A 

Rockwell  Inti.  (NYSE)  .  39  39  33 

St.  Regis  (NYSE)  .  29%  29%  29 

Southwest  Forest  Ind.  (NYSE)  .  17'.2  17%  11% 

Sun  Chemical  (NYSE)  .  29'/2  29%  25% 

Visual  Graphics  Corp  (AMEX)  .  4%  5V8  N/A 

Volt  Info.  (OTC)  .  16  15V2  N'A 

White  Consolidated  (NYSE)  .  26%  26%  22'.2 


(f)  Stock  split  2  tor  1.  effective  9/22/78 
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“OurHarris  845 
presses  have  put 
us  out  front  in  the 
insert  business!' 


Bud  Penrose,  Executive  V.P.-Plant  Operations 
South  Shore  Pubiishing  Inc. 

North  Scituate,  Mass. 

“We’re  one  of  the  biggest  offset 
printers  of  newspaper  inserts  in  the 
country.  With  runs  ranging  from  100,000 
uptoGmiilion! 

“To  give  us  a  competitive  edge,  we 
wanted  the  kind  of  press  that  would  print 
faster  and  better  than  anything  else  on 
the  market ...  at  a  good  price. 

“And  after  considerable  comparison 
shopping,  we  found  the  Harris  N-845 
met  these  requirements  better  than  any 
other  press. 

“It  produces  an  8-page  or  16-page 
insert  at  the  rate  of  45,000  pph,  and  we 
couid  rev  it  up  to  go  even  faster  if  we 
wanted  to.  We  knew  going  in  that  the 
quality  would  be  excellent.  Our  Harris 
presses  can  print  almost  as  good  on 
newsprint  as  most  other  presses  print  on 
coated  stocks  with  heatset. 

“Finally,  I  can’t  say  enough  good  things 
about  the  super  service  Harris  gives  us. 
Quick  delivery  and  great  follow  through.’’ 

Make  your  own  comparison  before  you 
buy  your  next  press.  We  think  you,  too, 
will  find  Harris  meets  your  requirements 
better  than  anything  else. 


Harris  Corporation,  Web  Press  Divi¬ 
sion,  Mechanic  Street,  Westerly,  Rhode 
Island  02891. 
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Investigating  pays  off 
...Press  team  proves  it 

Investigative  reporters  have  one  of  the  toughest  jobs  on  a  newspaper.  They 
are  almost  always  talking  to  people  who  don’t  want  to  be  quoted,  or  poring 
endlessly  over  records  that  might  turn  up  a  pearl. 

So  it  is  good  news  when  such  reporters  get  the  kind  of  recognition  that  has 
come  to  Walter  Johns,  Jr.,  left  above,  and  Walt  Bogdanich,  of  The  Qeveland 
Press.  As  a  team  they’ve  won  the  prestigious  Penney-Missouri  Newspaper 
Award  for  general  reporting. 

Johns  and  Bogdanich  were  honored  for  their  series,  “Money  and  the  Mob,” 
which  explored  the  relationship  between  several  charities  and  organized 
crime  figures. 

The  Press  has  known  all  along  that  the  two  are  top  flight  investigators.  The 
Penney-Missouri  prize  is  further  evidence  of  their  commitment  -  and  the 
newspaper  they  work  for  -  to  public  service. 

The  Cleveland  Press 

a  Scripps-Howard  newspaper 

Serving  Its  Readers  for  100  years 


